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第一章  前言 

1.1 监测缘起 

2002 年以来，随着桂林市旅游的大力发展，桂林逐步步入世界著名旅游目的地行列，桂林

市政府也在不断加强与国际性旅游组织的联系与合作。2002 年博鳌亚洲旅游论坛，2003 年世界

旅游组织首次举办的有关旅游目的地开发与管理地区合作问题的研讨会双双落户桂林，引起国

内外广泛关注。2004 年桂林市与世界旅游组织签订了双方合作协议，在协议中首次提出将桂林

阳朔定为世界旅游组织在全球的旅游观测点之一，并将阳朔的旅游数据纳入《世界旅游组织可

持续性发展指标》 (World Tourism Organization(2012), Indicators of Sustainable 

Development Tourism Destination – A Guidebook, UNWTO, Madrid)一书中。2005 年 7 月 26

日，世界旅游组织在阳朔正式设立了旅游可持续发展观测点，由中山大学负责技术监测。这是

世界旅游组织在中国首个，也是世界上第一个旅游观测点。 

中山大学旅游发展与规划研究中心自 2006 年 8 月与桂林市旅游局签订《阳朔可持续旅游

发展指标监测》协议书以来，已经根据世界旅游组织 GOST 项目的指标与方法成功完成了阳朔

2006-2008 年的中英文监测报告；2009 年 10 月份，阳朔观测点正式建成并揭牌，标志着阳朔长

期可持续发展监测工作的启动；2010 年 9 月 28 日，联合国世界旅游组织与中山大学签署合作

协议，成立“联合国世界旅游组织旅游可持续发展观测点管理与监测中心”（UNWTO Monitoring 

Center for Sustainable Tourism Observatories，UNWTO MCSTO），负责中国乃至将来的亚太

地区旅游可持续发展观测点的管理与监测等技术工作，以保障监测工作持续、全面、有效地进

行。这标志着监测中心实体机构的正式落成，也标志着中山大学与 UNWTO 在推动全球旅游可持

续发展方面正式进入实质性合作阶段。2011 年 8 月和 2012 年 8 月，监测中心分别完成了两期

阳朔旅游可持续发展监测。 

本次阳朔旅游可持续发展监测（2013.7）是对以往监测的延续与深化，继续以《旅游目的

地可持续发展指标使用指南》为基础反映当前阳朔旅游的发展状况与旅游可持续发展中出现的

问题，并适当提出了一些对策以期为当地旅游可持续发展提供帮助，努力为世界旅游组织及其

他致力于旅游可持续发展研究的机构在相关指标应用方面提供参考。 
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1.2 监测过程 

2013 年 7 月，联合国世界旅游组织旅游可持续发展观测点管理与监测中心（下简称“监测

中心”）在桂林市旅游局的大力支持和阳朔县人民政府的积极配合下，完成了 2013 年阳朔可持

续旅游发展的监测工作。本次监测小组成员共 16 人，包括：中山大学旅游发展与规划研究中心

的 1 名老师、1 名博士生、1 名硕士生与 13 名本科生。 

7 月 6 日至 7 月 12 日，监测小组先后考察了西街、十里画廊（蝴蝶泉、图腾古道、大榕树、

聚龙潭、金水岩、月亮山）、遇龙河、世外桃源等重点景区，同时调查了历村、旧县村、遇龙河

一带的自然村、兴坪古镇等旅游社区以及阳朔城区，对中外游客、社区居民、旅游小企业业主

及员工进行问卷调查，并以随机访谈作为辅助分析，获取大量一手资料。再者，根据 2012 年监

测工作的反馈增加补充调研，包括对主要景区到访车辆归属地的随机调查、对西街人流量和噪

音污染的监测、对阳朔县城主要街道的商铺进行分类统计分析。通过问卷调查和访谈，监测小

组获取了大量一手资料。此外，小组成员还分别走访了阳朔县旅游局、地税局、工商局、公安

局、国土资源局、环保局、气象局、卫生局、文体局等政府部门，收集了相关二手资料。 

本次监测共发放问卷 1830 份，其中：国内游客（中文）问卷 800 份，有效问卷 793 份,有

效率为 99.12%；国外游客（英文）问卷 250 份，有效问卷 242 份，有效率为 96.80%；社区居民

问卷 520 份，有效问卷 493 份，有效率为 94.80%；企业员工问卷 180 份，有效问卷 168 份，有

效率为 93.33%；业主问卷 80 份，有效问卷 76 份，有效率为 95%。 

7 月中下旬，监测小组基于《旅游目的地可持续发展指标使用指南》中的内容和指标，根

据已有研究，在实地考察数据、访谈材料、问卷统计分析以及二手资料的基础上，撰写监测报

告。本监测报告共分为前言、旅游与社区、游客满意度、健康与安全、旅游规划与控制、旅游

经济效益、旅游与资源环境保护、旅游产品与服务以及结论九个部分。 

本次监测基本沿用 2012 年的监测主要问题与指标筛选，列表结合 WTO 指标方法、过往阳朔

监测指标以及 2012 年阳朔旅游发展实际情况而制定，涵盖了此次阳朔旅游可持续发展监测的主

要问题与基本指标。其中，本报告增加了对旅游影响下阳朔商业业态变化、旅游小企业业主和

员工的社会行为及心理表现等相关分析。 
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表 1-1 阳朔旅游可持续发展监测主要问题和基本指标汇总 

部分 主要问题 基本指标 

旅游与社区 

居民对旅游影响的总体感知 
旅游业与当地 

旅游业与自身 

旅游对当地社区的经济影响 

就业 

收入 

生活与消费水平 

旅游对当地社区的社会文化的影响 

治安 

社区生活 

主客关系 

传统文化与手工艺 

旅游对当地环境的影响 

环境污染 

环保意识 

景区与社区和谐 

社区参与程度和意识 
建言纳策 

可持续发展意识 

游客满意度 

旅游资源评价 
资源特色 

资源保护 

旅游服务评价 

景区服务 

餐饮服务 

住宿服务 

交通服务 

购物服务 

整体环境评价 
自然环境 

人文环境 

健康与安全 

健康 
食物卫生 

环境卫生 

安全 
医疗安全和疾病控制 

公共安全 
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游客关注 

当地治安问题 
治安问题 

游客感知 

旅游规划与控制 

旅游交通规划与控制 

道路标准 

客运站标准 

游客交通工具（偏好） 

旅游服务设施与县内交通用地计

划 

旅游资源规划与控制 

核心吸引要素的开发 

观光景点人流量控制 

建筑景观风貌控制 

总体战略层面各类用地控制现状 

土地旅游利用情况 

旅游发展空间布局规划与用地控

制 

主要旅游乡镇的土地利用情况 

土地转换与新增旅游用地 

旅游经济效益 

旅游收入 

旅游统计数据（旅游总收入、游

客数量、床位数、平均停留天数、

过夜人数等） 

旅游对阳朔 GDP 及财政的贡献 
旅游收入在 GDP 中的比重 

旅游收入对财政税收的贡献 

旅游对产业结构的影响 

旅游带动的第三产业的总体发展

趋势（企业的所有制、外来业主

的比例） 

旅游发展对阳朔农业产业结构的

影响 

旅游对阳朔手工商业发展的影响 

旅游促进的住宿餐饮业发展趋势 

旅游促进的手工艺品及特色农业

发展趋势 
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旅游对阳朔社会就业的影响 

旅游创造的就业机会现状 

旅游企业的竞争状况 

旅游带动的居民培训及相关技能

提升（县城范围内英语培训机构

的数量，企业对就业人员英语技

能的要求） 

旅游对员工薪酬水平和满意度的

影响 

旅游对阳朔投资的影响 
县投资促进局数据、业主对投资

状况的感知 

旅游季节性 

旅游统计数据（入住率、月份游

客数量） 

企业淡旺季 

旅游季节性对就业的影响 

旅游与资源环境保

护 

大气环境 
空气质量与达标情况 

居民与游客感知评价 

水资源利用与水环境保护 
水资源利用与保护 

居民与游客感知评价 

噪声环境 
噪声控制情况 

居民与游客感知评价 

固体废弃物 
固体废物处理情况 

居民与游客感知评价 

旅游对景观及视觉影像 

是否配合旅游发展进行景观与视

觉改造控制 

居民与游客感知评价 

能用管理 
采取节能措施的企业比例与措施

类型 

旅游产品与服务 游客对旅游产品的预期 
游客到阳朔旅游的目的 

游客预计在阳朔停留的时间 
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游客对旅游产品的选择 

吸引游客的店铺 

旅游商品的消费情况 

游客对旅游景点的选择 

旅游服务范围 

旅游目的地基本的旅游服务硬件

设施类型 

旅游服务硬件设施的分布 

目的地形象/游客对旅游产品的响

应 

游客获取目的地的信息的渠道 

游客期望获取的目的地信息 

游客重游的意愿 

游客推荐其他人来阳朔旅游的意

愿 
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第二章  旅游与社区 

2.1 总述 

此次监测针对居民派发的问卷一共有493份，派发问卷的时间从2013年 7月 6日到11日，

持续 6 天，派发的地点囊括阳朔县城区内的蟠桃路、抗战路、石马路、桂花路、西街、加油站

附近、阳朔公园和十里画廊，以及旧县村和兴坪古镇。 

居民问卷采用李克特五级量表法，1—5 表示同意程度，1 表示非常不同意，2 表示不同意，

3 表示没影响/没所谓/中立，4 表示同意，5 表示不同意，在派发问卷时，多数居民为自主填写；

少数居民在填写问卷上有一定困难时，则由调查者在旁指引，采用访谈的方式完成问卷的填写。

居民问卷由五个部分组成，一是居民对阳朔旅游发展的总体感知，二是居民对旅游的经济影响

的感知和态度，三是居民对旅游对当地社会文化影响的感知，四是居民对旅游的环境方面的感

知，五是受访者个人基本信息的收集；其中前四部分作为衡量居民对阳朔旅游可持续发展的认

知度和影响度的指标。 

根据收集到的问卷数据反馈得出的初步结果是：居民认为旅游带来的经济影响不明显同时

破坏了当地自然环境，对社会文化的影响则呈现积极作用。究其原因，环境最容易受到旅游的

影响，同时居民认为试图通过“自家门前的旅游业”增加收入的做法还是存在一定难度，而社

会文化根深蒂固，不容易受到波动。大多数居民觉得旅游对本地民俗和传统文化、道德风气没

有多少破坏，反而被增强，因为文化活动和节庆活动增多，更多的人参与到弘扬传统文化当中

去。在对历村和兴坪周边码头社区进行案例分析时，首先介绍其发展现状，其次分析了两个地

方与阳朔其他地方的共性，最后说明其典型性与特殊性。 

2.2 社区监测指标 

本文以联合国《旅游目的地可持续发展指标使用指南》为参照，并结合阳朔旅游发展的实

际情况做出调整后得出如下的社区监测指标，具体如下表 2-1 所示。 
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表 2-1 社区监测指标 

主要监测方面 具体监测指标 

居民对旅游影响的总体感知 旅游业有利于我们当地的发展 

我能从旅游业中获益 

对阳朔旅游发展的满意度 

继续支持阳朔发展旅游业 

旅游对当地社区的经济影响 旅游发展带来了更多的就业机会 

旅游发展使经济收入增加 

我对自己的收入状况感到满意 

旅游业吸引力更多的投资与消费 

旅游发展使物价上涨 

旅游发展使房价上涨 

旅游使生活水平有了很大提高 

旅游只让少部分人受益 

旅游对当地社区的社会文化的影响 旅游导致犯罪率上升 

旅游者打乱了我们原本的生活 

旅游限制了我使用旅游景区资源 

旅游使基础设施得到很大的改进 

旅游使医疗设施和服务得到很大的改善 

旅游使老房子拆迁、新房子数量增多了 

旅游促进了本地与外地的文化交流 

旅游使当地的自豪感与归属感增加 

民俗与传统文化被破坏和淡忘了 

旅游导致居民与游客的关系紧张 

旅游损坏了本地的道德风气 

文化活动或传统节庆增多 

更多人参与到传统文化弘扬中 

旅游促进了本地手工艺品发展 

旅游对当地环境的影响 使空气污染加重 
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使水体污染加重 

垃圾处理更及时有效 

使噪声污染加重 

使固体废弃物增多 

使社区、街道环境更干净了 

旅游使交通更拥挤 

宾馆及其他旅游设施破坏了景观美感 

我认为保护自然环境很重要 

社区参与程度和意识 我愿意主动为景区发展提出建议 

景区做一些决策时会听取我们的意见 

我获得了政府实施的政策方针相关信息 

社区居民从事旅游相关工作的比例与主要类型 

社区居民对“旅游可持续发展”概念的感知度 

社区居民所关注的旅游发展相关问题 

2.3 指标分析 

本次监测在阳朔县域范围内对当地居民进行了随机问卷调查，共回收有效问卷 493 份，调

查样本与往年基本相似，较为合理，基本情况为：男女性别比为 1:1.06；年龄主要在 25-60 岁，

占总数的 78.1%，其中 25.7%是 25-44 岁，52.4%是 45-60 岁；80.4%的居民文化程度为高中或中

专以下水平；月收入在 3000 元以上的占 13.9%，22.0%的居民月收入在 1000 元以下，44.6%在

1000-2000 元之间；74.1%的受访者是在阳朔居住时间超过 10 年的常住居民。 

社区监测指标反映了当地居民对旅游发展所带来的社会文化、经济、环境等方面的影响的

感知程度，在指标分析中，为更清晰地反应居民对各项影响指标的态度倾向，将态度量表中“非

常同意”与“同意”的百分比或数值归为一项表示“赞同”，将“非常不同意”与“不同意”的

百分比或数值归为一项表示“反对”。 

2.3.1 居民普遍获益并支持旅游业发展 

受访居民对问卷中“旅游业有利于我们当地的发展”、“我能从旅游业中获益”、“您对阳朔

旅游发展的满意度如何”、“您是否支持继续发展阳朔的旅游业”这四个问题的回答能够反映出

居民对阳朔目前总体旅游发展的态度。这四个问题的各选项的选择比例如下图： 
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图 2-1 阳朔居民对旅游发展的总体感知 

图 2-1 反映了阳朔居民对旅游发展的总体感知，从具体的数据来看，93%的居民表示旅游业

有利于当地的发展，70%的居民认为自己能从旅游业中受益，有 67%的居民满意阳朔的旅游发展，

90.9%的居民表示将继续支持阳朔发展旅游业。而对“旅游业有利于当地发展”、“我能从旅游业

中受益”和“将继续支持阳朔旅游业发展”持反对意见的居民比例较小，分别为 3.7%、10.7%

和 1.2%，而反对“我满意阳朔的旅游发展”的居民占 18.8%。 

从图 2-1 中可以看出数据都集中在“同意”和“非常同意”这两项上，表明阳朔多数的居

民都认为旅游业有利于当地的发展和自己能从旅游业中获益，居民对当地旅游发展的满意度和

支持度较高，对表中四个问题持反对意见的居民比例很小。 

2.3.2 居民对旅游经济影响的正负面评价并存 

居民对旅游经济影响的评价指标主要体现在问卷中“旅游发展带来更多的就业机会”、“旅

游发展使经济收入增加”、“我对自己的收入状况感到满意”、“旅游业吸引了更多的投资与消费”、

“导致物价上涨”、“导致房价提升”、“旅游只使少数人受益”、“旅游使生活水平有了很大提高”

这八个方面。将这八个问题分为旅游对经济的正面影响和负面影响分别进行分析，具体如下图

2-2 和图 2-3 所示。 

非常不同意 不同意 没影响 同意 非常同意 

利于当地发展 0.8 2.9 3.3 58.8 34.2

能获益 2.7 8 19.3 51.9 18.2

满意 4.1 14.7 14.1 54.2 13

支持 0.2 1 7.9 59.5 31.4
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图 2-2 居民对旅游经济影响正面评价 

从图 2-2 可以看出阳朔居民对旅游经济影响的正面评价较高。绝大数居民都肯定了旅游在

创造就业、引进投资、改善生活等方面发挥的积极影响。其中，对“旅游业吸引力更多的投资

与消费”和“旅游发展带来了更多的就业机会”持赞同意见的比例最高，分别为 86.2%、81.7%，

另外，有 68.7%的居民认为旅游发展使自己的经济收入增加，67.2%的居民赞同旅游使生活水平

有了很大提高。但对自己收入感到满意的人仅有 46.4%，相对较低，有 34.1%的居民对自己的收

入状况不满意。 

图 2-3 居民对旅游经济影响负面评价 

非常不同意 不同意 没影响 同意 非常同意 

更多的就业机会 0 0 0 0 0

经济收入增加 2.5 8.4 20.4 50 18.7

收入状况感到满意 9.7 24.4 19.9 38.5 7.9

更多的投资与消费 0.6 4.9 8.2 62.6 23.6

生活水平很大提高  3.3 12.3 17.3 54.7 12.5
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物价上涨 2 4.5 10 46.1 37.3

房价上涨 2 4.7 13.8 48.1 31.4

旅游只让少部分人受益 4.3 33.4 12.5 35.9 13.9
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图 2-3 反映了阳朔居民对旅游经济影响的负面评价。有 83.4%的居民认为旅游导致物价上

涨，79.3%的居民认为旅游导致房价上涨，还有 49.8%的居民则认为发展旅游只使少部分人受益。

在旅游导致物价、房价上涨的看法上受访者意见较一致和集中，而对于“旅游知识使少部分人

受益”这一说法，大家意见不一，分歧较大，有 37.7%的居民表示反对，12.5%持中立态度，49.8%

的居民赞同。 

总体来讲，阳朔居民对旅游经济影响的感知较客观、真实，同时具有两面性。在图 2-2 和

图 2-3 中，数据主要集中在“同意”和“非常同意”这两个选项上，这反映了当地居民对旅游

发展给经济带来的正面和负面的影响都有很明显的感知，这说明在当地居民的眼中，旅游对于

经济发展是一把“双刃剑”。他们既肯定了旅游对经济发展的带动作用，又为旅游带来的物价上

涨、房价攀升表示担忧。 

2.3.3 居民对旅游社会文化影响的感知评价 

居民对旅游社会文化影响的感知评价体现在问卷中的“旅游导致犯罪率上升”、“旅游者打

乱了我们原本的生活”、“旅游限制了我使用旅游景区资源”、“旅游使基础设施得到很大的改进”、

“旅游使医疗设施和服务得到很大的改善”、“旅游使老房子拆迁、新房子数量增多了”、“旅游

促进了本地与外地的文化交流”、“旅游使当地的自豪感与归属感增加”、“民俗与传统文化被破

坏和淡忘了”、“旅游导致居民与游客的关系紧张”、“旅游损坏了本地的道德风气”、“文化活动

或传统节庆增多”、“更多人参与到传统文化弘扬中”、“旅游促进了本地手工艺品发展”这 13

个指标中。将以上 13 个指标分为居民对旅游社会文化影响的正面评价和居民对旅游社会文化影

响的负面评价，具体数据如图 2-4 和图 2-5 所示。 
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2.3.3.1 居民对旅游社会文化影响的正面评价高 

 

图 2-4 居民对旅游社会文化影响的正面评价 

图 2-4 中的 7 个指标体现了阳朔居民对旅游社会文化影响的正面评价，选择“同意”和“非

常同意”的居民比例较高，大多数的居民都认为旅游发展使基础设施得到很大的改进，对旅游

促进了本地文化与外地文化的交流和旅游促进了本地手工艺品发展表示赞同的比例很高，另外，

从总体上来看，这七个指标的“赞同”的比例均超过 50%，表明居民对旅游社会文化影响的正

面评价高。 

从图 2-4 中可以看出，有 84.4%的居民表示旅游促进了本地与外地的文化交流，80.5%的居

民认为旅游促进了本地手工艺品的发展，75.4%的居民认为旅游发展为基础设施带来了较大的改

善；对这七个指标表示“反对”的比例均在 10%左右，比例较低，除了“旅游使医疗设施和服

务得到很大的改善”这一项，对此表示“反对”的比例有 18.9%，有 29.4%的居民持中立意见。 

非常不

同意 
不同意 没影响 同意 

非常同

意 

基础设施改进  1.8 9.2 13.6 60.7 14.7

医疗设施和服务改善 4.7 14.2 29.4 42 9.7

本地与外地文化交流  0.8 3.1 11.7 57.7 26.7

自豪感与归属感增加 1.6 10 26.3 44.2 18

传统节庆增多  0.6 6.1 28.7 28.7 28.7

传统文化弘扬  1.8 11.5 26.2 26.2 26.2

本地手工艺品发展  1 4.7 13.8 59.9 20.6
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2.3.3.2 旅游社会文化负面影响的感知不明显 

 

图 2-5 居民对旅游社会文化影响的负面评价 

图 2-5 中的七个指标体现了阳朔居民对旅游社会文化影响的负面评价，从图中可以看出，

除了“旅游使老房子拆迁、新房子数量增多了 ”这一项外，数据主要集中在“不同意”和“没

影响”这两项上，这表明居民对旅游社会文化负面影响的感知不明显。 

从统计数据来看，仅有 15%的居民认为旅游损坏了阳朔的道德风气，对旅游导致居民与游

客的关系紧张表示赞同的居民比例也仅有 16.6%，认为旅游导致犯罪率上升，旅游者打乱了当

地居民原本的生活和民俗及传统文化被破坏和淡忘的居民比例也都未超过 30%，分别为 27.1%、

21.5%、25.5%。总体来看，居民对旅游发展带来的社会文化方面的负面影响的感知度较低，唯

一例外的是，同意旅游导致老房子拆迁、新房子建设增多的居民比例为 76.8%，反对的比例仅

为 8.6%。 

关于“道德风气”，从访谈结果来看，很多居民认为随着旅游的发展，原先淳朴好客的居民

在投入到旅游商业中后，在与游客频繁的商业性质接触后变得势利和虚伪。但是由于旅游的发

非常不

同意 
不同意 没影响 同意 

非常同

意 

犯罪率上升 11.4 33.9 27.6 20 7.1

打乱原本的生活  9.4 35.7 33.4 17.6 3.9

限制使用资源  6.4 26.6 30.3 29.1 7.6

老房拆迁、新房增多  1 7.6 14.6 57.7 19.1

文化被破坏 6.8 30.7 37 18.1 7.4

居民与游客关系紧张  12.7 38.9 31.6 13.5 3.1

损坏道德风气  15 35.5 34.6 11.1 3.9
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展为当地居民带来了经济利益，生活水平的整体提升也使得偷盗、抢劫的现象减少，所以“犯

罪率”相对于以前有所下降。 

2.3.4 居民对旅游环境影响的感知评价 

2.3.4.1 多数居民认为旅游导致环境污染加重 

问卷中的“使空气污染加重”、“使水体污染加重”、“使噪音污染加重”、“使固体废弃物污

染加重”、“宾馆及其他旅游设施破坏了景观美感”这五个指标体现了居民对旅游环境影响的负

面评价。对这五个指标的分析如下图： 

 

图 2-6 居民对旅游环境影响的负面评价 

从图 2-6 中可以看出，绝大多数的居民都认为旅游发展给当地的环境带来了更严重的空气、

水体、噪音和废气物污染。其中，对噪声和固体废弃物污染的感知最为强烈，有 63.9%的居民

认为旅游发展导致噪音污染加重和固体废弃物增多。另外，有 54.4%的居民觉得水体污染加重，

而认为空气污染加重的居民占 47.8%。但是对旅游导致环境破坏持中立态度的居民比例均在 16%

以上。总体上来看，大家对旅游环境影响的负面评价虽然突出但意见不够集中。 

对于“宾馆及其他旅游设施破坏了景观美感 ”表示赞同的居民仅占 29.4%，37%的居民觉

得没影响，而 33.5%的居民反对这一说法，是意见分歧较大的一项指标。 

空气污染

加重  

水体污染
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噪声污染
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破坏景观

美感  

非常不同意 8.7 7.1 4.9 4.5 7.1

不同意 18.9 17.6 14.8 13.4 26.4

没影响 24.8 20.9 16.4 18.2 37

同意 35.6 40.8 48.7 49.4 20.5

非常同意 12.2 13.6 15.2 14.5 8.9
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2.3.4.2 居民的环境保护意识增强 

 

图 2-7 居民对旅游环境影响的正面评价 

从图 2-7 可以看出，有 63.8%的居民认为当地的垃圾处理的及时有效，70.9%的居民表示与

发展旅游之前相比，环境更干净了，表明虽然旅游发展导致阳朔的空气质量下降，水体、固体

废弃物污染更严重，但是另一方面，当地环境保护方面的措施也得到了加强。另外，有 94.5%

的居民认为保护自然环境很重要，说明绝大多数的居民都有较高的环保意识。 

2.3.5 社区参与程度  

社区居民从事旅游业相关工作的情况可以反映居民社区参与的程度；居民是否愿意主动为

景区的发展提出建议可以反映居民社区参与的意愿；景区决策是否听取居民意见以及居民能否

获得政府实施的政策方针相关信息，反映了居民社区参与的可进入性。居民对旅游发展的关注

与建议，则反映了居民社区参与的主人翁意识。在取得的 493 份有效问卷中，根据受访者的居

住地分为以下几类，其数量如下图所示： 

非常不同
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不同意 没影响 同意 非常同意 

垃圾处理有效 5.2 14.2 16.8 52.5 11.3

环境更干净 2.5 12.7 13.9 55.7 15.2

保护环境重要  0 1.4 4.1 27 67.5
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图 2-8 各地问卷数量 

2.3.5.1 社区居民参与旅游业的程度较高，但参与层次较低 

上表反映了 493 份样本的出处，由于福利镇、白沙镇问卷数量过少，分别为 21 份、37 份，

不具有代表性，因此选取兴坪、高田、阳朔这三个地方的数据进行社区参与程度的对比分析。 

 

图 2-9 居民参与旅游业的程度 

将受访者所从事工作分为“与旅游有关”、“与旅游无关”和“无业”这三类，得出上图所

示的统计图。从图上来看，居民参与旅游业的程度不高，均处于中等水平。其中，高田和兴坪

居民的参与程度较一致，分别为 52.3%和 52.5%，而参与旅游业的阳朔居民占 42.3%，均有较大

的提升空间。 
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就所从事的工作类型来看，高田镇居民所从事的旅游相关的工作有家庭旅馆、导游、司机、

摆地摊、农家餐馆、导游、手工艺买卖、筏工等，分布得较均匀。兴坪镇的居民从事的旅游相

关的工作包括导游、饭馆生意、特色小吃、服装店、服务员等，其中从事餐饮业的比例较高；

阳朔镇居民从事的旅游相关的工作包括卖水果、开摩托、野导、开酒店、农家饭馆、游客接待

等，其中当野导和从事饭馆生意的人较多。 

2.3.5.2 居民对旅游决策的参与意识较强，但程度较低 

表 2-2 居民对旅游决策的参与 

指标 类别 反对（百分比） 中立（百分比） 赞同（百分比） 

我愿意主动为景

区发展提出建议 

兴坪 20.3 27.1 52.5 

高田 5.7 35.2 56.8 

阳朔 6.4 34.2 56.8 

景区做一些决策

时会听取我们的

意见 

兴坪 39 30.5 28.8 

高田 52.3 21.6 23.9 

阳朔 43.2 29.9 24.8 

我获得了政府实

施的政策方针相

关信息 

兴坪 35.6 33.9 27.1 

高田 48.9 27.3 21.6 

阳朔 40.6 26.9 30.3 

表 2-2 反映了兴坪、高田、阳朔居民在旅游决策方面的参与程度，主要涉及到“我愿意主

动为景区发展提出建议”、“景区做一些决策时会听取我们的意见”、“我获得了政府实施的政策

方针相关信息”这三个方面。 

从表中的数据可知，三个地方的绝大多数居民都愿意为景区的发展提出自己的意见，有较

高的参与意愿，持“赞同”意见的居民均占到 50%以上，说明当地的居民对于旅游发展的参与

意识较强。而对于居民意见会被听取，三个地方都是持“反对”意见的比例多于持“中立”和

“赞同”的比例，其中，高田镇有 52.3%的居民反对，对政府的不满情绪较高，阳朔居民中有

43.2%反对，39%的兴坪居民反对，而持“赞同”意见的比例均低于 30%，分别为 23.9%、24.8%、

28.8%。另外，居民对政府政策方针信息的获取也存在着较大的障碍，35.6%的兴坪居民认为自

己没有获得政策方针的相关信息，而阳朔和高田居民中所占的比例更高，分别为 40.6%和 48.9%。 

因此，在社区参与程度方面可得出如下结论：居民参与旅游业的程度不高，处于中等水平，
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有较大的提升空间；居民对景区的发展有较高的参与意愿，参与意识较强；居民所掌握到的实

际的建议权及决策权不足，居民的意见未得到充分的重视；居民对政府政策方针信息的获取存

在着较大的障碍。 

2.4 典型社区案例分析 

2.4.1 历村 

历村居民参与旅游的方式主要有四种，第一种属于投资参与，具有一定资本的居民自己开

店，店铺类型主要有旅店、餐馆、特产店和纪念品店；第二种属于部分居民选择在这些店铺从

事相应的工作；第三种则是成为旅游发展公司的员工，任职导游、清洁工和司机等；第四种属

于“无业游民”或者没有正规和固定工作的人群。同时，这些居民的就业范围主要集中在赏月

景区和十里画廊。 

此次调研在历村共派发 32 份问卷，男性和女性各占一半，调研结果从旅游的积极影响和消

极影响两个方面分析： 

2.4.1.1 积极影响 

○1 首先，大部分人都认为阳朔的旅游是一项有利于当地的发展、使当地人受益、增加了经

济收入和带来了更多就业机会的举措，87.5%的村民非常明确表示“旅游有利于当地的发展”和

“旅游使得当地人受益”，75%的村民肯定旅游给他们带来了更多的就业机会并且增加了经济收

入，90%以上的村民认为“旅游使得基础设施改进了”、“旅游使得医疗设施和服务改善了”、

“旅游使得旧房子拆迁和新房子增多了”，而且有超过一半的人对自己目前的收入表示满意。 

其次，62.5%的村民对阳朔的归属感和荣誉感是很强烈的，他们不是旅游相关人士，但他们

也是非常关心旅游的发展，有着质朴的精神和情怀，极力维护阳朔的形象，对“旅游导致犯罪

率的上升”和“旅游者的进入打乱了我们原本的生活”“旅游使得民俗和传统文化被破坏了”“旅

游导致游客与居民的关系紧张”“旅游损坏了本地道德风气”基本持反对意见，而城区从事非旅

游业的居民对阳朔“归属感”没什么感觉。李克特五力量表中显示历村村民“我愿意主动为景

区发展提出建议”的指数为 3.4375，指数偏中上，这点也在佐证历村村民对阳朔有着强烈的归

属感和荣誉感。 

2.4.1.2 消极影响 

旅游的发展虽然带来了更多的投资与消费，但 90%以上的村民同意“旅游导致物价上涨”
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这个观点。村民收入有所提高，但收入提高的幅度小于当地物价提高的幅度，而且历村有其特

殊情况，第一，历村不同于城区的居民，历村村民不用买房，所以有 40.63%的村民对“旅游导

致房价提升”并无感知；第二，历村村民文化水平普遍不高，大多为中学和小学水平，工作级

别较低，他们真正从旅游中获得利益占旅游总收入的比例非常小，而且政府也只有对处于景区

内的村子穿岩村每年给予补贴，历村就算是年过七八十岁的村民也要自力更生，所以有一半人

觉得阳朔的旅游只是少数人获益，而且这个“少数人”的矛头都会指向“政府”。 

历村村民土生土长，56.25 的村民反映“旅游限制了我使用旅游景区资源”。他们大多见证

了阳朔最初旅游起初的阶段，在村子周边成为景区后，不能再自由进出景点。随着阳朔旅游的

发展，历村这样的乡村地区环境质量也是在下降了，车辆和人流量的增加带来的不可避免的问

题，43.75%被调查的村民表示“旅游使得空气污染加重”，50%的村民认为“旅游使得水体污染

加重”，53.13 的村民反映“旅游使得固体废弃物增多”。 

综上所述，历村作为阳朔旅游社区的典型案例，除了反映了旅游给普遍居民和村民带来的

影响是哪些方面之外，例如好的方面是基础设施改进，就业机会增多等，坏的方面是环境质量

的改变；还存在特殊情况，解决村民因文化程度低和高龄的就业问题的途径非常少，他们对阳

朔的感情也比城市居民要深得多。 

2.4.2 兴坪码头周边社区 

兴坪码头周边共派发 46 份居民问卷，男性占 57%，女性占 43%。兴坪古镇位于阳朔东北部，

距县城 25 公里，依山傍水，实地观察时发现兴坪的水远比阳朔的要清澈，后来与居民交谈时才

知道原来兴坪段的漓江是专门有村民每天清理垃圾的，而且我们在作为游客的身份游漓江时，

船夫有记住我们的样貌，当我们上岸去观赏景点时，有主动走上前来关心问候并介绍，服务很

到位，这点是在阳朔镇游漓江时没有经历的。境内有九马画山螺溮山、莲花岩、天水寨、灵宝

阁等八大景区，比较完整地保持了原有的历史环境风貌，有“老街长长，古巷深深”的意趣。

然而，兴坪镇的游客量远比阳朔镇的低，而且每年都在下降，原因可能是兴坪离县城较远，许

多游客行程为 3 天内，没有时间到达兴坪，而且有一点会给游客带来不好印象的是基础设施远

远不到位，首先从县城到兴坪的绝大部分路是坑坑洼洼的，其次游客最先到达兴坪古镇的第一

站一定是码头，码头附近配套设施少，如卫生间的配置。游客在此停留时间短，过夜游客少。

在主干道的商铺经营环境不错，但处于老街偏僻位置的小巷里面的摊位生意比较差。在发问卷

期间，居民告知“从早上到现在（下午四点多）还没开市呢！，有时一天赚两三块，有时十几块。” 

下面是针对兴坪居民发放的问卷的总结结果： 
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2.4.2.1经济影响 

首先大部分居民肯定旅游给自身带来普遍的公共福利的“机会”，89%的居民赞同“旅游有

利于当地的发展”观点，67.39%的居民认为“旅游使得当地人受益”，73.91 的居民则认为“旅

游增加了就业机会”和“旅游带来了更多的投资和消费”。居民普遍认为旅游发展提供了就业就

会，但与其相对的经济收入提高无明显的相关性。因为只有 58.7%的居民觉得“旅游增加了经

济收入”，而竟有 73.9%的居民不满意自己目前的收入状况，而且 82.61%的居民觉得“旅游使得

物价上涨”，物价上涨幅度大于收入提高幅度更是直接导致居民不满意的一大原因。 

2.4.2.2 社会文化影响 

有 32.61%的居民同意或者非常同意“旅游导致犯罪率的上升”。在调研时发现居民对“犯

罪率”感知其实与居民生活、工作的位置、方位是有关系的，一般来说，坐落在人来人往、车

来车往的繁华地段的居民大多同意，因为在路边经常看到“抢钱”事件，而在老街小巷子里面

的居民则会不假思索地说：“我们这里的治安很好的！”，所以可以判定的是随着旅游的发展，兴

平镇的犯罪率是有上升的。60.87%的被调查的居民觉得“旅游者的进入打乱了我们原本的生活”，

虽然近年来游客量变少了，但这部分居民是肯定旅游者的到来影响了自己的生活。而超过一半

的居民觉得旅游使得自己对兴坪的自豪感和归属感增强了。 

2.4.2.3 环境影响 

兴坪的总体环境比阳朔镇的要好。但 52.17%的居民认为“旅游使得空气污染加重”，67.39%

的居民觉得“旅游使得水体污染加重,63.04%的居民同意或者非常同意“旅游使得噪声污染加重”，

73.91%的居民明确表示“旅游使得废弃物增多了”，即兴坪与其他地方一样不可避免地面临着旅

游带来的某些负面影响。最后，兴坪居民的环境保护意识也是非常强烈的，接近 90%的居民同

意或者非常同意“我认为保护自然环境很重要”。 

综上所述，旅游给美丽的兴坪古镇带来了环境方面的影响，犯罪率比阳朔县城高，因为政

府对兴坪的关注度肯定不如对阳朔县城的关注度。居民收入不高，生意不好，对政府抱怨较多。

他们比较倾向于“乐得自在”，觉得旅游者大量涌入打扰他们原本的生活。最后他们非常爱护自

己的家园，对兴坪有着强烈的归属感。 

2.5 本章小结 

总之，阳朔居民对于当地旅游的发展满意度较高，绝大多数的居民都认为旅游发展有助于

当地的发展和自己能从旅游发展中受益，受正面影响的当地居民对旅游发展的支持度也较高。
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阳朔居民肯定了旅游发展对经济的带动和促进作用，认为发展旅游能引进投资、增加消费、改

善生活水平，但对于发展旅游导致的物价上涨、房价上涨等负面经济影响也有较强烈的感知。

居民对于旅游社会文化影响的正面评价较高，而负面影响的感知不明显，普遍认为旅游促进了

文化交流，使当地工艺品得到发展，自豪感增强，与游客的关系也比较和谐，相互之间没有明

显的利益冲突和矛盾。在环境方面，被访居民表示虽然旅游发展使空气、水体、固体废弃物污

染变得严重，但是与发展旅游之前相比，环保措施也有所加强，因此居民的不满情绪也较少。

就目前的发展情况来看，阳朔居民参与旅游业的程度较高；居民对于当地旅游发展的参与意愿

和参与意识都较强烈，但是居民所掌握到的实际建议权及决策权不足，居民的意见未得到充分

的重视，居民对政府政策方针信息的获取存在着较大的障碍。 
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第三章  游客满意度 

3.1 游客对阳朔旅游资源的评价 

本次对阳朔游客满意度的评估，主要是通过问卷调查的方式进行，运用一系列衡量游客对

产品和服务的感知指标和对游客行为特征的分析来进行满意度的综合性评估。本次监测从 2013

年 7 月 6 日持续至 7 月 12 日，调查组在阳朔县各主要旅游景区对国内外游客进行了随机调查，

包括西街、阳朔汽车站、阳朔公园、十里画廊周边的几大景区以及兴坪古镇等地。共发放问卷

1050 份，其中国内问卷 800 份，有效问卷 793 份；国外游客 250 份，其中有效问卷 242 份。问

卷对旅游者不同的行为特征如旅游方式、旅游动机、消费偏好等各方面进行了调查，可以看出

阳朔作为一个成熟的旅游目的地，其目标市场的游客偏好范围。而对游客满意度的调查则主要

包括以下 3 个方面：旅游资源评价、旅游服务评价以及旅游环境评价。这三方面的调查内容则

继续分为 32 个二级指标，并利用李克特量表分为非常赞同、赞同、中立、不赞同、非常不赞同

的 5 个满意度程度，相应地用 5、4、3、2、1 五个数值对这些不同的程度进行量化，通过计算

每个指标的均值，以及表示赞同的两个程度（5、4）占总体的百分比，来综合衡量游客对阳朔

旅游该项指标的满意度。同时加上游客对阳朔旅游经历的整体评价以及其重游推荐意愿的调查

来衡量阳朔旅游的可持续性情况。另外，本文参考从阳朔县旅游局获得的旅游投诉数据作为衡

量满意度的辅助指标。 

3.1.1 游客满意度监测指标 

游客问卷设置了三个主题方面的评价和总体评价共 33 个问项，采用了五分法的调查形式。

其中旅游资源评价部分包括 7 个指标，可分类为资源特色和资源保护程度感知两部分；旅游服

务评价包括 19 个指标，按产品类型不同分为景区、餐饮、住宿、交通、购物的五大不同服务类

型，可以更加清晰地对不同产品和服务的质量进行测量和监测；整体环境评价的 6 个指标包括

对人文与自然环境的不同感知程度，以及一个整体评价。3.2 游客行为特征 

3.2.1 游客的旅行方式：自助游占主导 

通过调查汇总得到如图 3-1 的数据结果。不管是国外游客还是国内游客，自助游的旅行方

式在阳朔这一目的地中都是较为热门的，国内自助游比例接近一半，达到 49.4%，而国外的自
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助游客更是高达 71.1%。其次是个人或朋友家人参团旅游，国内游客有 33.3%的比例，国外游客

也有 25.9%，其中国内参团的游客中较多为朋友或家人一起，个人参团的相对较少，而国外参

团的游客里个人参团与朋友家人参团的比例相当。而在单位组织的旅游中，国内游客也占到了

12.9%，说明阳朔也开始成为了公司单位奖励旅游的目的地，游客来源地集中在广西、广东较多，

也有上海、江苏地区的游客，而这部分游客较去年的数据也有增加了 2.8%，也说明在这方面的

旅游者数量稳中有升。而在会议考察方面的游客群体不管是国内游客（0.4%）还是国外游客(0%)

都仍然显得十分薄弱，虽然 2012 年上半年的报告发现阳朔五星级及五星标准的高端酒店已经建

起，但由于商务会议设施是需要有较长的准备发展期，同时今年的公费旅游因受到政策限制，

会议旅游的比例较少，因此并未有明显的增长。 

 

图 3-1 国内外游客旅行方式对比图 

3.2.2 旅游动机：观光与度假为主，国内外有差别 

国内游客的旅游动机依旧是以观光旅游（68.6%）和休闲度假（64.7%）为主。了解文化和

饮食（21.3%）也比 2012 年的同项数据（13.1%）有了较明显的提高。与去年的数据相比，野外

探险和摄影这两种新型旅游动机都有微弱的增加，在摄影方面，有 10.5%的游客选择了这一动

机，野外探险则有 3.7%，也可以说明目前国内游客已经开始持有较为特殊的旅游动机。而国外

游客的旅游动机则有些许差异，观光仍然是最主要的旅游动机，占了 71.1%的最高比例。休闲

度假动机（43.4%）与国内游客相比则少了很多，说明自然环境依然是最吸引外国游客前往阳朔

的因素。同时与国内游客有最明显不同的是野外探险动机，有 24%的国外游客来阳朔的目的是

野外探险、攀岩户外活动等，而在其他动机方面会有 2.5%专门为攀岩而来的。以探亲访友为动
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机的外国游客比例高过了国内游客，而其他的动机还包括来中国学习太极功夫、中文等的游客

也占了 2.9%的比例，来教外语的占 2.5%。 

 

图 3-2 国内外游客旅游动机对比图 

3.2.3 停留时间：多为短期，国外游客长于国内游客 

国内游客在阳朔的停留时间主要集中在 1-3 天，达到 76.7%的高比例。而国外游客停留 1-3

天的游客也占据了最大比例的 61.6%，但相对于国内游客而言比例会稍低。国外游客更倾向于

停留较多的时间，停留 4-7 天的比例为 20.7%，高于国内游客的 17.2%。停留 7 天以上的比例

（17.7%）远高于国内游客（6.1%）。 
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图 3-3 国内外游客停留时间对比 

3.2.4 住宿设施：偏向家庭旅馆和青年旅社 

如图 3-4 所示，国内游客大部分选择家庭旅馆（42.1%），其次是星级宾馆（26.7%），而

住青年旅舍的游客达到了 23.2%的比例，相比去年的 18.9%有所增长。青年旅舍目前已经受到国

内旅游者的重视和关注。相比国内游客，国外游客选择的住宿设施则与国内游客不同，最多的

选择是青年旅舍（38.2%）。调研发现在阳朔县城内西街及其附近的小巷子中有很多青年旅舍，

比较受到外国游客的欢迎。而外国游客选择居住在星级宾馆（25.6%）和家庭旅馆（24.8%）的

比例则不相上下，均接近 25%。在其他选项中，亦有很多游客选择普通旅馆。 

 

图 3-4 国内外住宿设施对比表 

 

1-3天 4-7天 7-15天 15天以上 

国内游客 76.7% 17.2% 2.5% 3.6%

国外游客 61.6% 20.7% 7.0% 10.7%
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家庭旅馆 青年旅舍 星级宾馆 其他 

国内游客 42.1% 23.2% 26.7% 8.0%

国外游客 24.8% 38.2% 25.6% 11.3%
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3.2.5 旅游总花费：总花费较少，且较去年减少 

在旅游花费方面，国内游客与国外游客的旅游花费（总花费）都不多，多集中在 500 元以

下（国内 22.6%，国外 23.5%）和 500-1000 元（国内 40.1%，国外 34.0%），而 500 元以下的消

费主要是由于旅程停留时间较短。通过图 3-5 所示，国外游客消费 1500 元以上的比例是高于国

内游客的。与去年相比，国内游客还是国外游客的旅游总花费数都出现了明显的下降，国内游

客在 1000 元以下的消费增加了 18%，而国外游客 2000 元以上的消费减少了 8%。 

 

图 3-5 国内外游客旅游总花费对比图 

3.2.6 交通方式：选择较为多样 

在游客到达阳朔的交通工具选择上，如图 3-6 所示，长途汽车和短途汽车占较大的比例，

因为不管是国内游客还是国外游客，大部分是先到达桂林后来到阳朔。而在阳朔县城内的旅游

过程中的交通方式选择结果则如图 3-7 所示，国内游客较多选择自行车（35.6%）、步行（34.0%）、

观光巴士（29.6%），其次是船（14.0%）、自驾车（10.0%）和出租车（7.7%），而国外游客较

多选择自行车（60.7%）、步行（51.7%），其次是出租车（22.3%）、船（19.0%）、观光巴士

（15.3%）。通过数据对比可以发现国外游客仍比较注重与自然的交流，超过一半的游客都采用

自行车和步行的交通方式，而国内游客对于观光巴士的使用仍然有一定的依赖，也多为旅行团

成员使用。 
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图 3-6 国内外游客到达阳朔交通工具对比图 

 

图 3-7 国内外游客阳朔内交通方式对比图 

3.3 游客的满意度水平 

3.3.1 对旅游资源的评价普遍较高 

关于游客对阳朔旅游资源的评价，问卷设置分为两方面，分别为资源特色和资源保护。资

源特色方面的指标共有五个：自然资源丰富，阳朔山水甲桂林，文化景观具有地方风情，可以

很好地体验到当地的饮食文化，可以买到满意的纪念品和工艺品。资源保护方面的指标有三个：

漓江水质状况好，遇龙河水质状况好，文化景观维护得当。 

火车 飞机 
长途汽

车 
自驾车 船 其他 

国内游客 28.0% 12.9% 64.1% 10.8% 4.2% 1.4%

国外游客 19.0% 33.9% 43.0% 0.8% 14.9% 16.5%
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船 

观光

车

（巴

士） 

步行 其他 

国内游客 10.0% 35.6% 7.7% 14.0% 29.6% 34.0% 2.9%

国外游客 3.7% 60.7% 22.3% 19.0% 15.3% 51.7% 6.2%
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表 3-2 国内游客旅游资源评价表 

监测方面 具体监测指标 平均值 方差 满意度比例 

旅

游

资

源

评

价 

资源特色 

自然资源丰富，景色优美 4.388889 0.480269 91.18% 

阳朔山水甲桂林 4.091653 0.752242 75.33% 

文化景观具有地方风情 3.918033 0.725618 71.24% 

可以很好地体验到当地

的饮食文化 
3.559934 0.990234 52.29% 

可以买到满意的纪念品

和工艺品 
3.538588 0.989051 52.94% 

资源保护 

漓江水质状况好 3.852217 0.793914 68.63% 

遇龙河水质状况好 3.835 0.78909 52.12% 

文化景观维护得当 3.609917 0.884007 55.56% 

表 3-3 国外游客旅游资源评价表 

监测方面 具体监测指标 平均值 方差 满意度比例 

旅 

游 

资 

源 

评 

价 

资源特色 

自然资源丰富，景色优美 4.726891 0.275308 96.22% 

阳朔山水甲桂林 4.155963 0.82349 67.65% 

文化景观具有地方风情 4.108225 0.583889 76.05% 

可以很好地体验到当地

的饮食文化 
3.957627 0.70458 76.47% 

可以买到满意的纪念品

和工艺品 
3.294872 1.050017 42.44% 

资源保护 

漓江水质状况好 3.405172 0.926034 43.70% 

遇龙河水质状况好 3.425339 0.863719 43.70% 

文化景观维护得当 3.666667 1.110145 60.08% 

根据 2013 年国内外游客调查问卷（表 3-2 和表 3-3），关于阳朔旅游资源丰富、景色优美

方面，国内外游客普遍满意度较高，其中国内游客满意度达到 91.18%，国外游客满意度达到

96.22%。关于资源的地方风情，国内外游客均不是非常满意，满意度分别为 71.24%和 76.05%。

在购买纪念品方面，国内外游客满意度均不高，国内游客满意度为 52.94%，国外游客满意度为
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42.44%。实地调查以及访谈发现，阳朔的纪念工艺品和厦门、凤凰等旅游地的纪念品相似程度

很高，这也是中国目前普遍存在的一个旅游纪念品同质化的现象。但是，在饮食文化方面，国

内游客满意度为 52.29%，国外游客满意度为 76.47%。也就是说，国外游客在饮食文化方面比国

内游客更满意。阳朔旅游目前的饮食文化较为单一，原本特色的菜式如今在阳朔也已泛滥存在。

中国人对于饮食文化要求就高且当地饮食文化独特性突出不明显，而国外游客和中国饮食文化

要求不同，所以造成了国外游客在饮食文化方面的满意度高于国内游客。 

关于资源保护方面，国内游客调查的满意度显示，漓江水质好于遇龙河水质。但是，实地

调研发现，遇龙河水质更好。根据访谈得知，选择去漓江的国内游客多是已去过遇龙河的游客。

国外游客认为漓江水质和遇龙河水质均不好，满意度均为 43.70%。在文化景观维护方面，国内

外游客均不认为文化景观保护得当，满意度分别为 55.56%和 60.08%。 

3.3.2 对阳朔旅游服务的评价 

关于游客对阳朔旅游服务的评价，问卷设置分为 5 个方面：景区服务、餐饮服务、住宿服

务、交通服务和购物服务。 

3.3.2.1 对阳朔景区服务的满意度不高 

关于景区服务方面的评价，共有三个指标：景区门票价格合理、景区员工服务质量好和景

区导游解说水平高。 

表 3-4 国内游客旅游景区服务评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游服

务评价 

景区服

务 

景区门票价格合理 3.072368 0.979927 32.19% 

景区员工服务质量好 3.391667 0.889747 44.93% 

景区导游解说水平高 3.436975 0.801998 43.95% 

表 3-5 国外游客旅游景区服务评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游服

务评价 

景区服

务 

景区门票价格合理 3.612069 0.697343 52.52% 

景区员工服务质量好 3.743478 0.750503 60.08% 

景区导游解说水平高 3.629956 0.818214 55.04% 
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根据国内外游客旅游景区服务评价（表 3-4 和表 3-5），关于景区服务方面的评价，国内

外游客满意度均不高。但是，国外游客满意度比例略高于国内游客。在价格方面，国内游客满

意度为 32.19%，国外游客为 52.52%。两者对价格均不满意也和阳朔旅游价格不透明有关。在景

区员工服务方面，国外游客满意度高于国内游客满意度。经过实地调查发现，景区员工更愿意

服务于外国游客，这主要是因为外国游客对于旅游产品愿意支付的价格更高。 

3.3.2.2 对阳朔餐饮服务的评价较低 

关于餐饮服务的评价指标，共有 3 个：餐饮特色、餐饮卫生安全和餐饮价格合理。 

表 3-6 国内游客旅游餐饮服务评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游服

务评价 

餐饮

服务 

餐饮有特色 3.349259 0.900919 43.63% 

餐饮卫生安全 3.249175 0.832024 35.30% 

餐饮价格合理 3.168317 0.983193 34.15% 

表 3-7 国外游客旅游餐饮服务评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游服

务评价 

餐饮

服务 

餐饮有特色 3.653846 0.948333 58.82% 

餐饮卫生安全 3.700422 0.778517 59.24% 

餐饮价格合理 3.683544 0.903669 63.03% 

根据国内外游客旅游餐饮服务评价表（表 3-6 和 3-7），国内游客对于餐饮服务的满意度

低于 50%，普遍低于国外游客。但是，国内外游客对于餐饮服务均不表示满意。根据游客访谈

得知，阳朔餐饮不论在特色、卫生安全、价格方面，均未做到让游客满意。餐饮同质化、价格

不透明等，让游客对于阳朔餐饮产生了反感情绪。 

3.3.2.3 对阳朔住宿服务基本满意 

关于住宿服务的评价指标，共有 3 个：食宿员工服务质量好、住宿安全卫生和住宿价格合

理。  
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表 3-8 国内游客旅游住宿服务评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游服

务评价 

住宿服

务 

食宿员工服务质量好 3.401993 0.803191 45.10% 

住宿安全卫生 3.504934 0.886302 50.50% 

住宿价格合理 3.46589 0.752585 46.57% 

表 3-9 国外游客旅游住宿服务评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游服

务评价 

住宿服

务 

食宿员工服务质量好 4.025974 0.660192 72.69% 

住宿安全卫生 3.940171 0.708851 72.69% 

住宿价格合理 3.888889 0.742966 69.75% 

根据国内外游客旅游住宿服务评价表（表 3-8 和 3-9 所示），对于住宿服务满意度，国外

游客平均值大致为 4，即：国外游客大多对住宿呈现满意态度。而国内游客平均值为 3.5，即：

国内游客大多呈现中立态度。除此之外，国外游客满意度比例明显高于国内游客。根据访谈发

现，这是由于国内游客对于住宿要求比国外游客高；同时，国外游客选择住宿的旅馆标准要普

遍好于国内游客。 

3.3.2.4 对阳朔交通服务的评价不一 

关于阳朔的旅游交通的评价，共有 3 个指标：交通便利、交通标识系统清晰和交通价格合

理。 

表 3-10 国内游客旅游交通服务评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游

服务

评价 

交通服务 交通便利 3.357377 0.965668 46.08% 

交通标识系统清晰 3.345964 1.002224 43.95% 

交通价格合理 3.472727 0.951656 48.37% 
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表 3-11 国外游客旅游交通服务评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游

服务

评价 

交通服务 交通便利 3.357447 1.016985 50.00% 

交通标识系统清晰 3.097872 1.139953 37.82% 

交通价格合理 3.573913 0.787089 54.62% 

根据游客旅游交通服务评价表（表 3-10 和 3-11 所示），国内外游客对于旅游交通的满意

度评价均值为约为 3.3。从方差上看，国内外游客关于交通服务的评价的差异均比较大，主要

因为采用不同的交通方式和旅行方式都会影响到交通是否便利。通过访谈，阳朔县内公共交通

并不方便，许多地方需要骑自行车或者大巴才能去，公共交通系统并不完善。旅游团的游客依

靠旅游大巴会更方便，但是自助游的游客就会很不方便。国外游客的波动主要因为沟通问题。

在阳朔车站观察发现，国外游客对于国内等车的班次并不是很清楚，一些时候他们需要询问一

些人，并且非常担心等不到车。如果一些游客有中文导游，这种情况会减少。这也造成了交通

服务满意度的波动较大。 

3.3.2.5 对阳朔娱乐购物服务的评价不高 

关于游客旅游娱乐购物服务的评价指标，共有五项：周边小商铺员工服务质量好、旅游商

品类型相同程度高、旅游商品存在假冒伪劣商品、旅游商品价格合理和娱乐活动丰富。 
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表 3-12 国内游客旅游购物服务评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游服

务评价 

娱乐购

物服务 

周边小商铺员工服务质

量好 
3.323283 0.896991 41.50% 

旅游商品类型相同程度

高 
3.706868 0.895473 57.19& 

旅游商品存在假冒伪劣

产品 
3.423077 0.817356 40.69% 

旅游商品价格合理 3.184255 0.784785 30.23% 

娱乐活动丰富 3.563333 0.924196 51.32% 

表 3-13 国外游客旅游购物服务评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游服

务评价 

娱乐购物

服务 

周边小商铺员工服务

质量好 
3.484444 0.697302 45.80% 

旅游商品类型相同程

度高 
3.68 0.647143 53.79% 

旅游商品存在假冒伪

劣产品 
3.705357 0.845532 54.20% 

旅游商品价格合理 3.344828 0.954172 49.16% 

娱乐活动丰富 4.056034 0.6765 73.53% 

 

根据游客旅游购物服务评价表（表 3-12 和 3-13 所示），关于娱乐购物服务项目，国内外

游客满意度均值约为 3.5，对于阳朔的娱乐购物服务项目，许多游客都不是很满意。其中，国

内游客对于旅游商品价格十分不满意，满意度比例只有 30%。这主要和旅游地区商贩对于游客

价格不透明有关，会根据游客类型故意抬高价格。另外，国外游客对于阳朔的娱乐活动特别满

意，满意度达到 73%。根据访谈发现，国外游客对于酒吧十分钟爱。而阳朔的各类酒吧满足了

他们这方面的需求。 
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3.3.3 对阳朔旅游环境的评价 

关于阳朔旅游环境的评价，指标分为两方面，人文环境和自然环境。其中，人文环境方面

共有 4 个指标：当地居民友好、处理投诉效率高、当地商业氛围过于浓郁和社区治安状况好。

自然环境方面有 3 个指标：景区环境干净、阳朔空气干净和阳朔噪声小。 

3.3.3.1 对阳朔人文环境的评价较高 

表 3-14 国内游客人文环境评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游

环境

评价 

人文环境 当地居民友好 3.746689 0.786473 63.40% 

处理投诉效率高 3.115174 0.622242 21.57% 

当地商业氛围过于浓郁 3.943522 0.835407 67.32% 

社区治安状况好 3.589018 0.815813 55.07% 

表 3-15 国外游客人文环境评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游

环境

评价 

人文环境 当地居民友好 4.017094 0.763655 71.85% 

处理投诉效率高 3.304147 0.712622 33.61% 

当地商业氛围过于浓郁 3.889831 0.983556 63.87% 

社区治安状况好 3.781116 0.732056 60.92% 

根据游客人文环境评价表（3-14 和 3-15 所示），游客对于当地的人文环境满意度平均值

在约为 3.7。其中居民友好和社区治安方面的评价较高。但是，在投诉效率处理率方面，很多

游客都表现了不满意。根据访谈发现，由于在阳朔关于旅游投诉的比例较低，因此没有牵涉到

旅游投诉的游客都会选择中立态度。因此，投诉处理率方面的均值为 3，满意度过低。 

3.3.3.2 对阳朔自然环境基本肯定 

表 3-16 国内游客自然环境评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游

环境

评价 

自然环境 景区环境干净 3.705298 0.795262 63.24% 

阳朔空气清净 3.961921 0.802859 74.51% 

阳朔噪声小 3.325041 1.03703 44.61% 
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表 3-17 国外游客自然环境评价表 

主要方面 指标 平均值 方差 满意度比例 

旅游

环境

评价 

自然环境 景区环境干净 3.697479 1.232989 66.81% 

阳朔空气清净 3.923729 0.981392 75.63% 

阳朔噪声小 3.147679 1.567081 43.28% 

根据游客自然环境评价表（3-16 和 3-17），国内外游客对于阳朔的景区环境和空气方面的

态度还是比较肯定。但是，国内外游客都认为阳朔噪声较大，并且满意度差别比较大。根据访

谈发现，一些游客的住宿选择在了十里画廊附近靠近马路的地方，另一些游客选择了靠山里面

的度假酒店。因此造成了满意度波动比较大。 

3.3.4 对阳朔旅游的整体评价较高，多数符合或高于预期 

关于游客对阳朔的旅游整体评价，国内外游客整体评价均较高，由总体满意度的指标来看，

如表 3-18，国外游客满意度（69.20%）高过国内游客满意度（87.90%）。同时，从阳朔与游客

期望的相符程度来衡量也可以得到相似的结果，国外游客的满意度为 85.29%，高于国内游客满

意度（66.83%）。如图 3-8 所示，国内游客的阳朔旅游低于旅游预期的有 32%，国外游客只有

3%。说明，阳朔旅游的整体评价处于较高水平，即：许多游客的旅游整体满意度很高。 

表 3-18 国内外游客总体满意度对比表 

主要方面 指标 平均值 方差 满意度比例 

整体评价 国内游客总体满意 3.780000 0.509115 69.20% 

国外游客整体满意 4.129870 0.435234 87.90% 

 

 

图 3-8 国内外游客旅游预期图 

14% 

54% 

32% 

旅游预期——国内游客 

高于预期 

和预期一样 

低于预期 61% 

36% 

3% 

旅游预期——国外游客 

高于预期 

和预期一样 

低于预期 
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3.3.5 推荐意愿高于重游意愿 

如图 3-9 所示，游客对于阳朔的重游意愿，有一半呈现积极的态度，即愿意重游阳朔。这

也和游客的旅游满意度相关。一般满意度较高，就会有较高的重游意愿。这一方面和客源地有

关，根据调查发现，阳朔的许多游客均为广西和广东游客。因此，去阳朔旅游会比较方便。另

一方面，对于国外游客来说，阳朔的娱乐活动非常符合他们的旅游度假活动，因此，重游意愿

也比较高。 

 

图 3-9 国内外游客重游意愿 

根据图 3-10 所示，国内游客有 69%愿意推荐亲朋好友去阳朔旅游，国外游客有 91%愿意推

荐身边人去阳朔旅游。虽然两者都很高，但国外游客的推荐意愿高于国内，这和游客的旅游预

期相符合。如图 3-8 所示，国内游客高于旅游预期的有 14%，而国外游客却有 61%。高于旅游预

期的游客会更愿意将其旅游的地方推荐给身边的亲友，因此，国外游客比国内游客有更多的推

荐意愿。 

 

图 3-10 国内外游客推荐意愿 
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重游意愿——国内游客 

会 

不会 

不确定 

45% 
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推荐意愿——国内游客 

会 
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1% 
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推荐意愿——国外游客 

会 

不会 

不确定 
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但与去年监测结果相比，国外游客的满意度（2012 年 62.98%）有了超过 20%的提升，重游

意愿与推荐意愿也有一定程度的提升，这也说明外国人在阳朔的游玩过程中已经减少了语言障

碍，同时解决了部分的交通标示系统的问题。但是国内游客的满意度有了稍稍的下降。 

3.4 游客投诉处理及时有效，数量大幅下降 

2013 年上半年共受理游客投诉、咨询 36 起，其中职权范围内有效投诉 29 起，结案率 100%，

为游客挽回经济损失 35340 元人民币；转办其它职能部门投诉 7 起。其中包括各种类型服务上

的投诉问题，如下表 3-19，主要事件集中在竹筏服务、假冒伪劣产品和强迫购物的问题，竹筏

漂流中的问题主要包括漂流时间不够（7 件）、翻筏导致财务损失（6 件）和身体问题（1 件）

以及员工服务态度差的问题（3 件），而虚假产品上则包括了强买强卖现象（1 件）和在景区（8

件）和购物商场（2 件）买到假冒伪劣产品要求退款现象。而投诉数量较少的事件包括酒店服

务态度差，景区门票退票和非正规游船抛锚事件，旅行社行程安排不当和导游欺骗消费者等事

件。 

但与前几年的投诉问题数量（2012 年上半年 94 起）同期相比，2013 年上半年的投诉数量

减少的幅度相当大，下降了 60%以上。 

表 3-19 2013 年上半年阳朔县监所投诉电话记录 

投诉内容 数量 百分比 

竹筏服务 15 41.7% 

假冒伪劣产品 11 30.6% 

酒店服务 4 11.1% 

景区服务 3 8.3% 

旅行社服务 2 5.6% 

导游服务 1 2.8% 

3.5 本章小结 

本次的调研通过大范围派发调查问卷、现场考察并辅以访谈等方式对阳朔的游客行为和满

意度进行了监测。调查研究发现阳朔目前的游客较多以观光为主，而国外游客中的野外探险游

客则是较值得关注的新兴群体。 
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3.5.1 自助游游客比例高，人均消费有待提高 

由于阳朔游客的旅游方式以自助游为主，同时新兴的旅游方式也开始逐渐发展起来，国内

游客也开始脱离大众旅游，追求一些更加特别的旅游动机，例如了解文化和美食。但有些国外

游客偏爱的野外探险等旅游动机在国内游客中不是十分流行，这也与中国人的兴趣爱好有关。

正是由于国内游客对旅游地的文化重视度开始增加，国人更加注重旅游体验的质量和性价比，

因此在对产品要求越来越高的情况下，游客的停留时间和人均消费自然会产生下降的趋势，因

此阳朔应更注重提高旅游产品的服务质量，并保证产品的特色性，以使游客得到更好的体验，

从而使游客更愿意在当地停留，刺激人均旅游消费。 

3.5.2 对本地资源满意度较高，对资源保护满意度低 

游客对阳朔旅游的总体满意度呈中等偏上水平，而中外的总体满意度差异较大，外国游客

对阳朔的满意度较高，这也是因为当地员工对外国游客较为重视。游客普遍对阳朔的自然资源

的评价很高，但却对当地的资源保护的评价偏低，对文化景点维护、景区环境、噪声小的满意

度都评价中等，虽然空气清新方面评价稍好，但却认为阳朔的噪声问题尤其是个较严重的问题，

同时在遇龙河、漓江的水质方面国外的评价也较低。 

3.5.3 对景区门票价格和购物活动满意度低，服务和产品需改善 

国内游客在旅游服务方面的满意度不高，尤其是对景区门票价格满意较低，只有大概 30%

的游客认为满意，而国外游客的满意度也只有 50%的中等水平。而在购物活动中，除了酒吧等

娱乐活动外游客对其他的旅游商品的满意度都较低，体现在旅游产品单一无特色，在纪念品和

工艺品、特产等方面都呈现了缺乏特色的问题，同时在购物过程中出现假冒伪劣产品、强买强

卖行为也都是景区管理中需要重点注意的问题。 

3.5.4 游客体验较好，中外游客体验有较大的差异 

国内游客认为实际体验高于预期的有 14%，而外国游客则有 61%；认为同预期一样的国内游

客有 54%，国外游客则有 36%，反映出满意本次旅游体验的游客占较大部分，说明游客的整体旅

游体验较好，但同样可以发现，国外游客的满意度比例高过国内游客将近 20%，这与中外游客

在选择的体验项目上的差别也有一定的关系。而在重游意愿上，国内外游客的差别并不大，大

概一半的游客都表示会有重游的想法。在调查对象中，国内外的游客中的重游游客也是都占 24%

的比例。推荐意愿也同样较高，表示不会推荐的游客少于 10%。同时，今年的投诉率也下降了

很多。总体而言，中外游客的满意度都较高，特别地，外国游客的体验有了很大的提升。 
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第四章  健康与安全 

 健康与安全是衡量旅游目的地可持续发展的重要标准。本次健康与安全的监测主要依

靠二手资料并结合问卷数据来完成。一手资料的监测是以游客关注度及游客感知为主要的衡量

指标。其中健康主要包括食物卫生和环境卫生，安全主要包括游客安全和当地公共安全。 

4.1 健康与安全监测指标 

表 4-1 健康与安全监测指标 

监测方面 主要监测指标 

健康 食物卫生 

环境卫生 

安全 医疗安全和疾病控制 

公共安全 

游客关注 

当地治安问题 治安问题 

游客感知 

4.2 健康 

4.2.1 食物卫生 

为了能保证游客用餐环境安全，阳朔相关部门对餐饮行业进行多次专项检查，以确保游客

的有效利益。行动主要针对西街、十里画廊、遇龙河景区、兴坪旅游景点以及世外桃源等旅游

景区的餐馆检查。在检查中秉行教育、指导、督促、处罚并举的监管理念，对食品安全认识程

度不高、负责人责任意识不强的餐饮单位进行批评教育，对餐饮服务许可、从业人员健康管理、

餐具消毒、餐厨废弃物管理、原料索证索票等方面存在问题的餐饮单位，指导改善设施设备，

督促限期整改，对违法行为坚决查处。 
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4.2.2 环境卫生 

（1）针对全县展开全方位的日常和定期的监测行动，监测对象包括公共场所、餐馆、农家

饭和酒店，监测内容包括场所的总体环境，并按照食品局的要求监测餐馆、农家饭和酒店食品

材料、加工、餐具的卫生情况。 

（2）对公共卫生应急预案的启动和执行都有明确的规定。 

（3）发生重大卫生事件及时处理并及时向上级报送。 

（4）展开公共卫生宣传周活动，在全县范围内对居民和游客进行相关注意事项的广播。 

4.3 安全 

4.3.1 医疗疾控安全 

 针对传染病的问题，当游客主动提出身体的问题时，根据游客客源地所属进行专门调

查，尤其对于来自传染病高发区的游客，一旦发现，及时隔离病人和进行消杀工作，疾控措施

比较到位。 

4.3.2 公共安全 

（1）2013 年 6 月是阳朔的安全生产月，广西桂林市阳朔县政府组织县公安局、工商局、

消防、供电局等十个部门开展了 2013 年安全生产月宣传咨询活动”，阳朔县消防大队充分利用

活动契机，全面加强消防安全宣传教育。采取板报展示、咨询讲解、发放宣传资料等多种形式

开展活动，向过往群众发放《企业安全生产知识》、《家庭防火常识》以及初期火灾扑救与逃

生自救常识等资料。据统计，此次活动中，阳朔县消防大队共发放消防宣传单 2000 张，接受群

众咨询 50 人次，让更多的人了解消防知识，参与到维护消防安全的行列中来。 

（2）相关部门在漓江阳朔段开展水上安全执法行动，重点查处漓江旅游客船超载和非法载

客等现象，进一步维护了漓江旅游秩序和游客的生命财产安全。 

4.4 游客感知 

4.4.1 对阳朔卫生状况趋于满意 

 国内外游客对于阳朔的餐饮卫生和住宿安全卫生的评价主要集中于中立和赞同之间，

占总评价的 50%以上。（表 4-2）这表明游客所感知到的住宿餐饮环境呈中等偏上状态，无论是

国内游客和国外游客都认识阳朔的卫生环境是比较让人赞同，但还存在一定的改进空间。 
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4.4.2 对阳朔治安状况的满意度更高 

 对于阳朔的治安状况，游客普遍呈现中立以上态度，这表明国内外游客都对阳朔的治

安状况较为满意。而外国游客对阳朔治安状况的满意程度也稍高于国内游客，赞同和非常赞同

“治安状况好”这一说法的外国游客约 60%，而国内游客仅为 42%，对于大多数国外游客来说，

阳朔是一个友好、安全的旅游目的地。 

表 4-2 游客对阳朔的餐饮卫生、住宿安全卫生及治安状况好的评价 

       项目 

评价 

餐饮卫生（%） 住宿安全卫生（%） 治安状况好（%） 

国内游客 外国游客 国内游客 外国游客 国内游客 外国游客 

非常赞同 6.79 18.19 11.01 24.79 10.82 20.66 

赞同 20.50 40.08 21.92 46.69 31.95 39.26 

中立 37.10 33.47 28.43 21.07 27.30 31.82 

不赞同 9.43 4.55 7.55 2.89 4.40 3.72 

非常不赞同 2.77 1.65 1.89 1.24 2.14 0.86 

4.4.3 对治安卫生的关注度偏低 

对游客问卷中“你最想获得的关于阳朔的信息”这一题的数据分析来看，国内外游客对治

安和卫生的关注度偏低。但相比于上年的监测，外国游客对治安卫生的关注度明显降低，在总

体态势上呈现国内游客关注度高于国外游客的局面。这反映了在旅游策划中对治安卫生等旅游

信息的获取仍不太能引起游客的注意，一般游客更关注于吃住行游购娱方面。另外，由于希望

获取治安卫生信息的国内游客比例较高，这也反映了国内游客对阳朔治安和卫生条件关注度提

高这一特点。 

表 4-3 游客对治安及卫生的关注度 

 国内游客 国外游客 

治安 18.6% 7.44% 

卫生 14.3% 9.09% 
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4.5 本章小结 

 目前阳朔的健康与安全状况基本良好，国内外游客对健康与安全方面的信息获取有一

定的关注，同时对阳朔现今的餐饮住宿卫生条件相对比较满意。政府以及相关部门也为食品安

全，公共环境安全等作出规范和整改措施，努力加强阳朔安全环境，营造良好和谐的阳朔旅游

氛围。 
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第五章  旅游规划与控制 

5.1 旅游规划与控制监测指标 

在阳朔旅游可持续发展的监测中，对于旅游规划与控制监测的衡量主要包括以下三方面：

旅游交通规划与控制、旅游资源规划与控制和土地旅游利用情况。这三个方面的具体监测指标

如表 5-1 所示： 

表 5-1 旅游规划与控制监测指标 

主要监测方面 具体监测指标 

旅游交通规划与控制 道路标准 

客运站标准 

游客交通工具（偏好） 

旅游服务设施与县内交通用地计划 

旅游资源规划与控制 核心吸引要素的开发 

观光景点人流量控制 

建筑景观风貌控制 

总体战略层面各类用地控制现状 

土地旅游利用情况 旅游发展空间布局规划与用地控制 

主要旅游乡镇的土地利用情况 

土地转换与新增旅游用地 

5.2 旅游交通规划与控制 

5.2.1 交通规划控制的指标意义 

在旅游交通规划与控制方面，具体的监测指标包括道路标准、客运站标准、游客交通工具

（偏好）、和旅游服务设施与县内交通用地计划。道路标准可以反映出阳朔县目前交通设施的

可承载能力；客运站标准可以反映出阳朔县目前的客流量吞吐能力；游客交通工具偏好能够为

后续的交通设施规划方案提供方向；而旅游服务设施与县内交通用地计划则反映目前规划的方

向。总体而言，这几个指标能够较为全面的看出阳朔县的交通规划与控制情况。 
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5.2.2 道路标准需要强化交通标识系统 

阳朔县城区道路系统由国道、城市主干道、城市次干道、城市支路和人民步行道组成，其

中：过境国道作为城市道路时红外线控制 42 米、主干道红线控制 24-32 米、城市次干道红线控

制 12-18 米、城市支路红线控制 7-9 米、步行道红线控制 4-6 米、商业步行街红线控制 9 米。

因为在阳朔县城区内有众多的道路类型，因此对于交通标识的设置提出了比较高的标准。而通

过问卷数据的反馈信息可以发现，国外游客中认为阳朔交通标识清晰合理仅占 38%，国内游客

则为 50%，这反映出当前的阳朔县城在道路标准上还需要进一步强化交通标识的设定。 

 

图 5-1 游客对交通标识系统清晰的感知 

5.2.3 客运站基本能满足游客需求 

在行政意义上而言，阳朔属于县级城市，其客运站标准因此为三级标准，即日发送量在 500

以上（含 500）人次的车站（除已列为一、二级车站的县级政府所在地车站；一般旅游区车站）。

但因为阳朔同时是一个旅游业发达的城市，其实际客流量远非一般县级城市的标准能够承载，

其实际的承载量堪比普通的市级城市。但多年的旅游发展已使得阳朔客运站在客运的规模、班

次的数量上都较为成熟，比如目前阳朔客运站每隔 30 分钟便能有一辆客车开往桂林，同时阳朔

客运站还有多次班次开往广州等省外大都市。从图 5-2 也可以看出，仅有 19%的国外游客和 18%

的国内游客认为阳朔的交通不便利。所以，目前阳朔的客运站标准还是能够满足大众游客的需

求。 
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图 5-2 游客对交通便利的感知 

5.2.4 道路交通建设应依托游客交通方式 

如图 5-3，国内游客到达阳朔的主要交通工具是长途汽车 64%和火车 28%，而自驾车和飞机

的比例则为 11%和 13%；国外游客到达阳朔的主要交通工具是长途汽车 43%和飞机 34%，不过仍

旧有 19%的外国游客选择了火车这一交通。对于部分游客而言，并非直接采取客源地到达目的

地的方式，此部分游客来到阳朔之前在别处进行了逗留，所以他们到达阳朔的交通方式上存在

不止使用一种交通工具的情况。比如外国游客入境采用了坐飞机与乘船的方式，而在选择前往

阳朔时才选择了长途汽车或者汽车的方式。不过，相对其他交通方式而言，长途汽车选项都是

游客到达阳朔采用的比例最高的交通方式，因此对于阳朔的交通规划来说，公路系统的完善仍

为重中之重。 

 

图 5-3 游客到达阳朔的交通选择 

火车 飞机 长途汽车 自驾车 船 其他 

国内游客 28% 13% 64% 11% 4% 1%

国外游客 19% 34% 43% 1% 15%
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图 5-4 游客在阳朔进行旅游活动选择的交通方式 

 

由图 5-4 所示，国内游客在阳朔游玩时，主要选择自行车 35%、观光车 30%和步行 30%的方

式；国外游客则主要选择自行车 61%、步行 51%的方式。但是，目前阳朔的道路上并没有专业的

自行车通道，同时人行道上由于商贩的私自占用而显得过分拥挤。考虑到游客的人身安全状况，

规划自行车绿色通道和整治商贩占用人行道是急需解决的问题 

5.2.5 旅游交通体系不断完善 

近年来，阳朔县提出了“重点向南，提升北部”的发展方针，坚持以建成区为依托，分片

发展，形成“双组团、多分区”的空间发展布局。在220.74公顷的旅游服务设施用地来源中，

城北组团改造老城区的行政办公用地，以旅游休闲、商业金融、科研教育和居住用地为主，而

城南组团则重点建设旅游度假酒店、度假酒店、国际文化交流会议中心和休闲康乐疗养中心，

以旅游度假、行政办公、文化体育和居住用地为主。在此我们可以发现，虽然阳朔县的南北组

团均已旅游业的发展为重点，但是其发展方向是截然不同的，这点在旅游服务设施建设、县内

道路交通两方面有明显表现。  

在县内的道路交通方面，矮山至大榕树电瓶车道沿河岸一旁不准建房，另一旁如需建房，

必须控制在距车道 200 米以外，穿越村庄部分建筑项目应根据各村庄的具体管理办法实施。为

将阳朔县行政中心、文化中心和生活中心从北向南的转移，表达阳朔县北部塑造成以旅游业和

相关联产业（如金融业）为主的“旅游区”。对于县内的交通，阳朔县计划将客运站搬至城北

组团的凤鸣区，用地 3.97 公顷；在城南组团生活居住区东部设置公交站场，用地 3.76 公顷；

在公共活动中心、商务中心、旅游度假区、商业金融区等交通集散地设置停车场 8 除，用地

自驾车 自行车 出租车 船 
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士） 

步行 其他 
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0.6-11.6 公顷之间；搬迁加油站智大村区北侧，用地 1.6 公顷；在城南组团新建加油站，用地

1 公顷。 

5.3 旅游资源规划与控制 

5.3.1 自然旅游资源仍为核心 

阳朔具有丰富的旅游资源，对旅游资源进行合理规划和控制，有助于使本地的旅游业更快

速更健康地发展。对核心旅游资源和景观的监测，了解游客对核心旅游资源及景观的感知，有

助于把握阳朔旅游发展的侧重。如图 5-5 所示，阳朔的自然风光是吸引国内外游客来阳朔旅游

最主要的核心旅游资源。对国内游客而言 68%的游客认为旅游地核心吸引物是自然风光，部分

游客还看中了阳朔的人文风情（21%）和休闲氛围（22%）；对国外游客来说，高达 94%的游客

认为自然风光是旅游目的的核心吸引物，虽然在学术上常认为旅游目的地的人文风情、社区居

民、本地建筑、以及当地导游等也可以成为旅游规划中的核心吸引物，但是在前往阳朔的游客

市场中反映的强度不大。这一方面说明，阳朔拥有得天独厚的自然旅游资源，且开发已经相对

成熟；另一方面也说明，对于游客而言阳朔并没有突出的文化差异性，因此对于文化建设方面

仍有待加强。 

 

图 5-5 游客的核心吸引物 

5.3.2 游客分流初见成效 

对各景点人流量的统计和监测，有助于使旅游经营者和管理者更好地把握阳朔旅游的动态，

对旅游业及相关行业的发展决策，以及对游客旅游过程中危机事件的防范都有积极作用。阳朔
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各旅游景点的人流量分布并不平均，部分最核心的旅游景点吸引了绝大部分游客。由图 5-6 所

示，从统计数据表明，西街、漓江漂流、遇龙河、二十元人民等观光景点，成为旅游资源规划

和控制的核心景点；其中，国内游客去过西街（71%）的比例最高，其次是漓江（64%）；另外

大榕树、遇龙河、月亮山、20 元人民币和的比例也超过 30%；国外游客中去过漓江漂流的游客

的比例是 84%，其次是西街 70%，遇龙河、月亮山和二十元人民币的游览比例也超过 30%；通过

观察图 5-7，蝴蝶泉、图腾古道、鉴山寺和大榕树这些知名度较低的景区国内游客去过的比例

相对高些，而去这些景点的游客大多为团队游客，这些景点都是旅行社事先安排好的景点，并

没有很多自助游游客选择这些景点进行游玩。国外游客去过的景点相对较集中，这些知名度较

低的景点国外游客去过的比例均低于 10%。由于中外游客在阳朔游览时的景点较为集中，因而

对游客集中景点的人流量控制显得特别重要。 

 

图 5-6 游客观光景点 

5.3.3 阳朔县建筑景观风貌控制较严格 

保护历史文化名城风貌旧城核心地区作为阳朔文化内涵与特色的重要载体，整体城市风貌

控制上应严格保护，妥善利用历史街区、遗迹遗址、名人故居等历史文化资源，妥善利用各种

自然景观和人文景观，整治、恢复和展示原有历史文化感知元素，挖掘城市历史文化内涵，体
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现阳朔国家级历史文化名城核心风貌。  

（1）城市片区开发提倡在统一中寻求变化，在体现桂林城市特色的基础上，可根据不同开

发性质进行多样性风格建设，塑造行政办公区风貌、商业娱乐区风貌、居住区风貌、工业园区

风貌等各具特色的城市片区形象。 

（2）城市片区开发建设应注意考虑片区内建筑风貌与环境设计，在整体风貌协调的基础上，

提倡通过设置不同高度的建筑形成错落有致的片区景观，避免出现大面积同一高度的建筑单体

或建筑群。  

（3）城市片区开发应体现阳朔地方文化特色的关联性、延续性与时代特征，对阳朔历史街

区实行保护性建设，修旧如旧，再现城市风貌历史；在城市老城核心区内对各年代有代表性的

房屋实行保护性建设，没有老房屋的可按照当年的风格进行恢复性重建。城市居住片区的开发

尤其应注重在开发创意、规划布局、建筑设计、景观环境建设等方面体现城市文化内涵，形成

居住片区的文化感知环境。  

（4）强化居民住宅区文化内涵与设施建设。在规划中，要安排一定比例数额的资金，用于

居民住宅区文化内涵与设施方面的建设。文化内涵建设主要包括：小区名称、开发创意、建筑

风貌、历史渊源等内容；设施建设主要包括：文化活动场所（室外活动场地、图书室、青少年、

老年文化活动用房）、文化小品设施（告示栏、雕塑、石刻）、体育活动设施、植物配置。  

（5）在其他项目的规划设计中，均应根据不同项目的不同特点，规划配置相应的特殊文化

内容融人其中。 

5.4 旅游用地比例适度提高 

旅游的快速发展给当地带来的经济效益，使得越来越多的土地转化为旅游用地。但如果过

多的土地转化为旅游用地，可能会使当地的生态环境遭到破坏，当地的发展失去平衡。由于土

地的稀缺性，阳朔的土地利用应严格执行《阳朔县土地利用总体规划（2006-2020）》（下称《规

划》）。《规划》显示整个规划期内，农场内居民点用地面积减少 307.81 公顷，其中有 65.48

公顷转化为旅游用地；其中旅游用地主要是农家乐用地、旅游村落用地，农家乐用地主要分布

在阳朔、白沙、福利、兴坪、葡萄、高田等乡镇，旅游村包括高田镇的龙潭旅游村、兴坪镇的

兴坪渔村和白沙镇的旧县旅游村。土地的利用的方式主要是转用、整理与综合治理等。在整个
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阳朔县土地利用分配中，风景名胜与自然人文保护用地所占的比例最高，为 25.78%，其土地利

用的重点方向是保障城市发展和基础设施、旅游服务设施的建设。  

不同乡镇土地利用方向也不尽相同，要结合自身乡镇的特色和发展方向合理分配、利用土

地。以兴坪、高田两镇为例。坐落在漓江边上的兴坪镇，不仅是阳朔县面积最大的乡镇，同时

也拥有着非常丰富的旅游资源，是漓江风景旅游带精华区域的所在之处，其风景名声与自然人

文保护区用地的面积也是最大的，为 13143.08 公顷，占兴坪镇土地总面积的 41.89%左右，兴

坪镇以发展生态、探险旅游为重点，逐步打造成阳朔县旅游次级中心城镇和铁路交通中心。高

田镇是阳朔县最大的旅游工艺品生产基地，虽然镇内也有如大榕树、月亮山、聚龙潭等知名旅

游景区，但高田镇土地利用的方向仍需以保护、整理耕地为重点，保障蔬菜、园地、设施农业

用地需求，合理保障工艺品加工和旅游设施用地。表 5-3 显示了规划中的阳朔县主要旅游乡镇

土地利用情况。 

表 5-2 阳朔县主要旅游乡镇土地利用情况（2006-2020） 

（单位：公顷） 

土地用途类别 阳朔镇 白沙镇 福利镇 兴坪镇 高田镇 杨堤乡 

土地总面积 7528.95 15383.14 23285.21 31376.89 15492.93 10263.55 

林地区 1831.07 4667．48 6344.59 10028.94 7984.56 5632.98 

城镇建设用地 860.1 121.27 116.23 49 50.06 0 

11.42% 0.79% 0.5% 0.16% 0.32% 0 

采矿与独立建

设用地 

71.15 160.07 110.98 133.4 134.88 30.56 

0.95% 1.04% 0.48% 0.43% 0.87% 0.3% 

农村居民点用

地 

139 402.99 498.75 375.94 392.92 125.35 

1.85% 2.62% 2.14% 1.2% 2.54% 1.22% 

风景名胜与自

然人文保护区

用地 

1940.64 2168.54 3899.89 12143.08 876.71 2397.79 

25.78% 14.1% 16.75% 41.89% 6.3% 23.36% 

其他用地 411.84 811.73 4584.22 1179.71 545．08 496．98 

5.47% 5.28% 19.69% 3.76% 3.52% 4.74% 

（资料来源：阳朔县国土资源局） 
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5.5 本章小结 

旅游资源规划和控制是旅游业发展计划的重要组成部分，是保持旅游行业持续、稳定、协

调发展的重要手段。对旅游交通资源、旅游核心景观资源、旅游土地资源进行合理地规划与控

制，可以使得阳朔的旅游发展更为快速、均衡。及时发现问题、解决问题，为未来的发展提供

建议，尽可能地避免因旅游发展失衡而滞缓当地整体的发展。  

5.5.1 需要增加对旅游交通的规划和建设力度  

根据监测，相关部门还应加大对阳朔旅游交通规划的重视程度。目前旅游大巴仍是游客旅

游交通的首选，但伴随着自驾游游客数量的不断增加，自驾汽车数量显著地增加，因而造成公

路交通的承载压力受到了进一步的挑战。  

5.5.2 游客需求多偏向于阳朔的自然旅游资源  

在旅游资源方面，游客对核心吸引物和重点观光景点的选择偏好影响了旅游资源的规划和

控制。从市场的反映来看，游客在选择上更为倾向自然风光，如漓江、遇龙河、月亮山和大榕

树等自然类景区是阳朔发展旅游的核心旅游资源。因此，应加强对自然类景观的维护，注意自

然环境的保护、自然类景观基础设施的维护等，此外还应加强对自然类景区经营的有序监管等

方面内容。旅游流量上，西街、漓江、遇龙河、月亮山和大榕树等地人流量相对较大，在合理

开发的同时应注意人流的疏导。  

5.5.3 需要根据阳朔旅游业发展制定合理规划  

此外，土地功能的转变及对其的利用和是旅游目的地可持续发展规划的基础。阳朔的旅游

规划与控制必须按照自身的实际情况，用发展的眼光制定切实可行的计划，并对规划的实行做

严格的控制和要求。  

在规划和控制过程中，不仅要考虑旅游交通，还要把旅游资源禀赋、土地利用以及城市的

建筑景观风貌等因素综合起来考虑，趋利避害，控制负面因素的影响，在规划中保证其科学性

和合理性，为阳朔旅游业的发展奠定坚实的基础。 
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第六章  旅游经济效益 

6.1 旅游经济效益监测指标 

在旅游经济影响部分，参照 UNWTO 的经济效益指标检测体系，结合阳朔的实际情况，选取

了如下的指标： 

表 6-1 旅游经济效益监测指标 

主要监测方面 具体监测指标 

旅游收入 旅游统计数据（旅游总收入、游客数量、床位数、平均停留

天数、过夜人数等） 

旅游对阳朔 GDP 及财政的贡献 旅游收入在 GDP 中的比重 

旅游收入对财政税收的贡献 

旅游对产业结构的影响 旅游带动的第三产业的总体发展趋势（企业的所有制、外来

业主的比例） 

旅游发展对阳朔农业产业结构的影响 

旅游对阳朔手工商业发展的

影响 

旅游促进的住宿餐饮业发展趋势 

旅游促进的手工艺品及特色农业发展趋势 

旅游对阳朔社会就业的影响 旅游创造的就业机会现状 

旅游企业的竞争状况 

旅游带动的居民培训及相关技能提升（县城范围内英语培训

机构的数量，企业对就业人员英语技能的要求） 

旅游对员工薪酬水平和满意度的影响 

旅游对阳朔投资的影响 县投资促进局数据、业主对投资状况的感知 

旅游季节性 旅游统计数据（入住率、月份游客数量） 

企业淡旺季 

旅游季节性对就业的影响 
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6.2 旅游发展条件日趋完善 

截至 2012 年 9 月 29 日，全县拥有国家 A 级景区 7 处，宾馆、饭店和旅馆 500 多家（其中

五星级酒店 1 家、 四星级 3 家、三星级 2 家）；现有登记在册的床位 14000 多张，农家乐及民

居旅馆床位 10000 多张；有旅行社及服务网点 34 家，酒吧、咖啡店 160 多家；拥有大小旅游船

126 艘，旅游观光车 500 多辆，出租自行车 20000 多辆；有乡村导览员 727 人，旅游直接就业

和间接就业人员达 8 万多人。 

2013 年上半年，阳朔县接待游客总数为 452.3 万人次，同比增长 9.5%，旅游总收入 21.2

亿元，同比增长 18.5%。其中，接待国内游客 390.7 万人次，接待海外旅游者 61.6 万人次，接

待入境过夜旅游者 22.1 万人次,游客人均消费为 468 元/人,人均停留天数为 1.37 人天。 

表 6-2 阳朔游客相关统计数据（2010-2013.06） 

年份  

指标  

2010 2011 2012 2013年1-6月 

旅游总人数（万人次） 811.3 935.6 1050.3 452.3 

其中：国外（万人次） 123.8 155.3 171.2 61.6 

住宿人数（万人次） 279.2 315.8 - - 

平均停留天数（天） 1.38 - - 1.37 

旅游总收入（亿元） 31.5 38.6 50.2 21.2 

游客人均消费（元/人） 388.3 412.6 - 468 

（资料来源：阳朔县旅游局，“-”表示数据暂无） 

从表 6-2 中可以看出，总体而言阳朔县的旅游人数还在不断的增加，2012 年的旅游总收入

甚至突破 50 亿元关口，达到历史新高 50.2 亿元，可见阳朔的旅游业发展呈上升发展的趋势。 

2013 年经济和社会发展主要预期目标是：地区生产总值增长 12%；财政收入增长 12%；全

社会固定资产投资增长 25%；全社会消费品零售总额增长 16%；旅游接待人数增长 10%，旅游总

收入增长 18%；城镇居民人均可支配收入增长 13%，农民人均纯收入增长 15%。 



旅游经济效益 

65 

旅游可持续发展监测报告—2013•阳朔 

6.3 旅游对阳朔 GDP 和财政收入的贡献 

6.3.1 旅游业对 GDP 贡献率逐年增加 

根据旅游卫星帐户对 GDP 贡献率的衡量主要采用旅游收入增加值与 GDP 进行比较，但就阳

朔县而言，难以统计到旅游收入的增加值，这里用旅游收入在 GDP 中的比重来代替。 

表 6-3 2001-2013年上半年阳朔 GDP及旅游总收入增长情况 

年份 GDP（按当年价）（亿元） 旅游业（按当年价）（亿元） 旅游业在GDP中

的比重 总之 增长率 总收入 增长率 

2001年 10.54 - 2.14 - 20.30% 

2002年 11.36 9.32% 2.41 12.62% 21.21% 

2003年 11.75 9.18% 2.44 1.24% 20.77% 

2004年 14.31 14.57% 4.06 66.39% 28.37% 

2005年 17.89 7.74% 5.51 36.21% 30.80% 

2006年 22.91 23.32% 9.64 74.85% 42.08% 

2007年 33.06 10.30% 12.77 32.47% 38.63% 

2008年 39.67 10.30% 17.90 40.17% 45.12% 

2009年 43.23 10.96% 24.20 35.20% 55.98% 

2010年 56.12 24.10% 31.50 30.17% 56.13% 

2011年 69.03 23.00% 38.60 22.54% 55.92% 

2012年 76.40 10.68% 50.20 30.05% 65.71% 

2013年上

半年 

- - 21.2 15.85% - 

（资料来源：阳朔县政府工作报告，阳朔县旅游局，“-”表示数据暂无） 
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图 6-1 阳朔县旅游业在 GDP中的比重 

从表 6-3 和图 6-1 中可以看出，旅游业对阳朔县的 GDP 贡献不断增加，2012 年甚至达到了

65.71%。从与当地居民的聊天中也可以发现旅游业在当地人心中的地位，“你要问我旅游对当

地好不好，我只能告诉你，阳朔就是靠旅游，大家都是靠旅游生活。”、“我们阳朔啊，就是

旅游。”可见，这座全民参与旅游的小县城已经与旅游紧密相连。 

6.3.2 旅游业对财政的贡献不断增加 

旅游对财政的贡献可以通过其对财政税收的贡献来，而旅游业的收入来自于各行业，表 6-4

重点展现了旅游景点的纳税情况，景点税收占财政收入的比重不断加大，2012 年的税收所占的

比率甚至突破 10%，各景点的运营情况良好。 

表 6-4 阳朔旅游景点纳税情况表 

纳税人名称 2010 年税款 2011 年税款 2012 年税款 
2013 年上 

半年税款 

桂林广维文华旅游文化产业

有限公司 
482239906.4 21711728.6 19896469.8 8814237.18 

阳朔县千漓缘旅游文化有限

公司 
397107.25 588122.42 729407.75 356753.97 

桂林阳朔蝴蝶泉旅游发展有

限公司 
399926.9 672513.24 1429928.48 531145.06 

阳朔县龙颈河森林生态旅游

有限公司 
196658.23 175660.2 189990.57 4266.03 

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

比重 20.3021.2120.7728.3730.8042.0838.6345.1255.9856.1355.9265.71

0.00%

10.00%

20.00%
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比
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桂林江山旅游服务有限公司 369254.77 558854.87 713937.84 366398.33 

阳朔山水旅游开发有限公司 1233821.44 1474299.34 1515477 695308.38 

阳朔县园林管理所 831190.56 1050999.71 712228.52 384690.89 

阳朔县牛头岭文化旅游开发

有限责任公司 
346449.25 485537.62 641070.7 115275.23 

阳朔溯源遇龙河漂流有限公

司 
2198184.17 5312969.58 6199196.49 932914.66 

阳朔县历史文化民俗风情旅

游区管理中心 
392764.17 5305045.93 2268249.06 347059.32 

阳朔县漓江景区管理有限公

司 
\ \ 3470714.03 1639372.62 

总计： 
11,249,298.

15 

37,335,731.

51 

68,372,000.

28 

14,187,421.

67 

组织财政收入 450,000,000 555,000,000 600,000,000 - 

旅游景点纳税占组织财政收

入比率 
2.50% 6.73% 11.40% - 

（资料来源：阳朔县地方税务局，阳朔县政府工作报告，“-”表示数据暂无） 

旅游直接、间接影响行业对阳朔的投资，而这些投资是旅游业对阳朔财政贡献最重要的方

面之一，同时也是带动产业发展的动力。2012 年招商引资成效显著，全年实施内资项目 18 个，

到位资金 14.2 亿元人民币，增长 31.2%；实施外资项目 5 个，到位资金 3360 万美元，增长 41%。

与此同时，中央、自治区预算内补助项目资金 4.1 亿元，创历史新高。金融机构各项存款余额

68.6 亿元，增长 16%；各项贷款余额 34 亿元，增长 13.8%。 

2013年上半年，实施招商引资项目8个，区外内资到位资金7.455亿元，完成年度任务50%，

同比增长 3%；外资到位资金 1550 万美元，完成年度任务 50.32%，同比增长 5%。 

6.4 阳朔的旅游季节性的影响趋淡 

通过对业主问卷的分析发现， 31.4%的业主选择了旺季开始的月份是 7 月， 27.1%的业主

选择了 5 月，47.1%的业主选择了旺季结束的时间是 10 月，可见阳朔县旅游的旺季大约是 5-10

月。旅游淡旺季也体现于旅游接待人数与总收入，2012 年上半年的总人数为 440.9 万人次，全
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年总人数为 1050.3 万人次；2012 年上半年的总收入为 18.3 亿元，全年总收入为 50.2 亿元。

这主要是由于暑假市场的带动力。 

旅游的淡旺季影响了企业的雇工人数，在 76 家企业中，除了 35 家企业没有雇工外，在有

雇工的企业中，旺季雇工平均为 6 人，淡季雇工平均为 4 人。通过标准差得出，企业间旺季雇

工人数差别较大。在实地的监测中也发现，不少西街的企业在暑假期间会聘请“志愿旅游”者。 

不过总体上，阳朔的淡旺季没有很明显的分界线。 

6.5 旅游业招商引资力度大 

阳朔县是桂林市的旅游重县，发展旅游的同时也吸引了不少商家，近年来旅游促进的投资

也在不断增加，其中阳朔新城的建设便是实例。阳朔新城位于阳朔县城以南，定位是“国际级

的休闲旅游度假城镇，山水甲天下的悠然之城、游学之城，和独具桂北民族风情文化特色的文

化小镇”，根据总体规划，新城大致分为六个功能区，其中： 

 “休闲度假区”引入国际酒店集团开发具有地域特色的旅游度假村； 

 “旅游地产及文化学院区”以中端及高端旅游地产开发为主，布置文化学园，考虑安排外

语学校、旅游职业学校、中国传统文化修学项目等； 

 旅游服务区，形成围绕水湾的餐饮娱乐项目，周边布置高档酒店及相关旅游配套设施。 

这三个区都是各位商贾的投资热点。
1
 

而在 2013 年上半年，阳朔县实施招商引资项目 8 个，区外内资到位资金 7.455亿元，完成

年度任务 50.32%，同比增长 3%；外资到位资金 1550 万美元，完成年度任务 50.32%，同比增长

5%。新签项目 2 个：阳朔县“温泉谷”旅游项目，总投资 8 亿元，建设内容为温泉酒店、国医、

养生等；电动车项目，总投资 1.5 亿元，主要生产二轮、三轮电动车。目前在洽谈的亿元以上

项目有山东鲁信置业有限公司投资的鲁信花园项目、“七星堆”旅游项目等。 

除了阳朔政府各部门不断加强阳朔的旅游投资外，阳朔县目前的企业业主也看好阳朔的旅

游投资潜力。如下图 6-2 是问卷调查 76 位业主对阳朔旅游投资的看好程度，这 76 位业主对阳

朔旅游投资的平均评分值是 4（1 表示非常不赞成，2 表示不赞成，3 表示中立，4 表示赞成，5

表示非常赞成），可见阳朔县目前的企业业主对阳朔旅游的投资是比较看好的。 

                            
1 资料来源：阳朔县旅游局，《魅力阳朔——中国旅游强县》 
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图 6-2 业主对阳朔旅游投资的看好程度 

 

 

6.6 旅游对居民就业的影响 

阳朔的旅游业发展，为阳朔居民提供了许多直接就业的机会，其中旅游企业类型有游船业、

住宿业、餐饮业、旅游咨询及旅游工艺品制造业等。同时，基于阳朔对旅游业发展的定位，旅

游业的发展还促进了当地居民与员工进行学习培训，提升自己的语言能力与服务能力，获取更

好的就业机会。此外，随着旅游业的欣荣发展，旅游企业间的竞争也开始不断加强，同时影响

了员工的满意度。 

6.6.1 为阳朔本地居民提供更多的就业机会 

根据居民问卷调查结果显示，居民在不同程度上赞同“旅游的发展为我们带来了更多的就

业机会”，如图 6-3 所示，说明居民普遍意识到旅游对当地就业带来的积极作用。 
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图 6-3 旅游的发展为我们带来了更多的就业机会 

在旅游小企业员工问卷调查中，被调查的旅游小企业员工有 68.1%为阳朔县居民，13.5%来

自桂林市（不包含阳朔县），8.6%来自于广东省内其他地区，9.8%来自于国内其他地方。而在

这些样本中，有 53.9%的员工认为当地能够给务工者提供足够的就业机会，同时，也反映出阳

朔旅游业能够吸引不少外地人前来务工。 

6.6.2 带动教育培训产业的发展，提升居民就业水平 

由于阳朔国外游客的大量涌入，当地很多居民英语水平都相当不错。阳朔最初是外国游客

多于中国游客，在旅游开发初期，居民与国外游客有着充分的接触，使居民得以学习英语，提

升了自己的能力，能够更好地就业，改善生活水平。一个典型的例子——“月亮妈妈”，当地

一个土生土长的阳朔居民，她最初通过为外国游客带路逐渐学会外语，成为了一个专业的英语

导游，现在她除了获得就业机会外，还建立了自己的品牌——“月亮妈妈”，并将其运用于自

家开的餐饮店里。 

此外，阳朔作为“国际级的休闲旅游度假城镇”，其旅游的发展也促使当地教育培训组织

蓬勃发展。目前，县城内外外语学校有 13 家，虽然这些教育培训机构的数量比例较小，但是这

些教育培训机构除促使当地居民参加英语培训，提升就业能力外，也吸引了很多外地游客前来

学习外语，为当地旅游发展做出贡献。 

而在对员工的问卷调查中，有 39.4%的员工表示自己平时有学习英语的习惯，在对居民的

问卷调查中，有 34.4%的居民表示自己平时有学习英语的习惯。对业主的问卷调查中，有 29.3%
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的业主表示自己企业的大部分员工可以与外国游客进行基本交流，有 26.8%的业主表示英语成

为自己企业招收的员工的必要技能。 

6.7 旅游对产业结构的影响 

正如表 6-5 中的分类，我们对县城商铺分成了九大类，其中前七类与旅游业有直接的关系。

同时，为细化分析对旅游业的产业结构的影响，我们将旅游产业结构的变化分析放在下一部分。 

6.7.1 旅游促进农产品就地销售 

农业是阳朔的基础产业，旅游业的发展促使农业生产结构发生了调整。在未发展旅游以前，

阳朔县是种植水稻为主的传统农业县，农业人口为 26 万左右，耕地面积达 17718 公顷。然而阳

朔县发展旅游业后，它的农业产业结构发生了调整，三次产业结构由 2005 年的 36.5:20.8：42.7

优化调整到 2010 年的 23.9:34.7:41.4 2，优化了种植结构，利用当地自然优势，发展金桔等

特色农产，阳朔县的白沙镇也因此被评为金桔之乡，同时，其沙田柚也非常出名。 

2012 年农业产业经济逐渐成型。第一产业实现增加值 18.2 亿元，增长 7%，新种植金桔 3.17

万亩，全县金桔总面积达 15.8 万亩，总产值 13.5 亿元，成为全国效益最好、品质最优、面积

最大的金桔产区。砂糖橘、沙田柚、黑皮果蔗、茶叶、淮山等名特优农产品品质和效益进一步

提高；品改牛、漓江甲鱼、蜜蜂、竹鼠等特色养殖发展迅速，其中甲鱼、蜂蜜产量继续位居全

市第一。全县已建成规模优势特色农产品生产基地 60 多个，面积超 20 万亩。新种植苗木花卉

5500 亩，总面积达 4 万亩，产值 2.65 亿元，是全市苗木花卉发展最快、种植面积最大的县。3

同时，这些农产品也成为阳朔旅游商品的重要组成部分，随着游客的增多，到阳朔选购一些纪

念品回家馈赠亲友的游客数量也随之增多。本地农产品的就地销售有力地促进了阳朔农业的发

展。 

同时，随着乡村旅游的发展，也出现了许多农产品的衍生品，如遇龙河周边农庄、农家乐、

油菜花基地、草莓基地等。这些靠近旅游点的生意红火，促进了阳朔农业的发展。 

6.7.2 手工制作产业类型多样化 

在阳朔县城商铺中，纪念品类商铺占总数的 8.82%，其中主要包括手工艺品及特色农产品。

阳朔的特色手工艺品主要包括竹木雕、竹凉席、书画作品、画扇、大理石和滑石制品、山水盘

                            
2 2011 年阳朔县政府工作报告 http://www.ssfcn.com/detailed_gh.asp?id=26322&sid=1577 

3 阳朔县政府工作报告（2013 年）
http://www.gx.xinhuanet.com/dtzx/guilin/yangshuo/2013-04/18/c_115438001.htm 
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景、石玩制品、民族刺绣、首饰、五彩绣球、文化衫、仿古陶瓷等。县城内零售手工艺品的摊、

店、点主要集中于游客来往较为频繁的西街、城中路、蟠桃路、新西街一带，如图 6-4 所示。

手工艺品的发展为居民选择就业提供了良好的条件，同时有利于当地传统手工艺技术的传承。

而随着游客总数的增多，买一些纪念品带回给亲戚朋友的游客数量也随之增多，大大促进了手

工艺品的生产和销售，带动了手工制造业的发展。 

 

图 6-4 纪念品类点在各条街的分布 

6.8 旅游对阳朔商业发展的影响 

6.8.1 总体影响分析：旅游店铺比重增大，小企业竞争加剧 

从总体上看，阳朔旅游带动了其旅游相关商业的发展。整体上表现为阳朔总商业店铺数量

趋于稳定，旅游相关店铺所占比重大，且比重增加,同时旅游小企业竞争加剧。 

一方面，阳朔的旅游相关店铺比重加大。根据调研中对阳朔 27 条主要商业街（包括西街、

新西街、叠翠路、城中路、城北路、芙蓉路、宝泉路、桂花路、神山路、碧莲巷、滨江路、莲

峰路、蟠桃路、县前路、府前路、城西路、荆凤路、龙跃路、将军路、画山路、兰花路、抗战

路、武警路、进士路、鸣凤路、石马路、观莲路）的调查，结果如表 6-5,。对比 2011 年的数

据发现，这两年阳朔的总店铺数量维持在 2400 间左右，数量上没有发生明显变化。但是 2013

15 

29 
12 

10 

19 

5 
82 

2 
13 

5 
1 
1 
1 

7 
2 

12 

2 

0 10 20 30 40 50 60 70 80 90

宝泉路 

滨江路 

城中路 

芙蓉路  

桂花路 

蟠桃路 

神山路 

县前街  

城西路 

将军路 

兰花路 

乌藤巷 

玉溪路 

观莲路 

抗战路 

石马路南 

区
域

A 
区

域
B 

区
域

C 



旅游经济效益 

73 

旅游可持续发展监测报告—2013•阳朔 

年旅游相关店铺占总店铺的比例为 67.75%，即阳朔三分之二的商业店铺都与旅游业相关；同时，

这个比例相比于 2011 年的增加了近 5%。  

表 6-5 阳朔县 2013年的商铺类别表 

店铺类型 2013 年数量 2013 年比例 2011 年数量 2011 年比例 

酒店旅馆类 357 14.45% 388 16.04% 

饭馆类 386 15.62% 239 9.88% 

酒吧西餐厅类 93 3.76% 200 8.27% 

纪念品类 218 8.82% 74 3.06% 

旅游服务类 76 3.08% 341 14.10% 

中式保健类 77 3.12% 66 2.73% 

外语学校类 13 0.53% 59 2.44% 

公共服务类设施 228 9.23% 426 17.61% 

日用百货类 445 18.01% 295 12.20% 

休闲服饰类 180 7.28% 16 0.66% 

其他 391 15.82% 253 10.46% 

空铺 7 0.28% 62 2.56% 

总计 2471 100.00% 2419 100.00% 

这种现象表明旅游对阳朔的商业发展具有主导性的作用，对店铺的发展仍呈现出一个正向

的带动作用；而同时这两年阳朔的店铺总数量的稳定性也表明了阳朔商业的发展渐趋饱和，旅

游对商业这种正向影响体现在对原有商业店铺的渗透上。 

另一方面，旅游店铺的增加也使得旅游小企业间的竞争加剧。根据图 6-5,2011 年和 2012

年的各类店铺数量的比较，可以发现，从 2011 年到 2013 年，与旅游业密切相关的店铺类别几

乎都在增长，如酒店旅馆类、酒吧西餐厅类、纪念品类、旅游服务类、中式保健类，然而主要

面向当地居民的休闲服饰类却在下降，空铺数量也在下降，说明随着阳朔旅游业的快速发展，

旅游相关类型的企业不断进驻，增加了县城内旅游企业间的竞争压力，同时也可能使得主要面

向居民的店铺由于租金的上涨而被迫外迁。 
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图 6-5 阳朔县 2011 年和 2013 年的店铺类型比较 

 

6.8.2 旅游影响下的商业业态变化  

6.8.2.1 店铺使用功能：服务居民向服务游客转移 

在旅游的作用下，阳朔总体商业店铺在使用功能上呈现出了由服务居民向服务游客的转移

的现象。 

为了更好地了解对店铺的使用功能的变化，此处调研统计时借鉴国内学者保继刚、苏晓波

对旅游商业化的影响，根据商品面向的群体，将商铺的使用功能划分为这三类：面向旅游者、

面向游客及居民、面向居民。根据2013年和 2011年的调研统计数据可知得到以下的对比图6-6。 
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图 6-6 2013 年与 2011 年不同使用功能店铺的比例对比 

从图 6-6 可以看出，相比于 2011 年，2013 年阳朔的商业店铺中，面向游客的店铺所占比

例从 37.42%增加到 39.82%；面向游客及居民的店铺从 25.37%增加到 27.93%；即为游客提供服

务的店铺比例都提高了，而仅服务于居民的则相应下降了近 5%。这种商业店铺从服务于居民向

服务于游客的业态变化，归因于阳朔日渐加大的旅游影响，游客带来的商业消费要高于居民日

常消费，原有仅面向居民的商铺也向更具有商业机会的旅游类型转移。 

6.8.2.2.店铺经营类型：吃住服务型向休闲娱乐型转移 

总体上，旅游相关的店铺比例在增多，而具体不同经营类型的旅游店铺却呈现出了不同的

变化。 

根据旅游店铺的经营内容，此此调研统计将与旅游密切相关的店铺划分为以下七类：酒店

旅馆类、饭馆类、酒吧类、西餐厅类、旅游纪念品类（手工艺品、特色服饰、土特产等）、旅

游咨询服务类（如旅行社、自行车租赁店铺等）。结合 2011 年的统计数据，可得以下店铺类型

的比例变化图 6-7。 

 

图 6-7 2013 年与 2011 年不同旅游店铺所占比重的对比 

从图 6-7 可以看出，2013 年阳朔的旅游店铺中，酒店旅馆类、饭馆类、纪念品类仍然为最

主要的旅游商业店铺类型，占据了总旅游店铺的 78.77%。但是相比于 2011 年，酒店旅馆、饭

馆类、外语学校类比重是下降了的，其他四类则出现了一定幅度的增加。这表明了阳朔的旅游

店铺在一定程度上从吃住的基本服务类型向购物休闲娱乐类型转移，这可能与所统计的主要街

道店铺租金的上升存在一定的关系，随着阳朔旅游的发展，旅游商业街的店租上涨，盈利空间
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较小的旅馆尤其是家庭旅馆会逐渐偏向选择偏僻的小巷，比如西街周边的许多小巷就密集地分

布着不少小规模的家庭旅馆。 

6.8.2.3 店铺所处区域：旅游中心区店铺比例增大 

在调研统计中，根据游客的密集程度将商业街道分为三个不同的区域：A、B、C 区域，其

中 A 区域为旅游中心商业区，是游客最为密集的区域，包括了西街、新西街、宝泉路、碧莲巷、

滨江路、城北路、城中路、叠翠路、芙蓉路、府前路、桂花路、莲峰路、蟠桃路、榕荫路、神

山路、县前路 16 条街道；B 区域是旅游区与居民区的过渡区域，游客量较少，包括了城西路、

将军路、荆凤路、兰花路、龙岳路、乌藤巷、响水路 7 条街道；C 区域属于居民区，游客量最

少，包括了荆凤路、观莲路、进士路、抗战路、石马路、武警路 6 条街道。根据三个区域的店

铺统计结果，结合 2011 年的数据，可得到图 6-8。 

 

图 6-8 2013 年和 2011 年各区域各店铺类型所占比例的对比 

从图 6-8 可以看出，2013 区域 A、B 面向游客、面向游客及居民的店铺所占总比例相比于

2011 年都有所增长，并且 A 区域的增长幅度要大于 B 区域；与之相反的，处于居民区的 C 区面

向游客、面向游客及居民的店铺比例下降了，而面向居民的店铺比例增加了。这表明了越是处

与旅游中心、游客流量越大的地方，店铺越趋向于与旅游相关的类型变化。这种商业业态的变

化现象与游客的游览路径和活动区域相关，也说明了在旅游商业活动上，游客仍是集中在以西

街为代表的主要旅游街道密集的 A 区域，外围商业地区并没有提高其对游客的吸引力。 
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6.8.3 小企业业主的社会行为及心理表现分析 

本次监测共回收了企业业主的有效问卷 76 份。主要统计指标可归为业主的经营感知、对当

地感知、节能意识与行为、旅游可持续发展的认知四个方面。 

6.8.3.1 经营感知：六成业主不满经营现状，地租是最大阻碍 

阳朔业主样本统计数据显示，65.79%的业主不满意自身企业经营现状，仅有 6.57%的表示

满意。这与阳朔当前存在许多影响企业经营情况的因素有关。问卷通过对“租金”、“雇工工

资”、“货物成本”、“其他企业的竞争”、“游客消费能力”、“税收”、“政策”几个指

标的调查发现（结果如图 6-9），地租、游客消费能力、其他企业竞争是对企业经营情况影响

较大的因素，其中，高地租更是被业主认为是经营最大的阻碍因素。访谈了解到，西街附近的

家庭旅馆年租都要十万以上，多的可达三十万，不少企业主都抱怨难以承受繁重的租金。这些

影响因素的存在，也使得阳朔企业的经营稳定性较低，在调查的 76 家企业业主中，仅有 39 家

（样本总量的一半）的业主经营时间超过 3 年，其余多在一年左右。这种不稳定性更是加大业

主开店的风险。因此，阳朔的高店租问题需要引起足够的重视，这个问题未来势必将会影响到

其商业的良性发展。 

 

图 6-9 业主认为影响经营现状的因素情况 

6.8.3.2 环境感知：普遍满意居住与投资环境，但认为西街商业化严重 

在业主对当地感知的调查方面，问卷主要采用了“安全”、“宜居”、“值得投资”、“休

闲活动”、“西街商业化”和“西街吸引力”6 个指标。从统计结果看，业主对“安全”、“宜

居”、“值得投资”、“休闲活动”的平均满意度均接近 4，尤其是对“宜居”一项显示出了

经营因

素 
地租 

雇工成

本 

货物成

本 

其他企

业的竞

争 

游客消

费能力 
税收 政策 

系列1 38 14 19 29 31 8 13

0

5

10

15

20

25

30

35

40

数
量

 



旅游经济效益 

78 

旅游可持续发展监测报告—2013•阳朔 

4.29 的高满意水平。体现了业主对阳朔整体生活投资环境普遍感到满意。但是在对西街的感知

上，业主在一定程度上也表现出了对西街过于商业化、对游客吸引力下降的赞同，其中就有 68.4%

的业主样本同意西街太过商业化。 

6.8.3.3 节能方面：节能措施不够普遍，节能意识不强 

在对业主样本关于“是否采用节电节水”的问题调查上，统计结果如图 6-10，仅 38%的业

主有采取节能措施，并且采用的节能措施的企业超过一半的是客栈旅馆。这也表明了当前阳朔

企业在节能行为的采用方面比例小、集中在少数的店铺类型上，节能行为不够普遍化。 

同时，在未来是否采用节能措施上，仍有超过 37%的业主表示没有采用节能措施的意愿，

而且这些业主给出的理由很多都是“没有必要”、“无所谓”“没概念”这样的说法，这表明

阳朔业主的节能意识还有待进一步加强。 

 

图 6-10 业主在节能上的行为选择情况 

6.8.3.4 业主对旅游可持续发展的认知不足 

问卷调查结果显示，业主对旅游可持续发展的认知不够，仅有不到四分之一的业主对该概

念表示“非常了解”，并且在这“非常了解”的人群仍存在对旅游可持续发展的认知不全面的

现象。因此，阳朔业主总体对旅游可持续发展的认知仍是比较欠缺的。 

而在对旅游可持续发展概念的了解上，大众媒体和政府宣传是主要渠道，尤其是大众媒体

体现示出了最为重要的作用。所以，未来要加强公众对旅游可持续发展的认知，还需要政府、

大众媒体提高在这一块的宣传力度。 
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6.8.4 小企业员工的社会行为及心理表现分析 

此处调研共回收了 168 份份关于阳朔企业员工的有效问卷，其中有 143 份的调研对象是从

事旅游工作的，另外的 25 份也基本是旅游商业区工作的员工问卷。因此，可以将此次企业员工

的调查统计结果视为旅游背景下的企业员工情况调查。 

6.8.4.1 工作满意度：整体满意度较高，但工作待遇有待提高 

根据监测结果，员工对目前工作的平均满意度为 3.85，高于中立水平 3，接近满意水平 4，

可以说，阳朔的企业员工整体上对目前工作呈较满意态度。 

但从调查结果看，员工对工作待遇的满意度普遍偏低。在此次监测中，对员工的工作满意

度具体测量体现在问卷中“工资水平”、“奖金”、“休假”、“晋升空间”、“上级评价”、

“上级帮助”、“同事配合”、“同事交流”、“家人支持”、“舒适度”和“景区环境”这

11 项监测指标上。这些指标又可归为对员工关于工作待遇、工作的人际关系、工作环境三个影

响维度的满意度调查。统计数据如表 6-6，员工对工作上的人际关系和工作环境较为满意，平

均满意度均接近 4；而对于工作待遇则显示出了一般的态度，其平均满意度仅为中间水平。 

表 6-6 员工工作满意度中各细化因素的平均满意度 

影响维度 监测指标 平均满意度水平 

工作待遇 工资水平 3.3 3.19 

奖金 3.15 

休假 3.2 

晋升 3.12 

人际关系 上级评价 3.66 3.9 

上级帮助 3.82 

同事配合 3.93 

同事交流 4.07 

家人支持 4.05 

工作环境 舒适度 3.79 3.95 

景区环境 4.1 
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图 6-11 员工工作满意度中各细化因素的平均满意度 

从图 6-11 可直观地看出，在工作待遇上，员工在工资、奖金、休假、晋升上都表现出了较

低的满意度。其中，根据调查结果，阳朔旅游企业员工的工资水平大多数只在 1001~2000 元范

围内（如图 6-12）。这些符合了旅游企业普遍的低工资水平、旅游旺季休假少、企业组织呈严

密的金字塔架构的特点。而员工对工作晋升前景的满意度是最低的，又与阳朔企业多为小企业

形态、缺少职业晋升空间有关。 

 

图 6-12 员工月收入水平 

总体上看，企业员工对其工作满意度还是较高的。其中，在工作的人际关系上，员工对同

事交流方面表现出了最大的满意度，这离不开旅游服务工作对交流合作的较高要求。而在工作

环境方面，员工更是体现出了对景区优美环境的大程度认同，这也表明旅游的发展如果能更好

地维护好景区环境，将有助于提高员工的满意度。只是在工作待遇方面，未来还应该加强对这

方面的关注，采取相应的帮助提升员工待遇的措施。 
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6.8.4.2 职业选择：重在追求生活方式，转换工作意愿高 

关于员工的职业选择态度及行为的评价指标体现在问卷中“选择工作的原因”、“符合的

就业机会是否多”、“如何获取该工作”和“是否有转换工作的意愿”这四项上。 

从统计结果看，在“工作原因”及就业动机方面，有 45%的员工选择“喜欢阳朔舒适的环

境，追求一种生活方式”（如图 6-13），这符合了员工对工作环境满意度最高的调查。然而愿

意接受低工薪来追求一种生活方式的员工的流动性也非常高，在调研数据中显示，有 44%的员

工有转换工作的意愿，并且大多打算在一两年内转换工作，这对于阳朔旅游业的整体服务水平

的提高是相对不利的。这也表明旅游在给阳朔创造就业岗位的同时，也增加了从业人员的流动

性，增加了整个社会从业的不稳定性。 

 

图 6-13 员工选择在阳朔工作的原因 

 

在就业机会方面，46.37%的员工认为阳朔能提供给自己的就业机会不多，并且 98.79%的都

表示是通过自己寻找或亲友介绍来获取工作机会的，社区和政府在这方面提供的帮助很少。由

此看来，政府及公共服务组织有必要加大对就业信息提供渠道的扩宽，以提高就业率。 

6.8.4.3 学习行为：旅游提高员工外语学习能力 

员工的外语习得行为在问卷中主要体现在“英语掌握水平”、“平时是否学英语”两个指

标上。根据统计数据做出图 6-14。从图 6-14 可看到，总阳朔企业员工的英语习得能力较强，

掌握英语比例 35.21%，平时有学习英语的占 40%，这种水平要明显高于我国一般城镇的小企业

员工，这表明，阳朔旅游增强了企业员工的英语学习欲望，提升了总体员工的英语水平。 
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图 6-14 不同企业员工外语习得情况的比较 

更进一步分析，根据样本中员工所在企业性质分为旅游企业员工、非旅游企业员工两大类，

可以发现，旅游企业员工掌握英语能力的比例为 35.21%，平时有学习英语的员工有 40%；相比

之下，非旅游企业的则分别为 20%和 36%。由此可知，参与旅游的员工英语掌握能力比不参与旅

游的员工明显强，由于阳朔的外国游客占了相当的比例，旅游企业对员工的英语能力要求较高。

同时，旅游有促进企业员工学习英语的作用，旅游业中的员工更意识到英语能力的重要性，从

而更偏向于选择平时学习英语。总的来说，旅游提高了企业员工的外语学习能力。  

6.9 本章小结 

6.9.1 旅游业有力地促进了阳朔整体经济发展 

旅游业在阳朔的经济发展中有着极其重要的地位，积极地促进了阳朔社会经济的全面发展。

集中体现在旅游的经济创收大；对财政贡献逐年增加；带动了农业、商业、手工艺等相关产业

的发展；为当地居民创造了就业培训和就业机会；并且促进了当地的招商引资。 

6.9.2 旅游对投资的拉动作用明显 

随着旅游业的发展，大量旅游消费需求的涌现，增加了阳朔的招商引资项目，外来投资增

长，推动其高端休闲旅游设施的的建设。仅2013上半年，阳朔实施的旅游招商引资项目就有8

个，总的投资到位资金达7.61亿，体现了旅游业发挥出来的巨大的投资拉动作用。 

6.9.3 旅游对阳朔产业结构调整作用突出  

阳朔旅游业的发展，促进了当地农产品的就地销售和传统手工制造业的传承与发展；同时
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旅游店铺、景区等旅游企业为当地创造了大量的就业机会。因此，旅游业这在一定程度既保证

了第一产业的良性发展，又促进了劳动人口从第一产业向第三产业的转移，对阳朔产业结构的

调整发挥了重要作用。并且，在产业方面，旅游业对商业的促进作用尤为明显，旅游相关商铺

的数量在不断扩大。 

6.9.4 旅游对阳朔商业发展促进尤为明显 

在产业方面，旅游业对商业的促进作用尤为明显。相比于 2011 年，2013 年阳朔旅游相关

商铺的数量在增加，占据了总店铺数近七成；其中旅游信息服务服务类、中式保健类、酒吧等

旅游休闲服务类店铺数量也有明显的增加。 
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第七章  旅游与资源环境保护 

7.1 旅游与资源环境保护监测指标 

表 7-1 旅游与资源环境保护监测指标 

主要监测方面 具体监测指标 

大气环境 空气质量与达标情况 

居民与游客感知评价 

水资源利用与水环境保护 水资源利用与保护 

居民与游客感知评价 

噪声环境 噪声控制情况 

居民与游客感知评价 

固体废弃物 固体废物处理情况 

居民与游客感知评价 

旅游对景观及视觉影像 是否配合旅游发展进行景观与视觉改造控制 

居民与游客感知评价 

能用管理 采取节能措施的企业比例与措施类型 

7.2 大气环境 

7.2.1 空气质量明显改善 

由 2011 年和 2012 年阳朔整体空气质量水平表得知， 2012 年期间阳朔县通过发展循环经

济，积极推进清洁生产，调整产业结构和能源结构，淘汰污染严重的企业，有效地削减了污染

物排放量。根据《2012 年桂林市环境状况公报》，阳朔县 2012 年环境空气质量中二氧化硫，

二氧化氮，总悬浮颗粒物年均值符合国家二级城市标准。2012 年阳朔空气质量二氧化硫和可吸

入颗粒物含量明显下降，空气质量改善十分明显。二氧化氮含量没有较大的改善。 
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（资料来源：《2012 桂林市环境状况公报》） 

图 7-1 2012 年桂林市各县空气质量环境 

 

（资料来源：《2011 桂林市环境状况公报》） 

图 7-2 2011 年桂林市各县空气质量环境 

7.2.2 感知：居民感知差，游客感知较好 

居民对阳朔旅游发展空气污染感知情况如图 7-3 所示，对于旅游使空气污染加重的认同度，

被调查的居民中，占总数 12%的居民表示非常同意，36%的受访者表示同意，认为旅游对空气污

染没什么影响的居民占 25%，而表示不同意及非常不同意的居民分别占被调查居民总数的 19%

及 8%。 
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图 7-3 旅游使空气污染加重 

从游客角度而言，如图 7-4 所示，对阳朔空气清净度的认知，被调查的国内、外游客感知

大致相同，表示赞同及以上的游客占大多数，国内外均为 76%。表示中立的国内、外游客分别

占 17%及 15%。而表示不赞同及以下的游客，国内占 7%，国外占 9%。 

 

图 7-4 阳朔空气洁净 

总体来说，居民对阳朔空气情况的感知较低，多数认为阳朔空气不太好；而游客中对“阳

朔的空气洁净”持赞同和非常赞同的人很多。这主要是由于居住在阳朔的居民对自己生活环境

非常重视和在意，因此他们会对自己所处环境情况的变化较为敏感，而游客作为暂时居住的人

看到的只是阳朔部分地区的情况，和自己所居住的城市做对比，因此在游客和居民的感知上会

存在较大的差异。 

非常赞同, 

60 

赞同, 175 

没影响, 122 

不赞同, 93 

非常不赞同, 

42 

0

20

40

60

80

100

120

140

160

180

200

非常赞同 赞同 没影响 不赞同 非常不赞同 

29% 

47% 

17% 

6% 

1% 

29% 

47% 

15% 

5% 4% 

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

非常赞同 赞同 中立 不赞同 非常不赞同 

国内游客 国外游客 



旅游与资源环境保护 

87 

旅游可持续发展监测报告—2013•阳朔 

7.3 水资源环境 

7.3.1 水资源利用和保护改善 

根据《2013 年阳朔县政府工作报告》阳朔县全年向上争取水利建设资金 1.2 亿元，创历史

新高，已完成水利基础设施投资 1.08 亿元，新增渠道防渗 130 千米，改善农田灌溉面积 3.6

万亩；久大、顺梅 2 座中型水库和冲水井、六溪等 20 座小（二）型水库除险加固工程全部开工

并按计划推进；建设 36 处农村饮水安全工程，解决了 1.7 万人安全饮水问题。 

7.3.2 感知：居民感知水质变差，游客感知水质较好 

如图 7-5 所示，居民对水质的感知如下：13%的受访者表示非常同意旅游的发展使当地的水

体污染加重；而 41%的受访者持赞同态度。认为旅游对水体污染加重没影响的居民占了 21%。不

同意及非常不同意这个观点的居民分民在受访者中分别占 18%及 7%。 

 

图 7-5 旅游使水体污染加重 

从游客的角度上看，对于漓江水质状况好这个问题，国内外游客感知不同。表示非常赞同

的国内、国外游客分别占其总数的 24%与 13%；表示赞同的国内、外游客分别占 45%与 31%，可

见国内外游客对此的认同度都比较高。表示中立的国内、外游客分别是 25%与 41%；表示不赞同

的国内、外游客分别是 4%与 12%；表示非常不赞同的国内游客占 2%，国外游客占 3%。 
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图 7-6 漓江水质状况好 

对于“遇龙河水质状况好”的认知，表示非常赞同的国内游客占受访国内游客总数的 25%，

国外游客占总数11%。表示赞同的国内游客占41%，国外游客占36%。表示中立的国内游客占30%，

国外游客占 41%。表示不赞同的国内游客占 3%，国外游客占 9%。表示非常不赞同的国内游客占

2%，国外游客占 4%。 

 

图 7-7 遇龙河水质状况好 

总体来说居民感知水质变差，而游客感知水质状况良好。国内外游客对遇龙河、漓江水质

状况总体的感知分布较为一致，从图 7-5 与 7-6 可知，中国游客对水质的状况赞同比外国游客

较高，外国游客在不赞同的选项中比中国游客要高，表明不同的地域环境对水质感知情况不同。

同时也折射出现实中水质状况并不算良好，依然需要花力气去改善和维护。 
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7.4 噪声环境 

7.4.1 噪声环境现状 

《2012 桂林市环境状况公报》显示，阳朔县噪声监测结果均低于国家标准。 

7.4.2 感知：噪声污染严重 

从居民的角度而言，受访者中 15%的居民对旅游使噪声污染加重表示非常赞同，49%的居民

表示赞同。同时，有 16%的受访居民认为旅游对噪声没有影响。而不同意及非常不同意的居民

分别占 15%与 5%。 

 

图 7-8 对旅游使噪声污染加重游客 

从游客的角度而言，12%的国内游客非常赞同阳朔噪声小这个观点，而 16%的受访国外游客

表示非常赞同。但是，表示非常不赞同的国内游客为 4%，而国外游客占了 11%。表示赞同的国

内游客占 34%，国外游客占 27%；表示中立的国内游客占 35%，国外游客占 23%；表示不赞同的

国内游客占 16%，国外游客占 23%。 
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图 7-9 阳朔噪声小 

总体而言，超过一半以上的居民认为阳朔噪声严重，部分受访者认为旅游发展带来的噪声

干扰了他们的生活，这些人主要集中在西街地区的居民。国内外游客对噪声的反映有些不同，

总体来看，国内游客对噪声的感知不明显，而国外游客则有 40%的人对阳朔噪声小持反对态度，

究其原因，受访者主要居住在西街附近的旅店，认为晚上的噪声太大。 

7.5 固体废物 

7.5.1 固体废物处理率提高 

根据《2013 年阳朔县政府工作报告》内容，2013 年间，共投资 650 万元，完成了县城区生

活垃圾处理场渗滤液调节池的整改并正式投入使用，生活垃圾处理率 98%；完成县城 13 座公厕

改造，新建乡镇旅游公厕 8 座；投资 750 万元，完成抗战路、蟠桃路、叠翠路、芙蓉路、天马

路、公园停车场至党校路口等县城污水管网改扩建 3650 米,污水处理率达 96%。 

7.5.2 感知：居民感知固体废物增多，游客感知景区环境干净 

从居民的角度而言，受访居民非常同意的占 15%，同意占 49%，认为旅游对固体废弃物排放

没影响的居民占 18%，不赞同旅游使固体废弃物增多的居民占 13%，非常不同意占 5%。问卷有

效受访居民总人数为 484 人。 
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图 7-10 旅游使废弃物增多 

从游客的角度而言，对景区环境干净观点的游客中，表示非常赞同的国内外游客分别占 17%

与 24%；表示赞同的国内游客 47%，国外游客占 43%；持中立态度的国内游客占 27%，国外占 18%；

表示不赞同的国内游客 7%，国外游客为 9%；而非常不赞同的国内游客为 2%，国外游客为 6%。 

 

图 7-11 景区环境干净 

总体而言，大部分受访居民认同旅游的发展使固体废弃物增加。游客的增加在衣食住行等

各个方面都会产生相应的生活垃圾，如果不及时处理，不管是对景区管理管理还是游客的旅游

体验都会造成消极的影响。而从游客的角度上，大部分游客对景区的环境整洁度都是比较满意

的。同时，也有少部分游客反映个别地方环境情况有待改善，有些游客随手乱扔垃圾的现象也

对其他游客造成了困扰。  
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7.6 景观维护及视觉影响 

7.6.1 不断出台完善相关政策 

根据《2013 年阳朔县政府工作报告》得知，《阳朔县城总体规划（2012-2030 年）》修编

工作基本完成，完成了县本级和 9 个乡镇新一轮土地利用总体规划修编，完成了白沙镇总体规

划和福利、兴坪两个镇的控制性详细规划方案编制，基本完成 250 个村庄规划编制，为城镇建

设提供了保障。2012 年 3 月到 2013 年 3 月争取项目建设用地指标 4289 亩，是全市争取指标最

多的县，其中征转分离指标超全市其余 11 个县的总和。审批建设项目 258 项，总建筑面积 77.6

万平方米。建立违法用地、违法建设共同监管机制，查处违法占用土地案件 34 起，面积 3.7

万平方米；查处违法建筑 77 处，面积 3.1 万平方米。 

7.6.2 感知：居民维护意识较弱，游客感知较好 

从居民角度而言，大部分居民认为宾馆及其他旅游设施对景观的美感破坏没影响，占 37%，

表示非常同意的居民占 9%，表示同意的居民占 21%，而不同意的受访居民占 26%，表示非常不

同意的居民占 7%（图 7-11）。问卷有效受访居民总人数为 492 人。 

 

图 7-12 宾馆及其他旅游设施破坏了景观的美感 

从游客角度而言，对于文化景点维护得当观点，受访国内游客中，表示非常赞同的占 17%，

表示赞同的为 39%，表示中立的为 35%，表示不赞同的游客占 6%，表示非常不赞同的游客为 3%。

受访国外游客中，表示非常赞同的游客占 23%，表示赞同的游客占 39，表示中立的游客占 35%。

表示不赞同与非常不赞同的游客分别为 10%与 4%。 
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图 7-13 文化景点维护得当 

从居民的感知来看，大部分居民不认为宾馆及其他旅游设施破坏了景观的美感，这些是可

以给他们带来经济利益的建设，因此他们并没有感受到环境景观保护的重要性。而游客，国内

外游客总体感知文化景点维护得当，但是国外游客对文化景点维护得当不赞同的明显较多。说

明文化景点维护仍然需要加大力度。 

7.7 节能管理 

早在 2011 年，阳朔县就已投资 2988 万元，完成了 9 个乡镇 63 个自然村农村电网改造项目

83 个，提高了农村电网的供电质量。在节约能源方面，阳朔县政府向旅游企业推广使用清洁能

源，鼓励采取节能措施。本次监测随机调查、访问了阳朔县不同类型旅游企业的业主，并得到

76 份有效问卷。问卷结果显示（图 7-13），35%的企业有采取节约能源、水资源措施。具体措

施包括：使用节能灯、人为节约水电（限时用水，控制用电）、使用太阳能电器等。受访企业

中没有采取相关措施，但有打算的企业有 28%。没有，并不打算采取节能、节水措施的企业占

37%。访谈得到的主要原因可分为两类：第一类，节约设备成本。第二类，不了解能源节约途径

和措施。 
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图 7-14 采取节能措施企业比例 

7.8 本章小结 

总体而言，阳朔旅游资源与环境保护状况较为乐观。政府出台的相关政策促使环境保护并

取得了一定的成效。在大气、水环境方面，居民对大气水体的感知较差，而游客感知较好。在

噪声控制方面，阳朔县的噪声控制还需要加强，部分地区居住的游客和居民感知噪声强度过高，

干扰到他们的生活。在固体废弃物方面，县城镇的生活垃圾处理系统得到完善，居民感知固体

废物随着旅游到来变多，而游客则认为景区环境比较干净。在景观风貌方面，居民没有感知建

筑对景观的破坏，游客普遍认为景区文化景点维护较为完好。在能源管理方面，2011 年集中于

自然村农村电网改造，提高电网质量，而企业能源节约情况并不是非常乐观。针对以上情况，

需要提出以下完善内容。 

首先，阳朔需要发展旅游要注重当地居民的感受，在大气和水环境方面还有待改善，让居

住在那里的人有一个良好的生活环境。 

第二，阳朔部分地区噪声强度过大，尤其是西街地区，晚上叫卖声、酒吧音乐声等严重干

扰到了周边居民和游客的休息，同时也降低了游客体验。在此需要对部分地区噪声进行把控。 

第三，随着阳朔旅游发展越来越好，游客的到来必然会带来更多的垃圾，因此垃圾处理的

效率和效果需要进一步完善。 

第四，加强居民对阳朔环境保护意识，从建筑对景观破坏感知情况得知，居民还未意识到

这方面的危害，因此宣传和教育是有必要的。 

第五，企业节能环保空间还需要扩展和宣传，确保节能环保真正落到实处，达到旅游可持

续发展意义。 
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第八章  旅游产品与服务 

对阳朔的旅游产品和服务的供给及需求情况进行调查与分析，是提升游客满意度、加快旅

游发展的基本要求，也是阳朔旅游市场可持续发展的关键所在。本次监测主要通过问卷调查与

观察记录的方式对阳朔旅游产品与服务的发展情况进行调查。一方面，通过游客问卷调查，了

解游客到阳朔旅游的主要动机、游览线路等信息，以监测阳朔旅游市场的需求特征；另一方面，

通过观察记录的方法，调查阳朔旅游硬件服务的提供情况，以对当地提供旅游服务的能力以及

未来旅游发展的潜力有更清晰的认识。 

8.1 旅游产品与服务监测指标 

本部分主要通过旅游产品和服务范围的多样性、旅游地形象来说明阳朔旅游产品和服务的

发展情况。如表 8-1 所示，根据《旅游目的地可持续发展指标使用指南》的要求，总结出本次

监测的相关指标。 

表 8-1 旅游产品与服务监测指标 

主要监测方面 具体监测指标 

游客对旅游产品的预期 游客到阳朔旅游的目的 

游客预计在阳朔停留的时间 

游客对旅游产品的选择 吸引游客的店铺 

旅游商品的消费情况 

游客对旅游景点的选择 

旅游服务范围 旅游目的地基本的旅游服务硬件设施类型 

旅游服务硬件设施的分布 

目的地形象/游客对旅游产品的

响应 

游客获取目的地的信息的渠道 

游客期望获取的目的地信息 

游客重游的意愿 

游客推荐其他人来阳朔旅游的意愿 
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8.2 指标分析 

根据上述指标，设计游客问卷，进行问卷调查，并结合实地调研，调研组完成了有关的一

手数据收集工作，同时，在当地相关行政部门的协助下，收集了部分二手资料作为资料的补充

和数据的佐证。结合所获数据与资料，调研组分析了与旅游产品和服务相关的问题，包括游客

预期、旅游产品、旅游服务设施、目的地形象等 4 个主要方面的特征，对旅游目的地旅游产品

与服务可持续发展进行监测。 

8.2.1 游客购买特征 

游客消费前的预期特征的指标主要体现在监测问卷中的“请问您来阳朔的旅游原因是以下

哪些方面”，“请问您预计在阳朔的停留时间为几天”两个方面，通过问卷所获得的数据结果，

同时结合一些实地观察与访谈材料，对此进行分析与说明。 

8.2.1.1 旅游目的：仍以观光与休闲为主 

旅游目的在一定程度上反映了游客对旅游目的地的期望。了解阳朔游客的期望与消费动机

是了解市场需求和细分市场的重要前提。根据问卷中对游客旅游原因的调查结果，分析如表 8-2

及图 8-1。(此题为多选题，游客可选择多个旅游目的) 

表 8-2 国内外游客旅游目的对比表 

旅游目的 国内游客 国外游客 

百分比 排序
4
 百分比 排序 

观光旅游 68.6% 1 71.1% 1 

休闲度假 64.7% 2 43.3% 2 

商务活动 3.3% 8 2.9% 8 

公务会议、考察 2.5% 9 0.4% 13 

公司、单位奖励旅游 5.8% 5 1.2% 11 

宗教朝拜 0.5% 13 0.8% 12 

科学考察 1.1% 11 1.7% 10 

野外探险 3.7% 6 24.0% 4 

摄影 10.5% 4 16.5% 5 

                            
4
  注：表 按照选择此选项的游客比例大小从 1-14 排序，比例越大的选项排序越靠前。 
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探亲访友 3.4% 7 8.7% 6 

节事活动 1.0% 12 2.9% 8 

了解文化和美食 21.3% 3 25.2% 3 

其他 2.3% 10 8.3% 7 

 

可见，大多数游客的旅游目的集中在观光旅游、休闲度假上，68.6%的国内游客选择了观光

旅游作为旅游原因，64.7%的国内游客选择了休闲度假作为目的，相较于 2012 年的 61.97%和

63.14%分别有所上升，观光旅游成为首要目的，但两者比例变化不大，观光与休闲度假是阳朔

作为一个大众旅游目的地的主要功能。国外游客方面，首要目的仍然是观光旅游，选择观光旅

游的比例为 71.1%，休闲度假的比例为 43.3%。 

 此外，了解文化和美食在国内外游客的选择中均排名第三，且较 2012 年的国内游客 13.07%

和国外游客的 19.89%，选择此原因的游客所占比例均有所上升，可见游客对旅游使他们了解当

地文化和美食的期望越来越高，因此，在设计当地旅游产品和服务时，可适当加强对相关文化

和美食的产品和服务的重视。 

值得关注的还有摄影和野外探险的动机。此二者的比例较 2012 年的数据均有一定程度的提

升，尤其是野外探险，在国内游客方面，从排名第 8，升至第 6，而国外游客方面，从 17.68%

升至 24.0%，大致可以说明，更多游客开始关注阳朔的探险、摄影这类旅游功能，这种发展趋

势有助于阳朔开发多样性的旅游产品和服务，多样化的旅游产品符合阳朔旅游可持续发展的要

求。 
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图 8-1 国内外游客旅游目的对比 

由图 8-1 可以更清楚地对比国内外游客的旅游目的，尽管观光旅游和休闲度假都是最重要

的旅游目的，但国外游客选择“休闲度假”为旅游目的的比例明显低于国内游客，可能原因是

国内外游客对休闲度假旅游产品的认知和期望不同。此外，差异较明显的体现在“野外探险”

上，24.0%的国外游客选择了此为旅游目的，只有 3.7%的国内游客选择了此目的，这与国内外

游客对新型旅游产品的认知和接受度不同有关，而国外游客的选择也说明了阳朔有发展探险旅

游产品的条件与潜力。而公司奖励旅游方面，国内游客的比例则较高。 

国内外游客旅游目的的差异会影响到他们对旅游产品和服务的选择。满足不同旅游目的游

客的需求，需要提供更多样化的旅游产品。  

8.2.1.2 预计停留时间：短时间为主，国外游客停留时间较长 

游客在阳朔的预计停留时间在一定程度上反映了游客对阳朔旅游产品服务的期望和实际的

整体感知状况。“通常，更丰富多样的活动可以吸引游客停留更久，体验时间更长”。因此此
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指标也可以反映旅游目的地的旅游产品和服务的多样性，说明其是否能吸引游客和满足游客的

需求。根据问卷调查的数据，对国内、外游客在阳朔的停留时间分析如图 8-2 所示。 

 

图 8-2 游客在阳朔停留时间 

由图 8-2 可看出，国内外游客的停留时间均主要集中在 1-3 天，为短时间的停留。这与游

客的旅游目的有一定关系，以观光旅游为主的旅游目的导致了游客在当地的停留时间较短，旅

游活动较单一。 

而与国内游客相比，国外游客的停留时间相对较长，选择 7-15 天和 15 天以上时间的比例

明显高于国内游客，这也与国外游客的旅游活动有关，在访谈中了解到，国外游客在当地的活

动包括学习太极、功夫、语言或教学等，这类特殊旅游活动需要更多的停留时间，除了特殊旅

游活动，国外游客不仅在当地进行观光休闲，更多还倾向深入当地生活与文化，在中国大众游

客集中的景区，反而较少国外游客。旅游动机不同，所选旅游产品和活动的不同，导致了国内

外游客停留时间的差异，可见对不同市场群体提供产品和服务时要关注群体的需求差异，同时

可见旅游产品和功能对游客停留时间的重要影响。 

8.2.2 旅游产品 

旅游产品的监测指标主要体现在“吸引游客的店铺”、“旅游商品”、“游客游览路线”

（即游客选择的旅游景点）三个方面。调研组根据问卷调查的结果和相关资料，对此进行了统

计与分析。 
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8.2.2.1 吸引游客的店铺：酒吧和手工艺品店仍是主导 

关注当地各种店铺类型对游客的吸引力，可以了解游客的兴趣点与需求，同时也一定程度

上反映了当地各类店铺的发展情况，对于找准目的地在不同游客群体中的定位有一定作用，也

有助于当地商业环境的发展均衡，保持多样性。（此题为多选题，游客可选择多个感兴趣的店

铺类型。） 

表 8-3 国内外游客喜爱的店铺类型 

店铺类型 国内游客 国外游客 

百分比 排序
5
 百分比 排序 

酒店旅馆 18.50% 5 10.30% 8 

西餐厅 16.70% 6 23.90% 5 

酒吧 49.20% 2 33.80% 2 

服饰店 20.70% 4 25.20% 4 

手工艺品店 54.80% 1 29.10% 3 

特产店 21.60% 3 12.80% 7 

音像店 2.20% 11 1.30% 12 

中式餐馆 7.40% 7 54.30% 1 

旅行社、旅游咨询

服务、票务代理 

2.30% 10 13.70% 6 

外语学校 1.50% 12 6.80% 10 

保健休闲养生馆 3.10% 9 8.10% 9 

其它 4.30% 8 6.80% 10 

 

由表 8-3 可知，在国内游客方面，最具吸引力的店铺是手工艺品店、酒吧、特产店和服饰

店，与 2012 年的数据相比，酒吧和服饰店所占比例有一定的提升，分别从 40.82%到 49.20%，

以及从 15.27%至 20.70%，说明这两类型的店铺的吸引力有所提升。 

                            
5
  注：表 按照选择此选项的游客比例大小从 1-14 排序，比例越大的选项排序越靠前。 
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国外游客方面，最具吸引力的店铺是中式餐馆、酒吧、手工艺品店、服饰店，与 2012 年数

据相比，服饰店所占的比例也有一定提升，从 18.23%到 25.20%，中式餐馆所占比例则提升了约

7%，酒吧所占比例也提升了约 5%。 

 

图 8-3 吸引国内外游客的店铺类型 

由图 8-3 对比可见，国内外游客所认为的具有吸引力的店铺类型存在一定差别，国外游客

对中式餐馆的关注度远大于国内游客，对手工艺品店、特产店和酒吧的关注则低于国内游客，

可能的原因是，国外游客认为阳朔当地的中式餐馆更能代表当地文化特色，此外，国外游客对

旅行社、咨询、票务代理的兴趣也大于国内游客，可能由于国外游客之前所能获取的信息较少，

更需要当地的信息帮助。 

而国内游客对酒店旅馆的关注则大于国外游客，可能因为当地特色的家庭旅馆、客栈、青

旅等，对于国内游客来说更新奇，或知名度更高些。 

总体来说，目前阳朔最具吸引力的店铺类型仍是酒吧和手工艺品店，同时也应更关注国内

外游客的兴趣点和需求的差异及变化，关注各种能满足不同游客需求的店铺发展，保持多样性

和均衡。 
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8.2.2.2 旅游商品：手工艺品、特产食品占主导 

游客对当地旅游商品的消费情况，是评价当地旅游产品和服务发展情况的重要指标，此次

监测主要通过调查游客在当地消费的旅游商品类型和购买原因，对此情况进行分析。（均为多

选题，游客可选择多个曾购买的旅游商品类型和购买原因。） 

 

图 8-4 国内外游客的旅游商品消费 

从图 8-4 可见，国内游客购买最多的旅游商品是手工艺品、特产食品、创意商品和民族服

饰，国外游客购买最多的则是日常用品、特产食品和手工艺品，这与游客感兴趣的店铺类型相

应的商品基本相符，可说明阳朔当地的特色手工艺品、食品等旅游产品对游客产生了较大的吸

引力。而购买此类的国外游客明显少于国内游客，可能说明此类商品并没有很好地符合了国外

游客对当地民俗文化的认知，并不能很好地具有文化代表性。 

此外，仍有一定比例的游客未购买任何旅游商品（国内游客占 12.3%，国外游客占到 26.1%），

说明阳朔旅游商品仍有一定的发展空间，可以进一步思考如何提升当地旅游商品的独特性和吸

引力。 
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图 8-5 国内外游客购买旅游商品的原因 

从图 8-5 可看出游客购买旅游商品原因的情况。可见，给自己或亲朋好友做纪念品或礼物

在国内外游客中均是最主要的原因，说明游客有购买旅游纪念品的需求，并且当地旅游商品在

一定程度上能满足游客的这种需求。其次原因是旅途所需，这也是不可被忽视的游客需求。而

国外游客做纪念品或礼品的比例较少，可能与旅游距离有关。 

总的来说，游客对旅游商品的需求最大体现在对特色手工艺品、特产食品等具有当地特色

的商品上，主要为了满足作为纪念品或礼物的要求，其次是能满足旅途日常需求的旅游商品。 

8.2.2.3 游客景点选择：西街、漓江仍是必选景点 

阳朔县的主要景点包括：阳朔西街、月亮山、历村、遇龙河、世外桃源、图腾古道、大榕

树景区、印象刘三姐、龙颈河漂流、兴坪古镇、漓江、十里画廊、木山村、东街等，调研组选

取了以下 13 个景区，均为已成型的旅游景点，作为本次监测的景点范围，研究游客对旅游景点

的选择。（该题为多选题，游客可选择多个旅游景点。） 
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表 8-4 游客对旅游景点产品的选择偏好 

旅游景点 国内游客 国外游客 

百分比 排序
6
 百分比 排序 

西街 86.9% 1 70.5% 2 

漓江 78.4% 2 84.2% 1 

二十元人民币 36.3% 6 37.8% 5 

骆驼过江 13.9% 11 6.2% 11 

蝴蝶泉 31.5% 8 4.6% 13 

图腾古道 32.3% 7 3.7% 14 

鉴山寺 8.8% 12 6.2% 11 

大榕树 43.0% 4 10.4% 9 

遇龙河 44.4% 3 38.2% 4 

月亮山 38.2% 5 46.5% 3 

龙颈河漂流 17.6% 9 10.8% 7 

杨堤风景区 15.6% 10 10.0% 10 

福利古镇 4.5% 14 12.4% 6 

其它 4.6% 13 10.8% 7 

从表 8-4 可看出，大部分国内外游客都将西街与漓江作为旅游线路中的景点，在被调查游

客中，86.9%的国内游客和 70.5%的国外游客会前往西街，78.4%的国内游客和 84.2%的国外游客

会前往漓江，分别位列一、二位，与 2012 年调查结果相似，说明这两个景点在阳朔的核心地位

和产品的成熟性。 

此外，在国内外游客中均较受欢迎的景点还有遇龙河、月亮山和二十元人民币取景地，比

例均在 40%左右，与 2012 年的结果近似，说明这些景点已逐渐发展成阳朔标志性景点——西街

和漓江之外的重要景点。 

                            
6
 注：表 按照选择此选项的游客比例大小从 1-14 排序，比例越大的选项排序越靠前。 
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图 8-6 国内外游客选择旅游景点 

从图 8-6 的对比可看出，在其他一些旅游产品上，国内外游客的选择差异较大。图腾古道、

蝴蝶泉、大榕树是国内游客选择较多的，经观察和访谈，其中大多数是旅行社安排的行程，而

国外游客较少选择这些大众景点。而以福利古镇为代表的民俗文化类景点则较受到国外游客的

欢迎。此外，选择其他景点的国外游客较多，根据文字与访谈，其他景点包括乡村、攀岩地、

银水岩等。 

综上所述，西街、漓江这类阳朔标志性的景点在国内外游客中仍是很有吸引力的旅游产品，

而遇龙河、月亮山、人民币取景点的重要地位也逐渐显现。图腾古道、蝴蝶泉、大榕树景区这

类人为打造与建设较多的大众景区则为国内游客选择较多。国外游客则更倾向选择大众游客较

少、体现民俗文化或满足特定旅游需求的景点。 

8.2.3 旅游服务范围 

旅游服务范围的监测指标主要为“旅游目的地基本的旅游服务设施类型”、“旅游目的地

硬件设施分布”。为此，调研组分为三组，在三个区域进行了为期半天的实地排查式调研，收

集了一手的店铺相关数据。 

主要范围为阳朔县域内主要的游客和居民聚集区域，并分为 A/B/C 区域。 
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区域 A 为图 8-7 中黄色区域，主要是以西街为中心的周边街巷，包括西街、新西街、宝泉

路、碧莲路、滨江路、城北路、城中路、叠翠路、芙蓉路、府前路、桂花路、莲峰路、蟠桃路、

榕荫路、神山路、县前路等。 

区域 B 为图中绿色区域，主要是荆凤路周边，包括荆凤路、城西路、画山路、将军路、兰

花路、龙岳路、响水路、玉溪路、乌藤巷等。 

区域 C 为途中红色区域，主要是石马路和抗战路周边，包括石马路北、石马路南、抗战路、

凤鸣路、观莲路、进士路、武警路等。 

 

图 8-7 阳朔县服务设施分布分区图 

8.2.3.1 服务范围：可为游客提供的服务较全面 

根据实地调研，阳朔县内可为游客提供的旅游服务包括： 

酒店旅馆（酒店、家庭旅馆、客栈、青旅等） 
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饭馆（饭店、中餐馆、大排档、米粉店、小吃店等） 

酒吧和西餐厅（酒吧、KTV、咖啡店、茶餐厅、法式餐厅、美式连锁餐厅等） 

纪念品店（民族服饰店、手工艺品店、特产超市、玉器店、特色服饰店、字画店等） 

旅游服务（旅行社、单车租赁、攀岩俱乐部、民航代售处、火车票汽车票代售处、旅游咨

询公司等） 

中式保健类（沐足、足浴、按摩、推拿、桑拿、休闲中心、休闲会所、按摩中心、养生会

所等）外语学校类 包括外国语学校、英文书院等 

公共服务类设施（银行、邮局、医院、大型诊所、政府工作部门、学校、公共厕所、电信、

药房、大型超市） 

日用百货（杂货铺、小卖部、五金店、小型超市、报刊亭、便民店等） 

休闲服饰（包括品牌服饰连锁店、休闲服饰店、内衣用品店、床上用品店、鞋店、箱包店、

童装店等） 

其他服务（家具、电器、装潢材料店等） 

可看出，阳朔县内的服务设施比较全面与完善，各类型的服务设施可以满足居民及游客日

常和旅游的需求。 

8.2.3.2 服务设施分布：游客与居民区有所区隔，分布较合理 

各区域的商铺类型数量和占该区域总店铺数量的比例如下表。 

表 8-5 各类型店铺的数量和比例表 

区域 区域 A 区域 B 区域 C 

店铺类型 数量 所占比例 数量 所占比例 数量 所占比例 

酒店旅馆 207 14.69% 94 15.36% 56 12.44% 

饭馆 214 15.19% 107 17.48% 65 14.44% 

酒吧 43 3.05% 1 0.16% 0 0.00% 

西餐厅 49 3.48% 0 0.00% 0 0.00% 

纪念品类 187 13.27% 8 1.31% 23 5.11% 

旅游服务类 59 4.19% 10 1.63% 7 1.56% 
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中式保健类 38 2.70% 36 5.88% 3 0.67% 

外语学校类 9 0.64% 4 0.65% 0 0.00% 

公共服务设施 104 7.2% 70 11.4% 57 12.6% 

日用百货 199 13.7% 66 10.7% 173 38.4% 

休闲服饰 168 11.6% 5 0.8% 4 0.9% 

其他 124 8.6% 210 34.1% 57 12.6% 

面向对象 

面向游客的店铺 610 42.1% 191 31.2% 112 24.9% 

面向游客与居民的

店铺 

475 32.8% 101 16.5% 98 21.8% 

面向居民的店铺 324 22.3% 319 52.1% 239 53.1% 

 

根据表 8-5 和图 8-8 所示，从区域的店铺类型比例对比可见，区域 A 为商业和游客密集区，

此区域的酒店旅馆、饭馆、酒吧、西餐厅、纪念品、旅游服务类设施在数量上均明显多于其它

区域，比例上看，区域 A 的店铺以面对游客的功能为主。 

区域 B 为游客和居民混合区，数量上看，此区域酒店旅馆、饭馆区域较多，而纪念品、服

饰店等购物场所较少，说明此区域可以满足游客的住宿和餐饮需求，但商业购物氛围较淡。比

例上看，面向游客和面向居民的店铺比例较相等。 

区域 C 主要为居民区，数量上看，此区域的酒店旅馆等较少，酒吧、西餐厅等基本没有，

但日用百货等更多服务于居民的设施较多。比例上看，面向游客的比例是三个区域中最少的，

而服务于居民的店铺比例则最大。 
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图 8-8 各区域旅游商铺数量对比图 

从功能上看，旅馆、饭馆、公共服务设施、日用百货的数量较多，在各区域的分布较均衡，

而酒吧、西餐厅、旅游服务、纪念品类的店铺等分布较集中，这样的分布特征比较符合居民和

游客的需求，旅游的发展不会过多地影响到居民的生活，而公共服务和日用品的广泛分布更方

便居民和游客的日常需求。 

8.2.4 游客对旅游产品的响应 

旅游地形象指标主要体现在“游客对旅游目的信息获取渠道”、“游客期望获取的旅游信

息”、“游客的重游意愿”、“游客向他人推荐的意愿”五个方面，通过问卷的方式，分析游

客对旅游目的地形象的期望、信息获取、形象感知、传播等方面的情况。 

8.2.4.1 获取信息的渠道：网络和口碑传播为主 

了解游客获取信息的渠道，有助于选择更合适的目的地形象营销的方式，同时可以了解各

营销渠道的有效性，游客获取阳朔旅游信息的渠道如下图。 
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图 8-9 国内外游客获取信息的渠道 

从图 8-9 可看出，国内外游客获取信息主要通过网络和亲朋好友的推荐，此外，旅行社、

书籍也是比较重要的渠道。差异较大的是，国内游客从电视获取信息的比例明显较大，而国外

游客较少从此渠道获取信息，说明国内电视介绍对阳朔目的地形象的塑造起到了一定的作用，

而国外电视对此宣传可能较少。还有，国外游客通过其他渠道获取信息的比例较大，访谈和文

字说明中看出，主要是通过《Lonely Planet》或其他旅游指南的方式。 

总的来说，游客获取信息的渠道较多样，而渠道较集中，特别是口碑传播和网站、旅游指

南的传播，因此，关注目的地旅游产品和服务的发展，维护目的地形象，保证良好的口碑传播

效应，对阳朔目的地营销尤为重要。 

8.2.4.2 希望获得的信息：主要为景区和住宿等基本信息 

由图 8-10 可知，国内外游客最希望获取的信息为景区介绍，其次为住宿信息，两方面均

是旅游中需要获取的最基本的信息，这些基本信息对所有游客都是必需的，因此要使游客能从

各种渠道获得这些信息。 

国内外游客的差异体现在交通、餐饮、费用和文化方面。国内游客对交通、餐饮、费用的

信息需求更大，原因可能是国内短程自驾游的游客较多，对餐饮的关注可能因为国内游客希望

尝试更有特色的地方餐饮，而国外游客较容易寻找到与本国餐饮差异的中餐，此外，国内的平

均收入水平使得国内游客更关注在当地的费用问题。国外游客对文化的关注比国内游客更大。 
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图 8-10 游客希望获取的信息 

8.3 本章小结 

通过问卷调查、实地调研、访谈等方式，调研组对阳朔的旅游产品和服务的发展状况进行

了监测，情况可以由游客对产品和服务的预期、消费特征、反馈及产品和服务的客观发展状况

体现出来。 

8.3.1 旅游动机集中，多样化有待提高 

阳朔游客的旅游动机仍以观光与休闲为主，且两者所占比例非常高，而游客停留时间以 1-3

天的短时间为主，侧面说明，阳朔旅游产品和服务的多样化仍有较大提升空间，暂时无法吸引

更多类型游客的关注，而值得关注的是，探险、攀岩、摄影等旅游动机有所发展，则丰富了当

地的多样性。 

8.3.2 具地方特色的旅游商品受到欢迎 

无论是吸引游客的店铺还是游客选择购买的旅游商品中，具文化特色的手工艺品、特产食

品都是主导地位，而游客购买原因也以做纪念品或礼物为主，这要求旅游商品具有一定的地方

特色和文化内涵，才能满足游客的需求。而阳朔的外来酒吧文化仍受到大多数游客的关注，其

实也已成为当地文化特色之一。 
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8.3.3 标志性景点维持吸引力，其他景点知名度提升 

调查发现，阳朔标志性的西街、漓江等标志性景点仍是大部分游客选择的游览景点，而遇

龙河、月亮山等的知名度也有所提升。此外，国内外游客对蝴蝶泉、大榕树、图腾古道等这类

人为建设较多的景点选择差异明显，除了与自助或团队出游方式有关，应更关注内在原因，了

解游客需求。 

8.3.4 服务设施完善，区域分布较合理 

阳朔县内的服务设施类型丰富，可以较大地满足游客与居民的需求，且分区较合理，商业

氛围浓厚、游客高度集中的区域，居民集中的区域，及游客与居民混合住宿的区域有一定区分，

使得旅游发展不会为居民生活带来过大负面影响。 

8.3.5 网络与口碑传播重要，重视旅游信息的传递 

调查发现，游客获取信息的渠道以网络和朋友介绍为主，而最希望获得的信息仍是景区介

绍、住宿这类最基本的旅游信息，在对外传播阳朔旅游目的地形象时，重视利用好这些渠道和

信息。 
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第九章  结论 

通过对今年实地监测中调研获得的一手数据和二手资料进行分析，并与往年（2006-2012

年）的数据进行对比，主要得出以下结论： 

9.1 社区居民旅游参与意识增强，但参与方式受限 

90.9%的受访居民表示支持阳朔发展旅游业，而大部分居民对于当地旅游的发展满意度较高，

并认为旅游发展有助于当地的发展和自己能从旅游发展中受益。居民对于旅游发展的正负影响

都有着明显的感知，肯定了旅游促进经济发展、促进文化交流和存进工艺品发展等正面影响，

但也感知到物价上涨、房价上涨和环境污染等负面影响，由此可见，居民旅游参与意识增强。

但由于学历较低、旅游职业发展较不完善、掌握到的实际的建议权及决策权不足、获取政府信

息难、反映意见渠道窄等原因，居民的参与旅游受限，参与程度不高。特别在现阶段，阳朔旅

游发展对于弱势居民的关注不足，集中体现在对高龄人群、残疾人群的补贴关注不足上。 

9.2 国内外游客的旅行方式转型，但旅游体验差异大 

阳朔旅游发展趋于成熟，大众旅游减少，其他可替代性旅游方式兴起。持野外探险和摄影

等新型旅游动机的游客数量在增加，而外国游客中持探亲访友、学习太极、学习中文等旅游动

机的数量也在增加。游客体验较好，主要体现在对自然资源的满意，较高的重游和推荐意愿上。

但是在其余大部分指标的满意度并不高，主要集中在旅游产品设计及服务同质化竞争力差、地

方风情资源较差、人文景观资源保护不足、水质不好、旅游价格透明度不高、餐饮服务较差、

交通较为不便、娱购服务、噪音大等方面，特别是投诉处理率低。中外游客差异大，主要体现

在旅行方式、消费能力及观念、旅游预期、推荐意愿、对交通的满意度、餐饮满意度、服务感

知满意度和漓江水质感知等差异上。 

9.3 自然资源维持较高吸引力，旅游交通亟需完善 

阳朔的自然风光是吸引国内外游客到阳朔旅游的核心旅游资源，城市发展的相关规划与控

制应当牢牢把握更好地保护和发展自然资源的主线，加强建设人文风情、社区居民、本地建筑、

以及当地导游等次级核心吸引物。公路交通的承载压力依旧是当前阳朔旅游交通规划中的最大

挑战。其中，旅游交通一方面需要根据游客偏好完善，现阶段体现在完善步行道和自行车道建
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设；另一方面需要主动引导，通过合理规划和完善高效、多层次的交通系统以及覆盖全区域的

多元化旅游资源开发实现对游客的有效疏导和管理。此外，现阶段阳朔的旅游用地呈现逐步增

加的趋势；在当地发展不失平衡的前提下，政府应结合不同乡镇的特色来更灵活地制定土地规

划，以合理、有效地分配和利用土地。 

9.4 旅游推动地方经济发展，旅游产业波及效应较大 

阳朔旅游业对其 GDP 贡献率达 65%以上，并从 04 年以来拥有着比其他行业高的增长率。旅

游业在对财政贡献、提供就业机会和吸引投资上有重要作用。特别的，其在带动阳朔教育培训

业的发展，促进农产品就地销售，扶持当地手工制作产业上有重要作用。 

9.5 旅游小企业间竞争加剧，旅游商业业态自主变化 

随着阳朔旅游业的快速发展，旅游相关类型的企业不断进驻，企业之间竞争加剧。竞争行

为、游客偏好、租金等因素导致商业业态自主变化，表现在近年来阳朔总体商业店铺在使用功

能上呈现出了由服务居民向服务游客转移的现象，而由于游客对娱乐购物的需求，旅游店铺经

营类型从吃住服务型向休闲娱乐型转移，再者游客向旅游中心区聚集，居民撤离中心区远离游

客，也进一步促使商业业态变化。 

9.6 租金影响小企业稳定经营，员工最关心工资待遇 

阳朔县目前的企业业主看好阳朔的旅游投资潜力，并普遍满意阳朔居住环境，但超六成业

主不满意经营现状，地租高是经营的主要阻碍，其还进一步影响经营稳定性。业主对旅游可持

续发展的认知不够，大众媒体和政府宣传是主要提升渠道。 

据调查，员工的满意度是处于中上水平的，其中，对于人际关系、工作环境较为满意，而

对于工作待遇（工资水平、奖金、休假、晋升）最不满意，而超过了 60%的薪金水平在 1000~2000。

究其原因，既因为旅游企业具有普遍处于低工资水平、旅游旺季休假少、企业组织呈严密的金

字塔架构的特点，又与阳朔企业多为小企业形态、缺少职业晋升空间有关。几乎一半的员工选

择在阳朔工作是喜欢阳朔的环境，想要在阳朔追求一种生活方式。然而，愿意接受低工薪来追

求一种生活方式的员工的流动性也非常高。此外，政府及公共服务组织对就业帮助少，需要加

大对就业信息提供渠道的扩宽，以提高就业率。而阳朔旅游对英语的要求具有促进企业员工学

习英语的作用，员工意识到英语能力的重要性。 
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9.7 总体形成健康安全形象，逐步成为环境友好型目的地 

绝大多数的游客及居民都明显感觉到，旅游发展必然将给当地的环境带来了空气、水体、

噪音和废气物污染，以及伴随外来人口流入导致的社会不稳定和对当地文化的冲击，但同时认

为旅游发展带来的有效的管理能够有效处理这些问题甚至比发展旅游之前更好。其中，阳朔正

进行的整治城乡环境运动收到巨大成效和人民一致好评，其使得垃圾处理有效进行。此外，政

府以及相关部门也为食品安全，公共环境安全等作出规范和整改措施。目前阳朔空气质量明显

改善，水体污染依然存在，城区噪声污染严重，而健康与安全状况基本良好。 

94.5%的受访者认为保护自然环境很重要，阳朔现阶段基本呈现环境友好型、健康、安全的

旅游目的地发展态势，但仍需要对噪音污染处理、水体污染处理、旅游企业业主可持续发展教

育特别是节能意识教育、旅游企业节能措施实施等方面给予足够的重视。 

9.8 旅游产品需升级转型，旅游配套设施应进一步完善 

阳朔旅游产品需根据游客旅游动机差异提供更多样化的旅游产品，根据游客旅行方式的转

型实现旅游产品升级，向更多高层次、更富特色、更多样化的方向发展。针对中外游客差异做

好产品设计及营销。现阶段的标志性景点以及具地方特色的旅游商品依旧吸引力大，游客对其

的印象可被看作为阳朔旅游的最主要印象，对其的有效管理和设计至关重要。而对其他旅游产

品也应该往富有地方特色及更好的旅游体验靠拢，摒弃虚假、不和谐的经营理念。在新时代，

好的产品和服务质量在网络与口碑传播显得尤为重要，并能有效吸引游客重游及推荐。此外，

阳朔整体旅游配套设施服务丰富，分布较为合理，并开始出现区域性分布趋势，但未来的发展

应进一步科学合理化。 
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附录 

阳朔旅游可持续发展调查问卷（游客问卷） 

尊敬的女士/先生： 

您好！ 

我们是联合国世界旅游组织（UNWTO）旅游可持续发展阳朔监测项目组的调查员，对阳朔旅游

发展相关问题进行调查。本调查成果仅用于学术研究，不会用于任何商业用途，所有问题均为

匿名回答，请您根据自己的实际情况放心填写。非常感谢您的配合与支持！ 

 

这是您第_____次来到阳朔旅游 

 

请问您的旅行方式是： 

A．自助游    B.个人参团旅游   C.朋友或家人参团旅游 D. 单位组织   E.会议考察   F.

其它               

 

与您一同来阳朔旅行的同伴人数为：_______ 

 

请问您从何处获得关于阳朔的旅游信息（可多选） 

A.报刊    B.网络 C.电视    D.旅行社   E.旅游书籍介绍  F.亲朋好友推荐    G.其

它            

 

请问您来阳朔的旅游原因是以下哪些方面（可多选） 

A.休闲和放松    B.享受和冒险 C.从事各种活动   D.希望变化和逃避 E. 受教育和学习

知识   F.了解地理知识  G.社会原因   H.享受气候的改善  I.了解文化和美食 J.其它              

 

请问您是乘坐何种交通工具到达阳朔的（可多选） 

A 自驾车  B.长途汽车 C.出租车  D.船  E.观光车（巴士） F.步行  G.其它          
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请问您在阳朔进行旅游活动选择的交通方式是（可多选） 

A.自驾车  B.自行车    C.出租车  D.船  E.观光车（巴士）  F.步行  G.其它          

 

请问您预计在阳朔的停留时间为 

A.1-3 天           B.4-7 天             C.7-15 天          D.15 天以上 

 

请问您来到阳朔后所选择的住宿设施为 

A.家庭旅馆      B.青年旅舍       C.星级酒店      D.其它                

 

您预计此行来到阳朔的旅游总花费为（仅指您个人的花费） 

A.500元以下    B.500-1000元   C.1000-1500元   D.1500元-2000元   E.2000元以上 

 

 

请问目前为止您在旅游过程中个人的各项花费是（仅指您个人的花费  单位：元） 

交通         餐饮         娱乐         购物         住宿         其它             

 

请问阳朔留给您印象最深刻的是： 

A.美丽的自然风光   B.独具特色的人文风情  C.舒适的休闲氛围   D.热情好客的居民   

E.没什么 

 

您计划在阳朔观光的景点包括（可多选） 

□阳朔西街   □漓江旅游带   □九马画山峡   □二十元人民币   □骆驼过江    □蝴

蝶泉   □图腾古道   □鉴山寺   □大榕树   □遇龙河   □月亮山   □龙颈河漂流   

□杨堤风景区   □世外桃源   □刘三姐水上公园   □福利古镇风景区   □其它 

 

阳朔西街最吸引您的店铺类型是（可多选） 
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A. 酒店、旅馆   B. 酒吧、西餐厅   C.服饰类    D.手工艺品    E.特产店   F.保健休

闲养生类    G. 餐馆   H.旅行社、旅游咨询服务、票务代理类    I.外语学校    J.其

他_________ 

 

您来到阳朔后，您认为您的旅游体验与您预想中的是否一致 

A.十分一致    B.比较一致    C.一般    D.比想象中差     E.很差 

 

您将来是否还会到阳朔旅游？       A.是       B.否      C.不确定 

 

您是否会向亲友推荐阳朔？        A.是       B.否      C.不确定 

 

请根据您的旅游经历评分，在您认为合适的选项上划“ √ ”： 

 非常赞同 赞同 中立 不赞同 非常不赞

同 

旅

游

资

源

评

价 

景区景色美 5 4 3 2 1 

景区环境清洁 5 4 3 2 1 

景区交通拥挤 5 4 3 2 1 

景区门票价格合理 5 4 3 2 1 

文化景观具有地方风情 5 4 3 2 1 

漓江水质状况好 5 4 3 2 1 

遇龙河水质状况好 5 4 3 2 1 

旅

游

服

务 

食宿卫生质量高 5 4 3 2 1 

食宿员工服务质量高 5 4 3 2 1 

景点解说人员服务质量高 5 4 3 2 1 

旅游商品店员工服务质量高 5 4 3 2 1 

 

 

 

旅

社会治安状况好 5 4 3 2 1 

阳朔市区交通状况好 5 4 3 2 1 

阳朔空气洁净 5 4 3 2 1 

阳朔噪音小 5 4 3 2 1 
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游

环

境 

居民态度友好 5 4 3 2 1 

食宿价格合理 5 4 3 2 1 

交通价格合理 5 4 3 2 1 

旅游商品价格合理 5 4 3 2 1 

娱乐活动价格合理且丰富 5 4 3 2 1 

其

它 

 

当地商品具有地方特色 5 4 3 2 1 

当地商业氛围过于浓厚 5 4 3 2 1 

我愿意接受当地街边导游的服

务 

5 4 3 2 1 

对于此次阳朔旅游总体感到满

意 

5 4 3 2 1 

 

请问您是否观看过“印象·刘三姐”实景演出？   □看过   □没有看过（请直接跳至 21 题） 

“印象·刘三姐”给您留下最深刻的印象是什么？ 

A.山水舞台   B.灯光   C.民族服饰   D.舞蹈   E.对歌   F.刘三姐   G.演员阵容  H.

其他______ 

您是否同意以下的说法（在相应处打“√”即可） 同意 不同意 

在观看表演过程中，我最关注刘三姐的故事   

在观看表演过程中，我最关注舞台表演效果   

我回去之后会进一步了解刘三姐的故事   

“印象·刘三姐”反映了桂林阳朔当地居民生活状态   

 

依据您此次的旅游经历，您认为阳朔在未来发展旅游业中还有哪些需要改进的地方？ 

                                                                                   

以下是您的一些个人资料，我们将依此进行研究分类，请您放心填写： 

性别：A.男          B.女        现居住地：        省        市 

年龄：A.18 岁以下   B.18-24 岁  C.24-35 岁  D.35-45 岁  E.45-60 岁  F.60 岁以

上 

文化程度：A.小学  B.初中  C.高中或中专  D.大专  E.本科  F.本科以上 
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个人月收入：A.1500 元以下  B.1501-2500 元  C.2501-4000 元  D.4001-6000 元 E.6000

元以上 
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阳朔旅游可持续发展调查问卷（国外游客问卷） 

Questionnaire of Yangshuo Sustainable Tourism Development 

Dear Sir or Madam,                                             

We are from the United Nations World Tourism Organization, doing a research about the 

sustainable tourism development of Yangshuo. The result is for academic research only, won’t 

used for any commercial purposes. All your personal information will be kept 

confidentially .Please write down the information according to your real situation.  

Thank you very much for your support!  

1. Including this time，how many times have you been to Yangshuo ________ 

2. You came to Yangshuo as 

A.Independent traveler   B.Joining a tour group on your own   C.Joining a tour group with 

friends or families   D.Joining a tour organized by your work organization   E.During a 

conference  F. Else______ 

3. How many companions with you came to Yangshuo __________ 

4. Where did you get information about Yangshuo?(Multiple choices accepted)  

A. Newspapers and magazines           B. Internet            C. TV         D. Travel 

agency   

E. Tour Brochure         F. Friends and relatives        G. Else______________ 

5. What is your motivation to come to Yangshou? (Multiple choices accepted) 

A. Relax    B. Take risks     C. Take activities   D. Want changes     E. Education    F. 

Know geographic knowledge   G. Social factors   H. Weather    I. Culture and food    J. 

Else ______ 

6. How did you come to Yangshuo? 

A. Self-driving   B. Coaches   C. Taxi   D. Boat   E. Sightseeing tour bus   F. Walk   G. 

Else ____  

7. How did you travel in Yangshuo during your stay(Multiple choices accepted) 

A. Self-driving    B. Bike      C. Taxi   D. Boat   E. Sightseeing tour bus   F. Walk  G. 

Else _____ 

8. How long do you plan to stay in Yangshuo?   
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A. 1-3 days          B.4-7 days          C. 7-15 days       D. Over 15 days 

9. Where do you live? 

A. Family hotel      B. Youth hostel       C. Star Hotel      D. Else ______ 

10. What’s you travel budget per person? 

A. <300 Yuan      B.300-600 Yuan     C.600-1000 Yuan    D.1000—2000 Yuan     

E.>2000 Yuan 

11. So far, how much did you spend on following parts? (RMB/Yuan) 

Transportation______   Yuan      Catering______  _ Yuan       Entertainment____   

Yuan    Shopping_____    Yuan          Else __    _ Yuan 

 

12. Which impresses you most? 

A. Natural scenery   B. Unique humanistic feelings   C. Recreational atmosphere   D. 

Hospitable people   E. Nothing 

13. You are going to visit: (Multiple choices accepted) 

□West Street   □Li River  □Painted hill of nine horses   □Scenery on the 20 yuan note    

□Camel crossing the river   □Butterfly Fountain   □Totem Trail   □Jianshan Temple   

□Big Banyan Tree   □Yulong River   □Moon Hill   □Longjing River Drifting Resort     

□Yangdi Scenic Area   □Peach Resort    □Impression Liu Sanjie Show   □Fuli Town  

□Else________  

14.What shop are you most interested in? 

A. Hotel   B. pub and western restaurant   C. Souvenir shop  D. Chinese health care shop    

E. Chinese restaurant   F. Travel agency   G. Foreign language school  H. Else________  

15. Does Yangshuo meet your expectation?   

A. Exactly meet           B. Generally meet         C. Higher            D. Lower 

16. Will you visit Yangshuo again?   

A. Yes                   B. No                   C. Not sure  

17. Will you recommend to Yangshuo friends or relatives?   

A. Yes                   B. Not                 C. No sure 

18. Please draw “√”on the appropriate option depending on you travel experience 
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 Strongl

y agree 
Agree  

Neutra

l  

Disagr

ee  

Strongly 

disagree 

Touris

m 

resourc

es 

View in scenic pots is beautiful 5 4 3 2 1 

Environment is clean 5 4 3 2 1 

Traffic is crowded 5 4 3 2 1 

Ticket price of scenic spots is 

reasonable 
5 4 3 2 1 

Cultural landscape has local 

amorous feelings 
5 4 3 2 1 

Water quality of Li River is 

high 
5 4 3 2 1 

Water quality of Yulong River 

is high 
5 4 3 2 1 

Social 

services 

Health quality of catering and 

accommodation is high 
5 4 3 2 1 

Service of hotel and restaurant 

staff is good 
5 4 3 2 1 

Service of interpretation in 

attractions is good 
5 4 3 2 1 

Service of souvenir shop staff 

is good 
5 4 3 2 1 

Touris

m 

environ

ment 

Local security is good 5 4 3 2 1 

Traffic condition is good 5 4 3 2 1 

Air condition is good 5 4 3 2 1 

Noise pollution is little 5 4 3 2 1 

Local residents are friendly 5 4 3 2 1 

Price of catering and 

accommodation is reasonable 
5 4 3 2 1 
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 Strongl

y agree 
Agree  

Neutra

l  

Disagr

ee  

Strongly 

disagree 

Price of transportation is 

reasonable 
5 4 3 2 1 

Price of tourism products is 

reasonable 
5 4 3 2 1 

Price of entertainment is 

reasonable and amount is 

abundant  

5 4 3 2 1 

Else  Goods have lots of local 

characteristics 
5 4 3 2 1 

Commercialization is too much 5 4 3 2 1 

I’d like to accept local tour 

guide service in the street 
5 4 3 2 1 

The overall l is satisfied 5 4 3 2 1 

19.Have you watched the performance“Impression Liu Sanjie” in person 

□Yes         □No（Please jump to NO.21 directly） 

20.what “Impression Liu Sanjie”impresses you most? 

A.Stage   B.Light   C.Local costume   D.Dance   E.Sing   F.Liu Sanjie   G.Actors 

H.Else____   

Are you agree with the following（tick ―√‖where you agree） Agree Disagree 

During watching，I concerned about the story of Liu Sanjie most   

During watching，I concerned about the performance in stage most   

After return, I will get further understanding of the story of Liu Sanjie    

The performance reveals the living condition of local residents    

 

21. On what aspects do you think Yangshuo need to improve for tourism development? 

 

Please fill in the next questions, your personal information will be kept confidentially.  
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1. Gender: A. Male      B. Female    Place of your residence (Country): ___________ 

2. Age:  A.<18   B.18-24   C.25-35   D.36-45    E.46-60    F.>60 

3. Your educational level:  

A. Primary school   B. Junior middle school   C. Senior middle school or technical secondary 

school  D. Junior college    E. Bachelor    F. Higher than bachelor  

4. Your income per month: 

A. <1500 Yuan   B.1501-2500 Yuan   C.2501-4000 Yuan   C.4001—6000 Yuan   

D.>6001 Yuan 
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阳朔旅游可持续发展调查问卷（居民） 

尊敬的女士/先生： 

您好！我们是联合国世界旅游组织（UNWTO）旅游可持续发展阳朔监测项目组的调查员，对阳

朔旅游发展相关问题进行调查。本调查成果仅用于学术研究，不会用于任何商业用途，所有问

题均为匿名回答，请您根据自己的实际情况放心填写。 

非常感谢您的配合与支持！ 

1、请根据您对阳朔旅游发展影响的认知度和满意度，在您认为合适的选项上划“ ”。 

【5 表示“非常同意”，4 表示“同意”，3 表示“没影响”，2 表示“不同意”，1 表示“非

常不同意”。】 

  
非常 

不同意 
不同意 没影响 同意 

非常 

同意 

A 旅游业有利于我们当地的发展 1 2 3 4 5 

B 我能从旅游业中获益 1 2 3 4 5 

C 旅游业对当地有以下影响：  

 

旅游发展为我们带来了更多的就业

机会 
1 2 3 4 5 

为本地年轻人创造更多的工作机会 1 2 3 4 5 

我对自己的收入状况感到满意 1 2 3 4 5 

旅游业吸引了更多的投资与消费 1 2 3 4 5 

导致物价上涨 1 2 3 4 5 

导致房价提升 1 2 3 4 5 

使生活水平有了很大提高 1 2 3 4 5 

导致了犯罪率的上升 1 2 3 4 5 

旅游者打乱了我们原本的生活 1 2 3 4 5 

损坏了本地的道德风气 1 2 3 4 5 

限制了我使用旅游景区资源 1 2 3 4 5 

使基础设施得到很大的改进 1 2 3 4 5 
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使医疗设施和服务得到很大的改善 1 2 3 4 5 

使老房子拆迁、新房子数量增多了 1 2 3 4 5 

促进了本地与外地的文化交流 1 2 3 4 5 

民俗与传统文化被破坏和淡忘了 1 2 3 4 5 

文化活动或传统节庆增多 1 2 3 4 5 

更多人参与到传统文化弘扬中 1 2 3 4 5 

促进了本地手工艺品发展 1 2 3 4 5 

旅游发展使交通拥挤 1 2 3 4 5 

使空气污染加重 1 2 3 4 5 

使水体污染加重 1 2 3 4 5 

使噪声污染加重 1 2 3 4 5 

使固体废弃物增多 1 2 3 4 5 

宾馆及其他旅游设施破坏了景观美

感 
1 2 3 4 5 

我认为保护自然环境很重要 1 2 3 4 5 

我愿意主动为景区发展提出建议 1 2 3 4 5 

景区做一些决策时会听取我们的意

见 
1 2 3 4 5 

我获得了政府实施的政策方针相关

信息 
1 2 3 4 5 

我对政府的执行力度感到满意 1 2 3 4 5 

2、您对阳朔旅游发展的满意度如何？ 

A.非常不满意   B.不满意    C.满意     D.很好     E.非常好 

3、您是否支持继续发展阳朔的旅游业？ 

A.非常反对     B.反对      C.无所谓   D.支持     E.非常支持 

4、对于当地的旅游发展，您觉得近年来最大的变化是什么？您最关心的问题是什么？ 
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______________________________________________________________________________________

______________________________________________________________________________________

______________________                                                                   

5 、 对 于 您 所 生 活 的 地 方 的 旅 游 发 展 ， 您 有 什 么 建 议 ？

______________________________________________________________________________________

______________________________________________________________________________________

______________________                                                                      

6、您知道什么是旅游可持续发展吗？如果知道，您怎样理解旅游可持续发展的？ 

______________________________________________________________________________________

___________                                                                                 

 

以下是您的个人资料，我们将以此为依据进行分类研究，请您填写，我们将为您保密 

 

1、性别：A.男     B.女        2、民族：________族 

3、您的年龄:   A.15 岁以下  B.15-24 岁  C.25-44 岁  D.45-60 岁  D.60 岁以上 

4、您的居住地： ____________乡/镇____________村 

5、您的文化程度:   A.小学及以下   B.初中   C.高中或中专   D.大学或者大专   E.硕士及

以上  

6、您平时是否有学习英语的习惯：A.是  B.否 

7、您从事的工作为：___________________   A.全职   B.兼职 

   您的从业时间为：___________________   您的从业地点为：__________________ 

8、您每月的收入： 

A.1000 元以下      B.1001—2000 元      C.2001—3000 元    

D.3001—5000 元    E.5000—10000 元     F.10000 元以上 

9、您每月的家庭收入为：______________ （您每月的收入占家庭总收入的比例为：_______%） 

10、您在本地的居住时间：A.1 年以下   B.1—3 年   C.4—6 年   D.7—10 年   E.10 年以上 

 

谢谢您的合作！ 
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阳朔旅游可持续发展调查问卷（员工） 

尊敬的女士/先生： 

您好！我们是联合国世界旅游组织（UNWTO）旅游可持续发展阳朔监测项目组的调查员，对阳

朔旅游发展相关问题进行调查。本调查成果仅用于学术研究，不会用于任何商业用途，所有问

题均为匿名回答，请您根据自己的实际情况放心填写。 

非常感谢您的配合与支持！祝您生活愉快！ 

1、请在在您认为最合适的选项上划“ ”：（5 表示非常同意，1 表示非常不同意） 

 非常同

意 
同意 中立 不同意 

非常 

不同意 

我对自己的工资水平感到满意 5 4 3 2 1 

我对企业的奖金制度感到满意 5 4 3 2 1 

对于目前的休假制度感到满意 5 4 3 2 1 

现有的工作富有挑战性 5 4 3 2 1 

上级主管能够客观评价下属的工作业绩 5 4 3 2 1 

上级主管在我工作遇到困难时会帮助和指

导我 
5 4 3 2 1 

企业在用人提拔是主要是重学历 5 4 3 2 1 

我能够看到自己的晋升前景 5 4 3 2 1 

我与周围的同事之间配合默契 5 4 3 2 1 

我与周围的同事之间的交流和沟通顺畅 5 4 3 2 1 

我的工作能够得到家人的支持 5 4 3 2 1 

企业的各项规章制度能够得到有效的执行 5 4 3 2 1 

企业对各部门的职责有明确的规定 5 4 3 2 1 

我清楚了解企业的经营状况 5 4 3 2 1 

我清楚了解企业管理层制定的企业发展目

标 
5 4 3 2 1 

企业制定的短期经营目标能够得到有效的

实施 
5 4 3 2 1 

我对工作场所的舒适度感到满意 5 4 3 2 1 
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我认为在优美的景区环境内会提高工作效

率 
5 4 3 2 1 

1、您对您当前的这份工作的满意度如何？ 

A.非常满意  B.满意  C.一般   D.不满意 E.非常不满意 

2、这是您在阳朔的第一份工作？ 

A.是     B.否，这是我的第____份工作 

3、您来到此处工作的原因是什么？ 

A.喜欢这里的环境，追求一种生活方式   B.谋生   C.其它_______________ 

4、您认为在阳朔，符合您要求的就业机会是否足够多？ 

A.是     B.否 

5、请问您是否计划离开到外地工作？ 

A.是，计划在_____年以内离开    B.否 

6、请问您是否有转换工作的意愿？ 

A.是，计划在_____年以内转换工作   B.否 

7、请问您是否计划自己创业？ 

A.是，计划在_____年以内自己创业   B.否 

8、请问您平时是否有学习英语的习惯？ 

A.是     B.否 

 

以下是您的个人资料，我们将以此为依据进行分类研究，请您填写，我们将为您保密 

1、您的性别为：A.男        B.女； 

2、您的年龄为：A.15—24 岁  B.25—44 岁  C.45—64 岁   D.65 岁以上； 

3、您的民族为：A.壮族   B.汉族  C.其它_______（请填写）；  

4、您是否为当地人： 

A.是，我在当地生活了_____年   B.否； 

5、若不是当地人，请问来自： 

A.本县   B.桂林市  C.广西省内  D.国内其它地区 _______ 

6、您的文化程度为：   

A.小学   B.初中    C.高中或中专    D.本科或大专    E.硕士及以上 
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7、您的月收入： 

A.1000 元以下  B.1001—2000 元  C.2001—3000 元   

D.3001－5000 元     E.5001—10000 元     F.10000 元以上 

8、除此份工作外，还是否有其它的收入来源？___________________________ 

9、您每月的家庭收入为：_______________（您每月的收入占家庭总收入的比例为：_____%） 

谢谢您的合作！ 
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阳朔旅游可持续发展调查问卷（业主） 

尊敬的女士/先生： 

您好！我们是联合国世界旅游组织（UNWTO）旅游可持续发展阳朔监测项目组的调查员，对阳

朔旅游发展相关问题进行调查。本调查成果仅用于学术研究，不会用于任何商业用途，所有问

题均为匿名回答，请您根据自己的实际情况放心填写。 

非常感谢您的配合与支持！ 

1、企业位于________________  企业名称为_________________ 

2、企业主要涉及下面哪些服务？ 

□住宿： ①宾馆   ②招待所   ③家庭旅馆  ④其它； 

□餐饮： ①普通餐馆   ②地方风味为主餐馆   ③西餐馆、酒吧或咖啡店  ④冷饮店 

     ⑤餐饮摊点   ⑥其它；     

□娱乐： ①歌舞厅   ②卡拉 OK  ③其它； 

□商品销售或生产：①纪念品  ②书籍，音像制品  ③百货  ④服饰  ⑤其它； 

□租赁：①交通工具   ②野外活动工具，如攀岩装备、自行车 ③其它； 

□旅游社：①导游   ②订票  ③订房  ④其它 

□旅游项目(景点）经营，具体内容是_________； 

□美容理发；    □照片冲洗；     

□其他_________（以上为调查员填写项目） 

贵企业提供的产品（或服务）主要体现了： 

A.当地特色   B.西方特色   C.其他_______ 

2、通常您所在企业的旺季是____月到____月。 

3、您所在企业是否有雇工？  

 A.有   B.没有    若有，则有雇工（  ）人；旺季有雇工（  ）人，淡季有雇工（  ）人；

女性雇工有（  ）人。  

4、招工时主要注重的技能是什么？(请分别列举三到四项) __________________ 

5、雇工的学历大多是：  

A.小学  B.初中  C.高中或中专  D.本科或大专  E.硕士及以上  

6、雇工上工前是否接受过培训/训练？___________ 

如何培训/训练的？___________若有，则接受培训的雇工所占的比例大约为______。 
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主要培训内容有哪些？____________________________________ 

7、雇工中是当地人的有多少？______。 

8、您最初来到此处开店的目的是什么？ A.喜欢这里的环境，追求一种生活方式   B.谋生   C.

其它________________ 

9、您觉得对您企业经营影响最大的因素是__________（可多选）。 

A.租金  B.雇工工资  C.货物成本  D.其他企业的竞争  E.游客消费能力低 F.税收高 

10、您是否同意以下关于阳朔的陈述，在您认为合适的选项上划“ ” 

 
非常 

不同意 
不同意 一般 同意 

非常 

同意 

阳朔是一个安全的地方 1 2 3 4 5 

阳朔是一个值得投资的旅游地 1 2 3 4 5 

工作之余，阳朔的休闲活动令我满意 1 2 3 4 5 

我认为西街商业化氛围太浓厚了 1 2 3 4 5 

西街对游客的吸引力在不断下降 1 2 3 4 5 

11、企业属于以下哪种所有制形式？ 

A.私人拥有  B.家庭拥有  C.两个或两个以上股东  D.连锁店 

12、如果是租用别人的房屋经营，月租金是________元。采用的是________年租赁的形式。 

13、企业是否有采取节省能源/水资源的相关措施？ 

A.有，什么措施_________   B.没有，但有打算    C.没有，且暂时没有打算 

14、企业采取（或者不采取）节能/节水措施的原因是：____________________________ 

15、您是否了解什么是“旅游可持续发展”： 

A.非常了解   B.稍稍了解   C.基本不了解   D.完全不了解 

如果了解，则您获得旅游可持续发展相关知识的渠道是 ：A.政府部门的宣传号召 

B.大众媒体宣传（电视、广播、报刊杂志等）  C.专门的机构  D.其他________ 

16、您对于阳朔未来旅游业发展有什么意见或建议？ 

 

以下是您的个人资料，我们将以此为依据进行分类研究，请您填写，我们将为您保密 

1、您的性别为： A.男     B.女； 

2、您的年龄为：A.15—24 岁  B.25—44 岁  C.45—64 岁   D.65 岁以上； 
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3、您的民族为： A.壮族   B.汉族  C.其它_______（请填写）；  

4、您是否为当地人： A.是   B.否； 

5、若不是当地人，请问来自：A.本县   B.桂林市  C.广西省内  D.国内其它地区_______ 

6、您的文化程度为：  A.小学 B.初中 C.高中或中专 D.本科或大专 E.硕士及以上 

7、您的月收入：A.1000 元以下  B.1001—2000 元  C.2001—3000 元  D.3001－5000 元            

E.5001—10000 元 F.10001—30000 元 G.30001—50000 元 H.50000 元以上 

8、除了经营旅游小企业外，还是否有其它的收入来源？___________________________ 

谢谢您的合作！



Guilin Municipal Tourism Bureau 

Monitoring Center for UNWTO Sustainable Tourism Observatories 
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Chapter I Foreword 

1.1 Origin 

Since 2002, with the vigorous development of local tourism, Guilin has gradually been 

listed as the world’s famous tourist destination and the Guilin Municipal Government has 

strengthened contacts and cooperation with UNWTO. The 2002 Boao Asian Tourism Forum and 

the UNWTO Regional Seminar on Tourism Partnerships in Destination Development and 

Management first organized by UNWTO in 2003 were held in Guilin and drew extensive 

domestic and international concerns. In 2004, Guilin and UNWTO entered into a mutual 

cooperation agreement, in which Yangshuo was defined as one of UNWTO’s global tourism 

observatories, and UNWTO included tourism data of Yangshuo in its book UNWTO Sustainable 

Development Indicators (World Tourism Organization (2012), Indicators of Sustainable 

Development Tourism Destination – A Guidebook, UNWTO, Madrid). On July 26, 2005, 

UNWTO officially set up a sustainable tourism observatory in Yangshuo, which was technically 

monitored by Sun Yat-sen University. This is the first tourism observatory set up by UNWTO in 

China as well as in the world.  

Since August 2006 when the Center for Tourism Development and Planning Research of 

Sun Yat-sen University (SYSU for short) signed the Agreement for the Monitoring of Indicators 

of Tourism Sustainable Development of Yangshuo with Guilin Municipal Tourism Bureau, the 

Center has completed the 2006-2008 monitoring report in Chinese and English of Yangshuo 

using the indicators and methods of UNWTO’s GOST program. In October 2009, the Yangshuo 

Observatory was completed and put into operation, indicating the start of Yangshuo’s long-term 

sustainable tourism development monitoring. On September 28, 2010, UNWTO and SYSU 

entered into a cooperative agreement, and founded the Monitoring Center for UNWTO 

Sustainable Tourism Observatories (UNWTO MCSTO, hereinafter ―MCSTO‖) to take charge of 

the management and monitoring of sustainable tourism observatories in China and even those in 

the Asian-Pacific region in the future, and other technical work, so as to ensure continuous, 

comprehensive and effective monitoring. This marks the official completion of the physical 
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establishment of the Center, as well as the substantive cooperation between SYSU and UNWTO 

on the promotion of sustainable development of global tourism. 

The monitoring of sustainable development of Yangshuo tourism (July 2013) is the 

extension and deepening of the monitoring previous years. On the basis of the Indicators of 

Sustainable Development for Tourism Destinations, this report points out the problems in the 

current and sustainable development of Yangshuo Tourism, proposes some countermeasures to 

help the sustainable development of local tourism, and provides reference for the application of 

relevant indicators for UNWTO and other institutes engaged in tourism sustainable development.  

1.2 Monitoring Process  

In July 2013, the Monitoring Centre for UNWTO Sustainable Tourism Observatories 

(hereinafter ―MCSTO‖), with the vigorous support from Guilin Municipal Tourism Bureau and 

the active cooperation with the People’s Government of Yangshuo County, completed the 

monitoring of the sustainable tourism development of Yangshuo of 2013. The Monitoring Group 

consisting of 16 people includes: a teacher from the Center for Tourism Development and 

Planning Research of Sun Yat-sen University, a doctoral student, a graduate student and thirteen 

undergraduates. 

From July 6 to July 12, the Monitoring Group visited West Street, Ten miles Gallery 

(Butterfly Fountain, Ancient Totem Path, Big Banyan, Julong Lake, Gold Water Cave and Moon 

Hill), Yulong River, Early Paradise and other key scenic spots, investigated Licun, Old County 

Village, natural villages along Yulong River, Xingping and other tourism communities as well as 

Yangshuo urban area, carried out a questionnaire survey with Chinese and foreign tourists, 

community residents, small tourist business owners and employees and conducted random 

interviews for auxiliary analysis to collect the primary data. It also added extra investigations and 

surveys according to the feedbacks on the monitoring work of 2012, including randomly 

investigating the places of the main scenic spots where the visiting vehicles parked, monitoring 

the tourists flow rate of West Street as well as the noise pollution and statistically analyzing the 

shops in the main streets of Yangshuo County. The Monitory Group acquired a lot of primary 

data through questionnaire survey and interviews. In addition, the members also visited Yangshuo 

Tourism Bureau, Local Tax Bureau, Industrial and Commercial Administration, Public Security 
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Bureau, Land Resources Bureau, Environmental Protection Bureau, Meteorological Bureau, 

Health Bureau, Culture and Sports Bureau and other government authorities to collect relevant 

secondary sources.  

The monitoring group distributed 1830 questionnaires, of which: 793 out of 800 (in Chinese) 

to domestic tourists are valid, accounting for 99.12%; 242 out of 250 (in English) to foreign 

tourists are valid, accounting for 96.80%; 493 out of 520 to community residents are valid, 

accounting for 94.80%; 168 out of 180 to employees are valid, accounting for 93.33%; and 76 

out of 80 to employers are valid, accounting for 95%.  

In mid-to-late July, the Monitoring Group prepared the report according to the contents and 

indicators in the Indicators of Sustainable Development for Tourism Destinations, the existing 

research, fieldwork data, interview materials, questionnaire statistical analysis and secondary data. 

This monitoiry resport consists of nine parts – foreword, tourism and community, tourist 

satisfaction, health and safety, tourism planning and control, economic benefits of tourism, 

tourism, and resources and environmental protection as well as Tourism products and services.  

Covering the topics and basic indicators on the monitoring of sustainable development of 

Yangshuo tourism, this monitoring report was prepared by reference to the screening of key 

issues and indicators of 2012, WTO key performance indicators, previous Yangshuo monitoring 

indicators and the actual situation of Yangshuo tourism development of 2012. In the report, the 

change of the commercial form of Yangshuo under the tourism impact, the social behaviors and 

psychosocial performances of small tourist business owners and employees, and other analyses 

were added.  

Table 1-1 Summary of topics and basic indicators of sustainable tourism development 

monitoring of Yangshuo 

Part Topic Basic indicator  

Tourism and 

community  

Overall perception of residents to 

tourism  

Tourism and local 

Tourism and itself 

Impacts of tourism on local 

communities  

Employment  

Income 

Life and consumption level 
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Social and cultural impacts of 

tourism on local communities  

Public security  

Community life 

Subject-object relation 

Traditional culture and 

handicraft  

Impacts of tourism on local 

environment  

Environment pollution  

Environmental awareness 

Harmony between scenic spots 

and communities  

Community engagement and 

awareness  

Advice and suggestions  

Sustainable development 

awareness  

Tourist satisfaction  

Tourist evaluation on tourism 

resources  

Resource characteristic  

Resource protection  

Tourist evaluation on tourism 

services 

Scenic spot service  

Food and beverage service 

Accommodation service 

Transportation service  

Shopping service  

Tourist evaluation on overall 

environment  

Natural environment  

Human environment  

Health and safety  

Health 
Food hygiene 

Environmental hygiene 

Safety 

Medical safety and disease 

control  

Public safety  

Tourists’ attention  

Local security problems  
Security problem  

Tourist perception  
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Tourism planning 

and control  

Transportation planning and control  

Roadway standard 

Passenger station standard 

Means of transport (preference) 

Tourism service facilities and 

county land for transportation 

plan  

Tourism resources planning and 

control  

Development of core attraction 

elements 

Tourists flow rate control in the 

sightseeing spots 

Architectural landscape style and 

features control  

Land use control at the overall 

strategic level 

Land use for tourism Layout planning of tourism 

development space, and land use 

control 

 

Land use of main destination 

townships  

Land conversion and additional 

tourism land  

Economic benefits 

of tourism  

Tourism receipts  

Tourism statistics (gross tourism 

receipts, number of tourists, 

number of beds, average length 

of stay, number of tourists 

staying overnight, etc.) 

Contribution of tourism to 

Yangshuo’s GDP and public 

finance 

Percentage of tourism receipts to 

GDP 

Contribution of tourism receipts 
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to tax revenue  

Impacts of tourism on industry 

structure  

Overall development trend of the 

tertiary industry driven by 

tourism (percentage of corporate 

ownership and foreign owners) 

Impacts of tourism development 

on Yangshuo’s agricultural 

structure 

Impacts of tourism on Yangshuo’s 

handicraft and commercial 

development  

Development trend of 

accommodation and catering 

services driven by tourism   

Development trend of 

handicrafts and characteristic 

agriculture driven by tourism  

Impacts of tourism on Yangshuo’s 

social employment  

Job opportunities created by 

tourism  

Competition of tourism 

enterprises  

Resident training and skills 

improvement driven tourism 

(number of English training 

agencies in the county and the 

employee’s English skill 

required by the enterprises) 

Impacts of tourism on 

employee's compensation and 

satisfaction 

Impacts of tourism on Yangshuo 

investment  

Data of County Investment 

Promotion Bureau and 
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perception of employers to 

investment  

Tourism seasonality  

Tourism statistics (Occupancy 

rate, number of tourists per 

month) 

Low and peak seasons  

Impact of tourism seasonality on 

employment  

Tourism and 

resources 

environmental 

protection 

Atmospheric environment  

Air quality and conformance to 

standard 

Perceptual evaluation of 

residents and tourists  

Utilization of water resource and 

conservation of aquatic 

environment  

Utilization of water resource 

Perceptual evaluation of 

residents and tourists  

Noisy environment  

Noise control  

Perceptual evaluation of 

residents and tourists  

Solid waste 

Solid waste disposal 

Perceptual evaluation of 

residents and tourists  

Landscape and visual impacts of 

tourism  

Whether there is landscape and 

visual improvement and control 

in support of tourism 

development 

Perceptual evaluation of 

residents and tourists  

Energy management  
Percentage of enterprises taking 

energy conservation measures 
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and types of such measures  

Tourism products 

and services 

Tourists’ expectation of tourism 

products 

Purpose of tourist to Yangshuo 

Length of stay of tourists at 

Yangshuo 

Tourists’ options for tourism 

products 

Shops attractive to tourists 

Tourism products consumption  

Touring routes available to 

tourists 

Scope of tourism services 

Types of basic tourism service 

facilities at destinations 

Distribution of tourism service 

facilities  

Image of destination/tourists’ 

response to tourism products 

Channels through which tourists 

acquire information concerning 

the destination 

Destination information desired 

by tourists 

Willingness of tourists to revisit 

Will tourists recommend 

Yangshuo to others 
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Chapter II Tourism and Community  

2.1 General  

In this round of monitoring, a total of 493 questionnaires were distributed to residents from 

July 6, 2013 to July 11, 2013 in Putao Road, Kangzhan Road, Shima Road, Guihua Road, West 

Street, surrounding area of gas station, Yangshuo Park and Ten miles Gallery, Old County Village 

and Xingping Ancient Town.  

The five-point Likert scale was applied to the questionnaires. Points 1 to 5 represent how 

much the residents agree or disagree. 1 means Strongly Disagree; 2 mean Disagree; 3 mean 

Neutral；4 mean Agree; and 5 mean Strongly Agree. In the distribution of questionnaires, most of 

residents completed the questionnaires independently. For those who have difficulty in filling out 

the questionnaires, the investigators would help them to complete them by means of interview. 

The resident questionnaire is composed of five parts: (i) the overall perception of residents to 

Yangshuo tourism development; (ii) perception and attitude of residents to economic impacts 

brought by tourism; (iii) perception of residents to social and cultural impacts of tourism on local 

communities; (iv) perception of residents to environmental aspects of tourism; and (v) collection 

of the respondents’ personal information. The first four parts are the indicators used to measure 

the awareness and impact of residents on Yangshuo’s sustainable tourism development.  

Here is the preliminary result from the questionnaires collected: The residents think that 

tourism brought a less significant impact on economy and damaged the local natural environment, 

but it exerted a positive impact on social culture. According to them, the environment is easily 

affected by tourism and it is not easy to generate income through ―local tourism‖, however, the 

social culture is deep-rooted and not easily changed. Most of residents think that tourism 

enhances local fork custom, traditional culture and moral situation instead of damaging them, 

because the holding of more cultural activities and festival activities involves more people in 

carrying forward the traditional culture. The case analysis on Licun Village and the adjacent 

communities of Xingping pier consists of three parts: (i) Introducing the development status of 

Licun Village and the adjacent communities of Xingping pier; (ii) Analyzing the common 

character between these two places and other places of Yangshuo; and (iii) Stating the typical and 
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special characteristics of these two places.  

2.2 Community Monitoring Indicators 

This report is prepared by reference to the UN’s Indicators of Sustainable Development for 

Tourism Destinations and adjusted according to the actual situation of Yangshuo tourism 

development to give the following community monitoring indicators: See table 2-1.  

Table 2-1 Community monitoring indicators  

Main monitoring aspect Specific monitoring indicator 

Overall perception of residents to tourism 

impacts  

Tourism is good to our local development 

I can benefit from tourism 

Satisfaction with Yangshuo’s tourism development  

Continue to support Yangshuo’s tourism 

development 

Economic impacts of tourism on local 

communities  

Tourism development has brought more job 

opportunities.  

Tourism development has increased economic 

income.  

I’m satisfied with my income.  

Tourism has attracted more investment and 

consumption.  

Tourism development has led to price hike.  

Tourism development has led to rise of housing 

price.  

Tourism has greatly improved the living standard.  

Tourism only benefits a few people.  

Social and cultural impacts of tourism on 

local communities  

Tourism has increased crime rate.  

Tourism has disturbed our former lives.  

Tourism has restricted my use of tourism 

resources.  
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Tourism has greatly improved infrastructure.  

Tourism has greatly improved medical facilities 

and services.  

Tourism has increased the quantities of demolished 

old houses and newly built houses.  

Tourism has promoted cultural exchanges with 

outside world.  

Tourism has increased the local sense of pride and 

belonging.  

Folk customs and cultural traditions have been 

ruined and forgotten.  

Tourism has caused the tension between residents 

and tourists.  

Tourism has ruined the local moral situation.  

More cultural or festival activities are held.  

Tourism has involved more people in extension of 

traditional culture.  

Tourism has promoted local handicraft 

development.  

Impacts of tourism on local environment  Tourism has aggregated air pollution.  

Tourism has aggregated water pollution. 

The wastes are disposed on a timely and efficient 

manner.  

Tourism has aggregated noise pollution. 

Tourism has increased solid wastes.  

The communities and streets are cleaner.  

Tourism has led to congested traffic.  

Guesthouses and other tourism facilities have 

ruined landscape aesthetics.  
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I think it is very important to protect the natural 

environment.  

Community engagement and awareness  I’m willing to provide advice on the development 

of the scenic zone.  

Some decisions of the scenic zone incorporate our 

advices.  

I’ve received information on government policies.  

Percentage of the community residents engaged in 

tourism and main types 

Perception of the community residents to the 

concept ―sustainable tourism development‖ 

Concerns of the community residents on tourism 

development  

2.3 Indicator Analysis  

In this round of monitoring, a random questionnaire survey was conducted on residents in 

Yangshuo County, with 493 valid questionnaires collected. The survey samples, which are 

basically the same with those of last year, are relatively reasonable. Here is the basic information: 

The male to female ratio is 1:1.06, most of them aged between 25 and 60, accounting for 78.1% 

of the total; of all respondents, 25.7% are aged between 25 and 44 and 52.4% are aged between 

45 and 60. 80.4% of residents have an education background of high school or technical 

secondary school and below; 13.9% have a monthly income of over 3,000 Yuan, 22.0%, below 

1,000 Yuan and 44.6%, between 1,000 and 2,000 Yuan; 74.1% of the respondents have been 

living Yangshuo for more than 10 years.  

The community monitoring indicators reflect the perception of local residents to social and 

cultural, economic and environmental impacts brought by tourism development. In the indicator 

analysis, to further reflect the attitude of residents to these impacts, the percentages or values of 

―strongly agree‖ and ―agree‖ in the attitude scale are classified as one ―agree‖, while the 

percentages or values of ―strongly disagree‖ and ―disagree‖ are classified as the other ―disagree‖.  
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2.3.1 Most Residents Benefit from and Support Tourism Development  

The overall attitude of residents to Yangshuo’s current tourism development can be reflected 

in the four questions in the questionnaire: ―Tourism is good to our local development‖, ―I can 

benefit from tourism‖, ―How satisfied are you with Yangshuo's tourism development‖ and ―Will 

you support Yangshuo’s sustainable tourism development‖. See the following figure for 

percentages of these four questions:  

 

Figure 2-1 Overall perception of Yangshuo residents to tourism development  

Figure 2-1 reflects the overall perception of Yangshuo residents to tourism development. It 

can be seen from the data that 93% of residents think tourism is good to local development; 70% 

think they benefit from tourism; 67% are satisfied with Yangshuo’s tourism development; and 

90.9% express their willingness to support Yangshuo’s sustainable tourism development. Only a 

few residents hold a negative view on the first, second and fourth questions, accounting for 3.7%, 

10.7% and 1.2% respectively. 18.8% of residents are not satisfied with the tourism development 

of Yangshuo.  

It is showed in figure 2-1 that the portions of ―agree‖ and ―strongly agree‖ are large, which 

indicates that many residents think tourism is good to local development and they benefit from 

tourism. The majority of residents are satisfied and support local tourism development and only a 

few of them hold a negative view on the four questions.  
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2.3.2 Residents Have Both Positive and Negative Evaluations on Economic Impacts 

of Tourism  

The evaluation indicators of residents concerning the economic impacts of tourism are 

mainly reflected in these eight questions: ―tourism development has brought more job 

opportunities‖, ―tourism development has increased economic income‖, ―I’m satisfied with my 

income‖, ―tourism has attracted more investment and consumption‖, ―tourism development has 

led to price hike‖, ―tourism development has led to rise of housing price‖, ―tourism only benefits 

a few people‖, and ―tourism has greatly improved the living standard‖. These eight questions are 

analyzed through positive and negative tourism impacts on economy. See figures 2-2 and 2-3.  

 

Figure 2-2 Positive evaluation of residents on economic impacts of tourism 

It can be seen from figure 2-2 that the residents have a high positive evaluation on economic 

impacts of tourism. Most of them think that tourism brings a positive impact on job creation, 

investment attraction and life improvement. 86.2% and 81.7% of residents hold a positive view 

on ―tourism has attracted more investment and consumption‖ and ―tourism development has 

brought more job opportunities‖. 68.7% think tourism development has increased economic 

income. 67.2% agree that tourism has greatly improved the living standard. Only 46.4% are 

satisfied with their income and 34.1% are not satisfied with it.  
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Figure 2-3 Negative evaluation of residents on economic impacts of tourism 

Figure 2-3 reflects the negative evaluation of Yangshuo residents on economic impacts of 

tourism. 83.4% of residents think that tourism development has led to price hike; 79.3% think 

that tourism development has led to rise of housing price and 49.8% think that tourism only 

benefits a few people. Most of the respondents agree that tourism has lead to price hike and rise 

of housing price, however, large differences exist concerning the saying ―tourism only benefits a 

few people‖. 37.7% oppose that saying, 12.5% remain neutral and 49.8% agree with that saying.  

Generally speaking, the perception of Yangshuo residents to economic impacts of tourism is 

relatively objective and real and has two sides. In figures 2-2 and 2-3, the options ―agree‖ and 

―strongly agree‖ account for a large proportion. This indicates that the local residents have a clear 

perception over the positive and negative tourism impacts on economy. In their eyes, tourism is a 

―double-edged sword‖ to economic development. They acknowledge the role of tourism in 

pushing economic growth, and at the same time, express their concerns on the price hike and rise 

of housing price caused by tourism.  

 

2.3.3 Perceptual Evaluation of Residents on Social and Cultural Impacts of Tourism 

The perceptual evaluation of residents on social and cultural impacts of tourism is reflected 

in the 13 indicators in the questionnaire: ―tourism has increased crime rate‖, ―tourism has 
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disturbed our former lives‖, ―tourism has restricted my use of tourism resources‖, ―tourism has 

greatly improved infrastructure‖, ―tourism has greatly improved medical facilities and services‖, 

―tourism has increased the quantities of demolished old houses and newly built houses‖, ―tourism 

has promoted cultural exchanges with outside world‖, ―tourism has increased the local sense of 

pride and belonging‖, ―folk customs and cultural traditions have been ruined and forgotten‖, 

―tourism has caused the tension between residents and tourists‖, ―tourism has ruined the local 

moral situation‖, ―more cultural or festival activities are held‖, ―tourism has involved more 

people in extension of traditional culture‖, and ―tourism has promoted local handicraft 

development‖. The above 13 indicators are divided into two parts: Positive evaluation of 

residents on social and cultural impacts of tourism and negative evaluation of residents on social 

and cultural impacts of tourism. See figures 2-4 and 2-5 for more details.  

2.3.3.1 Residents Have a High Positive Evaluation on Social and Cultural Impacts of Tourism  

 

Figure 2-4 Positive evaluation of residents on social and cultural impacts of tourism  

The 7 indicators in figure 2-4 show the positive evaluation of Yangshuo residents on social 

and cultural impacts of tourism. A large proportion of residents choose ―agree‖ and ―strongly 
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agree‖. Most of residents think tourism has greatly improved infrastructure and agree that tourism 

has promoted cultural exchanges with outside world as well as local handicraft development. 

From an overall perspective, the ―agree‖ percentage of these 7 indicators exceeds 50%, which 

indicates that the residents have a high positive evaluation on social and cultural impacts of 

tourism.  

It can be seen from figure 2-4 that 84.4% of residents think tourism has promoted cultural 

exchanges with outside world, 80.5% think tourism has promoted local handicraft development, 

and 75.4% think tourism has greatly improved infrastructure. Only 10% disagree with these 7 

indicators. Regarding ―tourism has greatly improved medical facilities and services‖, 18.9% hold 

a negative view while 29.4% remains neutral.  

2.3.3.2 The Perception to Negative Social and Cultural Impacts of Tourism is not Obvious.  

 

Figure 2-5 Negative evaluation of residents on social and cultural impacts of tourism 

The 7 indicators in figure 2-5 show the negative evaluation of Yangshuo residents on social 
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and cultural impacts of tourism. It can be seen from the figure that except the indicator ―tourism 

has increased the quantities of demolished old houses and newly built houses‖, the options 

―disagree‖ and ―neutral‖ account for a large proportion. This indicates that the perception of 

residents to negative social and cultural impacts of tourism is not obvious.  

According to the statistics, only 15% of residents think that tourism has ruined the local 

moral situation, 16.6% agree that tourism has caused the tension between residents and tourists, 

and less than 30% think that tourism has increased crime rate (27.1%) and disturbed our former 

lives (21.5%) and that folk customs and cultural traditions have been ruined and forgotten 

(25.5%). Generally speaking, the residents have a relatively low perception to the negative social 

and cultural impacts brought by tourism growth. There is one exception: 76.8% agree that 

tourism has increased the quantities of demolished old houses and newly built houses and only 

8.6% hold an opposite view thereon.  

Regarding ―moral situation‖, the interview result shows that most of residents think that with 

the tourism development, the once simple and hospitable residents have become snobbish and 

hypocritical since they engaged in tourism business and their business contact with tourists 

became frequent. However, as tourism development has brought economic benefit to the local 

residents and improved their overall living standards, less theft and robbery are reported. As a 

result, the ―crime rate‖ is reduced.  

2.3.4 Perceptual Evaluation of Residents on Environmental Impacts of Tourism  

2.3.4.1 Most of Residents Think Tourism Has Exacerbated Environmental Pollution.  

The 5 indicators in the questionnaire - ―tourism has aggregated air pollution‖, ―tourism has 

aggregated water pollution‖, ―tourism has aggregated noise pollution‖, ―tourism has increased 

solid wastes‖ and ―guesthouses and other tourism facilities have ruined landscape aesthetics‖ - 

reflect the negative evaluation of residents on environmental impacts of tourism. See the 

following figure for indicators analysis  
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Figure 2-6 Negative evaluation of residents on environmental impacts of tourism  

According to figure 2-6, most of residents think that tourism development has deteriorated 

local air and water, exacerbated noise pollution and increased solid wastes. The perception to 

noise pollution and solid waste pollution is the strongest. 63.9% of residents think that tourism 

has aggregated noise pollution and increased solid wastes. 54.4% think that tourism has 

aggregated water pollution and 47.8% think that tourism has aggregated air pollution. However, 

more than 16% of residents remain neutral over the environmental disruption caused by tourism. 

Generally speaking, although most of residents think tourism has brought a negative impact on 

environment, their opinions thereof are not consistent.  

Regarding ―guesthouses and other tourism facilities have ruined landscape aesthetics‖, 29.4% 

agree on that point, 37% remains neutral and 33.5% holds an opposite view. This is the indicator 

which has the biggest gap.  
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2.3.4.2 The awareness of Residents on Environmental Protection has been Enhanced  

 

Figure 2-7 Positive evaluation of residents on environmental impacts of tourism  

According to figure 2-7, 63.8% of residents think the wastes are disposed on a timely and 

efficient manner and 70.9% think the environment is cleaner than before. This indicates that 

although tourism development has deteriorated air quality and worsen water and solid waste 

pollutions, the local environmental protection measures have been strengthened. In addition, 94.5% 

of residents think that natural environment protection is important, which indicates the majority 

has a relatively high awareness on environmental protection.  

2.3.5 Community Engagement  

The percentage of community residents doing tourism-related jobs reflects the degree of 

community engagement; whether residents are willing to actively give advice on scenic zone 

development reflects the depth of community engagement; whether tourism decisions incorporate 

resident opinions and whether residents can obtain information on relevant government policies 

reflect the accessibility of community engagement. The residents’ attention to and advice on 

tourism development reflect the awareness of community engagement. The respondents of 493 

valid questionnaires are from the following residential places. See the following figure for more 

details:   
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Figure 2-8 Number of questionnaires from each place 

2.3.5.1 Although the Engagement of Community Residents in Tourism is High, the Engagement 

Level is Relatively Low.  

The above figure shows where the respondents of 493 questionnaires are from. As the 

number of questionnaires from Fuli Town (21) and Baisha Town (37) is small, they can not be 

deemed as representative samples. Thus, the data from Xingping, Gaotian and Yangshuo is 

selected to analyze the community engagement.   

 

Figure 2-9 Resident engagement in tourism 
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to do with tourism‖ and ―unemployed‖. From the above figure, the degree of resident 

engagement in tourism is not high and still in the medium level. The percentages of resident 

engagement in tourism in Gaotian and Xingping are basically the same, accounting for 52.3% 

and 52.5% respectively. 42.3% of Yangshuo residents engage in tourism, with more room for 

improvement.  

Regarding the type of work, the tourism-related jobs of residents in Gaotian Town, which are 

well distributed, include family inn owner, tour guide, driver, street vendor, rural restaurant owner, 

handicrafts seller, raftsman, etc. The tourism-related jobs of residents in Xingping Town include 

tour guide, restaurant owner, special snacks seller, clothing store owner, waiter/waitress, etc. A 

large number of them are engaged in catering services. The tourism-related jobs of residents in 

Yangshuo Town include fruit seller, motorcycle renter, field guide, hotel owner, rural restaurant 

owner, receptionist, etc., and the field guide and restaurant owner outnumber the rest.  

2.3.5.2 Residents Have a Relatively Strong Awareness on Participation in Tourism Decision 

Making, but the Degree of Participation is Low.  

Table 2-2 Resident participation in tourism decision making 

Indicator Category  Disagree 

(Percentage) 

Neutral 

(Percentage) 

Agree 

(Percentage) 

I’m willing to 

provide advice on 

the development of 

the scenic zone.   

Xingping 20.3 27.1 52.5 

Gaotian 5.7 35.2 56.8 

Yangshuo 6.4 34.2 56.8 

Some decisions of 

the scenic zone 

incorporate our 

advices.  

Xingping 39 30.5 28.8 

Gaotian 52.3 21.6 23.9 

Yangshuo 43.2 29.9 24.8 

I’ve received 

information on 

government 

policies. 

Xingping 35.6 33.9 27.1 

Gaotian 48.9 27.3 21.6 

Yangshuo 40.6 26.9 30.3 
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Table 2-2 reflects the participation of residents in tourism decision making in Xingping, 

Gaotian and Yangshuo. This involves three aspects: ―I’m willing to provide advice on the 

development of the scenic zone‖, ―some decisions of the scenic zone incorporate our advices‖, 

and ―I’ve received information on government policies‖.  

It is clear from the table that most of residents (over 50%) from these three places are willing 

to provide advice on the development of the scenic zone and participate in tourism decision 

making. This indicates the local residents have a relatively high awareness on participation in 

tourism development. Regarding ―some decisions of the scenic zone incorporate our advices‖, the 

percentage of residents from these three places choosing ―disagree‖ outnumbers the percentages 

of those choosing ―neutral‖ and ―agree‖. 52.3% of Gaotian residents choose ―disagree‖, showing 

their high discontent with the government. 43.2% of Yangshuo residents and 39% of Xingping 

residents choose ―disagree. The percentages of ―agree‖ in Gaotian, Yangshuo and Xingping are 

less than 30%, accounting for 23.9%, 24.8% and 28.8% respectively. In addition, residents meet a 

big obstacle in obtaining information on government policies. 35.6% of Xingping residents think 

that they fail to obtain any information on government policies, and 40.6% of Yangshuo residents 

and 48.9% of Gaotian residents think so.   

It is concluded from the community engagement that: (i) The degree of resident engagement 

in tourism is not high and still in the medium level. There is more room for improvement; (ii) The 

willingness of residents to participate in the development of scenic zone is high and the 

awareness thereof is strong; (iii) The residents’ right to make suggestions and their right to make 

decision are not enough. Less attention is paid to their advices; and (iv) Residents meet a big 

obstacle in obtaining information on government policies.   

2.4 Typical Community Case Analysis  

2.4.1 Licun Village 

There are four ways for residents of Licun Village to engage in tourism: 1. Being an investor. 

Residents having a certain amount of money will choose to start their own business, such as 

running a guesthouse, restaurant, specialty store or souvenir store; 2. Being an employee in those 

guesthouses, restaurants and stores; 3. Being an employee in the travel agency, such as tour guide, 

cleaner, driver, etc.; and 4. Being unemployed or those having no regular and permanent job. The 
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jobs available to these residents are mainly offered in Shangyue Scenic Zone and Ten miles 

Gallery.   

In the survey, a total of 32 questionnaires were distributed in Licun Village, half for men and 

half for women. The result is analyzed through positive and negative impacts of tourism:  

2.4.1.1 Positive Impact 

Firstly, most of the villagers think that tourism is good for Yangshuo development, benefits 

local people and has increased economic income and brought more job opportunities. 87.5% of 

the villagers agree that tourism is good for local development and benefits local people. 75% 

acknowledge that tourism has brought more job opportunities and increased economic income. 

More than 90% of the villagers think that tourism has greatly improved infrastructure, medical 

facilities and services, and increased the quantities of demolished old houses and newly built 

houses. More than 50% of the villagers are satisfied with their current income.   

Secondly, 62.5% of the villagers have a strong sense of pride and belonging to Yangshuo. 

They are not engaged in tourism-related jobs, but they show a great concern about tourism 

development and try every effort to safeguard Yangshuo’s image. Regarding the questions 

―tourism has increased crime rate‖, ―tourism has disturbed our former lives‖, ―folk customs and 

cultural traditions have been ruined‖, ―tourism has caused the tension between residents and 

tourists‖, and ―tourism has ruined the local moral situation‖, they basically choose ―disagree‖. 

However, residents living in the urban area and engaged in the jobs other than tourism has a less 

―sense of belonging‖ to Yangshuo. The five-point Likert scale shows that the index of Licun 

villagers concerning ―I’m willing to provide advice on the development of the scenic zone‖ is in 

the middle-high level to 3.4375. This demonstrates that Licun villagers have a strong sense of 

pride and belonging to Yangshuo.   

2.4.1.2 Negative Impact 

Although tourism development has attracted more investment and consumption, more than 

90% of the villagers agree that ―tourism has led to price hike‖. The villagers’ income has been 

increased, but the increase level is low compared with the increase of local prices. Licun Village 

has its special case: 1. Different from those living in the urban area, Licun villagers don’t need to 

buy a house, so 40.63% of the villagers have no perception to the point ―tourism development has 
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led to rise of housing price‖; 2. The educational level of Licun villagers is low. Most of them only 

have a middle school level or primary school level and work at a low level, so seldom of them 

obtain benefit from tourism receipts. The government only gives subsidy to those living in 

Chuanyan Village in the scenic zone each year. Even those aged over 70 or 80 in Licun Village 

have to live on their own efforts, so half of the villagers think Yangshuo tourism only benefits a 

few people and blame this for the government.  

56.25% of the native Licun villagers think that ―tourism has restricted my use of tourism 

resources‖. Most of them witnessed the initial stage of Yangshuo tourism. Since the surrounding 

area of the village became scenic zone, no free access to the zone was allowed. With the 

development of Yangshuo tourism, the environmental quality of Licun Village has degraded. This 

is an inevitable problem brought by the increase of vehicles and tourists flow rate. 43.75% of the 

villagers think that ―tourism has aggregated air pollution‖, 50% think that ―tourism has 

aggregated water pollution‖, and 53.13% think that ―tourism has increased solid wastes‖.  

In conclusion, as a typical tourism community of Yangshuo, Licun Village not only reflects 

the advantages (such as infrastructure improvement and more job opportunities) and 

disadvantages (such as change of environmental quality) brought to residents and villagers by 

tourism, but also indicates a special situation: The way to solve the villager’s employment 

problem due to low education level and high age is very limited and the villagers have a deeper 

feeling for Yangshuo than urban residents.  

2.4.2 Adjacent Communities of Xingping Pier 

46 questionnaires were distributed to the adjacent communities of Xingping pier, 57% for 

men and 43% for women. Near the mountains and by the river, Xingping Ancient Town is located 

in the northeast of Yangshuo and 25km away from the county. It is found upon field observation 

that the water in Xingping is clearer that that in Yangshuo. The reason is that the Lijiang River 

section in Xingping is cleaned up by villager everyday. The service awareness in Xingping is 

better than Yangshuo. For example, the raftsman will remember each tourist’s face while they are 

traveling in Lijiang River and will take the initiative to care for and greet tourists or introduce the 

scenic spots while they are visiting the scenic spots onshore. There are eight scenic spots in 

Xingping, such as Painted Hill of Nine Horses,, Luoshi Mountain, Lotus Rock, Heavenly Water 
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Stockaded Village and Lingbao Pavilion. The original historical environment is well-preserved, 

leaving tourists an impression of ―long old street and deep ancient alley‖. However, the number 

of tourists in Xingping is less than that of Yangshuo, and is on the decline each year. The reason 

of this is that Xingping is far from the county, so it is impossible for tourists to visit there within 

three days, which are the travel time for most of tourists. Besides this, the poor infrastructure 

there will bring a bad impression to tourists. Many roads to Xingping are rough and less 

supporting facilities (such as toilet) are provided near the port, which is the first station the 

tourists arrive at in Xingping. The length of stay in Xingping is short and not many tourists 

choose to stay there overnight. The stores on the main street run well, but those situated in the 

remote area of the old street or deep in the alley are hard to survive. In questionnaire distribution, 

some residents said that they sold nothing from the morning until now (at about 4pm). Sometimes 

they earned two or three Yuan a day, and sometimes, a few dozen Yuan a day. 

The following is the conclusion from the questionnaires distributed to Xingping residents:  

2.4.2.1 Economic Impact 

First of all, many residents acknowledge the public welfare ―opportunities‖ brought by 

tourism. 89% of residents agree that ―tourism is good to local development‖, 67.39% think that 

―tourism benefits local people‖, and 73.91% think that Tourism development has brought more 

job opportunities and attracted more investment and consumption. It is generally believed that 

although tourism development brings more job opportunities, it is not related to the increase of 

economic income. Only 58.7% of residents think that ―tourism development has increased 

economic income‖ and 73.9% are not satisfied with their current income. 82.61% of residents 

agree that tourism development has led to price hike. The price hike faster than the income 

increase is the direct reason leading to resident dissatisfaction.  

2.4.2.2 Social and Cultural Impacts  

32.61% of residents agree or strongly agree that ―tourism has increased crime rate‖. It is 

found in the survey that the perception of residents to ―crime rate‖ is related to the places where 

they live and work. Generally speaking, residents living in the busy street agree on that point, 

because robbery is quite common to them. However, residents living in the old street or narrow 

alley are OK with the security. It is concluded from this that the crime rate in Xingping has 
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increased. 60.87% of residents think that tourism has disturbed their former lives. Although the 

number of tourists decreased in recent years, they still thought that their lives were disturbed. 

More than 50% of residents agree that tourism has increased the local sense of pride and 

belonging.  

2.4.2.3 Environmental Impact 

The overall environment of Xingping is better than Yangshuo, but 52.17% of residents think 

that tourism has aggregated air pollution, 67.39% think that tourism has aggregated water 

pollution, 63.04% agree or strongly agree that tourism has aggregated noise pollution, and 73.91% 

agree that tourism has increased solid wastes. In other words, like other places, Xingping also 

faces some negative impacts brought by tourism. The awareness of Xingping residents on 

environmental protection is very strong. Nearly 90% of them agree or strongly agree that it is 

very important to protect the natural environment. 

Generally speaking, tourism has brought environmental impacts to Xingping Ancient Town 

and the crime rate there is higher than Yangshuo because the government pays less attention to 

Xingping than Yangshuo. As the resident income is low and the business is poor, more 

complaints about the government are heard. Residents there prefer comfortable life. They 

generally think that their lives have been disturbed by tourists. They love their home so much and 

have a strong sense of belonging.  

2.5 Summary  

Generally speaking, Yangshuo residents have higher satisfaction to the local tourism 

development. Most of them think that tourism is good for local development and benefit local 

people. Those who receive positive impacts support the tourism development. The residents 

acknowledge that tourism development has driven and promoted economic growth, attracted 

more investment, increased consumption and improved living standard, but they also have a 

strong perception towards the negative economic impacts brought by tourism, such as price hick 

and rise of housing price. The positive evaluation on social and cultural impacts of tourism is 

high and the perception to its negative impacts is not clear. It is generally thought that tourism has 

promoted cultural exchanges with outside world, promoted local handicraft development and 

increased the local sense of pride. The relation between residents and tourists is relatively 
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harmonious and no obvious interest conflict is found. As for the environment aspect, although 

tourism development has exacerbated air pollution, water pollution and solid waste pollution, the 

environmental measures are further strengthened compared with those set before the tourism 

development, which reduces the residents’ discontent with the environmental impacts. From the 

perspective of current development, more Yangshuo residents engage in tourism; the willingness 

and awareness of local tourism engagement by residents are strong. But the residents’ right to 

make suggestions and their right to make decision are not enough. Less attention is paid to their 

advices. Residents meet a big obstacle in obtaining information on government policies. 
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Chapter III Tourist Satisfaction  

3.1 Tourist Evaluation on Yangshuo Tourism Resources 

The evaluation on satisfaction of Yangshuo tourists is done through questionnaire survey. 

To evaluate the tourist satisfaction, a series of indicators are used to measure tourist perception to 

products and services and the tourist behavior characteristics are analyzed. The monitoring 

started from July 6, 2013 and ended on July 12, 2013. The survey group randomly picked 

domestic and foreign tourists in the major scenic spots of Yangshuo, such as West Street, 

Yangshuo bus station, Yangshuo Park, adjacent area of Ten miles Gallery and Xingping Ancient 

Town, as the respondents. In the survey, a total of 1050 questionnaires were distributed, of which 

793 out of 800 to domestic tourists are valid and 242 out of 250 to foreign tourists are valid. Such 

tourist behavior characteristics like travel mode, tourist motive and consumer preference are 

included in the questionnaire, which shows the tourist preference of the target market of 

Yangshuo, a mature tourism destination. The tourist satisfaction survey consists of three parts: 

Tourism resources evaluation, tourism service evaluation and tourism environment evaluation. 

The survey content of these three is divided into 32 secondary indicators and 5 satisfaction levels 

(strongly agree (5), agree (4), neutral (3), disagree (2) and strongly disagree (1)) through the 

five-point Likert scale. To measure the tourist satisfaction to Yangshuo tourism, it is necessary to 

calculate the average value of each indicator and the percentages of tourists choosing strongly 

agree and agree (5 and 4). The overall evaluation of tourists of Yangshuo tourism and their 

willingness to revisit and recommend the place are also required if we need to know the 

sustainability of Yangshuo tourism. In addition, the tourist complaints from Yangshuo County 

Tourism Bureau are used herein as an auxiliary indicator to measure the tourist satisfaction.  

 

3.1.1 Tourist Satisfaction Monitoring Indicators 

The questionnaire, with the application of a five-point scale, consists of 33 questions which 

are classified into three evaluation aspects and one overall evaluation. The evaluation on tourist 

resources includes 7 indicators, which are divided into two parts – resource features and resource 
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conservation; the evaluation on tourism service includes 19 indicators. To better measure and 

monitor the quality of different products and services, these indicators are divided into five parts 

based on the product type - scenic spot service, food and beverage, accommodation, 

transportation and shopping. The 6 indicators included in the evaluation on overall environment 

reflect different degrees of perception to human environment and natural environment. In 

addition to the above three evaluations, an overall evaluation is also included in the 

questionnaire.  

3.2 Tourist Behavior Characteristics  

3.2.1 Travel Methods of Tourists: DIY Tour Plays a Dominate Role 

It can be learnt from the results of figure 3-1 that DIY tour is popular in Yangshuo among 

tourists at home and abroad. Nearly half (49.4%) of the domestic tourists and 71.1% of the 

foreign tourists choose DIY tour. 33.3% of the domestic tourists and 25.9% of the foreign tourists 

choose to join a tour group on their own or with their families and friends. The number of 

domestic tourists choosing to join a tour group with their families and friends is more than the 

number of those choosing to do so on their own, while the number of foreign tourists choosing to 

do so with families and friends is close to the number of those choosing to do so on their own. 

12.9% of the domestic tourists choosing to join in a tour organized by the work organization. 

This indicates that Yangshuo begins to become a destination of the incentive tour given by the 

company. Guangxi and Guangdong are the main tourist sources in this aspect. There are some 

from Shanghai and Jiangsu. The increase of 2.8% in the number of tourists in this aspect 

compared with last year indicates that the number of tourists joining a tour organized by the work 

organization grows steadily. The percentage of tourists visiting Yangshuo for conference and 

field observation is very low, accounting for 0.4% (domestic) and 0% (foreign) respectively. 

Although it is found from the report for the first half of 2012 that many five-star or five-star 

standard high-end hotels have been built, no obvious growth in the number of tourists joining a 

convention tour is shown due to the need of business conference facilities for long-term 

preparation and development and the policy to restrict travel at public expenses this year. 
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Figure 3-1 Comparison of travel methods between domestic and foreign tourists    

3.2.2 Tourism Motivations: Sightseeing and Holiday, Difference between Domestic 

and Foreign Tourists 

68.6% and 64.7% of the domestic tourists go to Yangshuo for sightseeing and on holidays. 

The percentage of tourists for learning culture and delicacies is 21.3%, which is higher than that 

of 2012 (13.1%). Compared with the data last year, the number of tourists goes to Yangshuo for 

photography and wild adventure increases slightly, accounting for 10.5% and 3.7% respectively. 

This indicates that tourists begin to travel for special motivations. But foreign tourists are 

different. 71.1% of the foreign tourists go for sightseeing, which accounts for the highest 

proportion of all tourism motivations. 43.4% of them go there on holidays, which is much lower 

than that of the domestic ones. This demonstrates that natural environment is still the main factor 

that attracts foreign tourists to Yangshuo. The most obvious difference between domestic and 

foreign tourists lies in the motivation of wild adventure. 24% of the foreign tourists go to 

Yangshuo for field exploration, rock climbing and other outdoor activities, of which 2.5% are 

specially for rock climbing. The percentage of foreign tourists going there for visiting relatives 

and friends is higher than that of the domestic ones. Other motivations include learning Tai Ji and 

Chinese (2.9%) and teaching foreign languages (2.5%).   
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Figure 3-2 Comparison of tourism motivations between domestic and foreign tourists 

3.2.3 Length of Stay: Most of Tourists Stay There for a Short Time. The Length of 

Stay of the Foreign Tourists is Long than that of the Domestic Tourists.  

76.7% of the domestic tourists and 61.6% of the foreign tourists stay in Yangshuo for 1 to 3 

days. Foreign tourists tend to stay there for a longer time. 20.7% of them stay there for 4 to 7 

days, a percentage of which is higher than that of the domestic tourists (17.2%). The percentage 

of foreign tourists staying in Yangshuo for over 7 days is 17.7%, much higher than that of the 

domestic tourists, which only accounts for 6.1%.  
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Figure 3-3 Comparison of the length of stay between domestic and foreign tourists   

3.2.4 Accommodation Facilities: Guesthouses and Youth Hostels are Preference.  

As shown in figure 3-4, most of the domestic tourists (42.1%) choose guesthouses, followed 

by star hotels (26.7%). 23.2% choose youth hostels, which is higher than that of last year (18.9%). 

Youth hostels have attracted more and more attentions from tourists at home. Different from the 

domestic tourists, most of the foreign tourists (38.2%) choose youth hostels. According to the 

survey, the youth hostels in West Street and its adjacent alleys are popular among foreign tourists. 

The percentage of foreign tourists choosing to live in star hotels (25.6%) is pretty close to that 

choosing to live in guesthouses (24.8%), both of which are close to 25%. In the option of others, 

ordinary hotels are the main choice among tourists.  
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Figure 3-4 Comparison of accommodation facilities between domestic and foreign tourists  

3.2.5 Total Tourism Spending: The Total Spending is Low and Less Than Last 

Year.  

The tourism spending (total spending) of domestic and foreign tourists is low. In most cases, 

the spending is lower than 500 Yuan (22.6% for domestic tourists and 23.5% for foreign tourists) 

and between 500 and 1000 Yuan (40.1% for domestic tourists and 34.0% for foreign tourists). 

The short length of stay is the main reason that causes a spending of less than 500 Yuan. As 

shown in figure 3-5, the percentage of foreign tourists spending over 1500 Yuan is higher than 

that of the domestic ones. Compared with last year, the tourism spending of both domestic and 

foreign tourists drops significantly. The number of domestic tourists spending less than 1000 

Yuan rises by 18%, while the number of foreign one spending over 2000 Yuan drops by 8%.  
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Figure 3-5 Comparison of total tourism spending between domestic and foreign tourists 

3.2.6 Means of Transporation: Diverse Options 

As shown in figure 3-6, most of tourists, at home and abroad, go to Yangshuo by 

long-distance and short-distance buses, because many will visit Guilin before Yangshuo. 

Regarding the means of transport in Yangshuo, as shown in figure 3-7, most of the domestic 

tourists choose to travel by bike (35.6%), on foots (34.0%), by sightseeing bus (29.6%), by ship 

(14.0%), by own car (10.0%) or by rented car (7.7%), while the percentages of foreign tourists 

traveling by bike, on foots, by rented car, by ship and by sightseeing bus are 60.7%, 51.7%, 

22.3%, 19.0% and 15.3% respectively. It can be seen from data comparison that the foreign 

tourists prefer contact with nature and more than half of them travel by bike and on foots, while 

the domestic tourists still rely on sightseeing bus, which is a major transportation tool for tour 

group.  
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Figure 3-6 Comparison of means of transport between domestic and foreign tourists to 

Yangshuo 
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Figure 3-7 Comparison of means of transport between domestic and 

foreign tourists in Yangshuo 
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3.3 Tourist Satisfaction  

3.3.1 The Evaluation on Tourism Resources is High  

The tourist evaluation on tourism resources in the questionnaire is composed of two parts: 

resource features and resource conservation. The resource features include five indicators: 

abundant natural resources, the most beautiful scenery in China, locally featured cultural 

landscape, a good experience of the local food culture, and getting satisfied souvenirs and crafts. 

The resource conservation includes three indicators: Good water quality of Lijiang River, good 

water quality of Yulong River and well-preserved cultural landscape.  

Table 3-2 Domestic tourist evaluation on tourism resources 

Monitoring aspect Monitoring indicator Average Variance 
Satisfaction 

proportion  

Evaluation 

on tourism 

resources 

Resource 

features 

Abundant natural 

resources and 

picturesque landscape  

4.388889 0.480269 91.18% 

The most beautiful 

scenery in China 
4.091653 0.752242 75.33% 

Locally featured 

cultural landscape 
3.918033 0.725618 71.24% 

A good experience of 

the local food culture 
3.559934 0.990234 52.29% 

Getting satisfied 

souvenirs and crafts 
3.538588 0.989051 52.94% 

Resource 

conservation 

Good water quality of 

Lijiang River 
3.852217 0.793914 68.63% 

Good water quality of 

Yulong River 
3.835 0.78909 52.12% 

Well-preserved 

cultural landscape 
3.609917 0.884007 55.56% 



Tourist Satisfaction 

186 

Monitoring report of sustainable tourism development --- 2013 • Yangshuo 

Table 3-3 Foreign tourist evaluation on tourism resources 

Monitoring aspect Monitoring indicator Average Variance 
Satisfaction 

proportion  

Evaluation 

on tourism 

resources 

Resource 

features 

Abundant natural 

resources and 

picturesque landscape  

4.726891 0.275308 96.22% 

The most beautiful 

scenery in China 
4.155963 0.82349 67.65% 

Locally featured 

cultural landscape 
4.108225 0.583889 76.05% 

A good experience of 

the local food culture 
3.957627 0.70458 76.47% 

Getting satisfied 

souvenirs and crafts 
3.294872 1.050017 42.44% 

Resource 

conservation 

Good water quality of 

Lijiang River 
3.405172 0.926034 43.70% 

Good water quality of 

Yulong River 
3.425339 0.863719 43.70% 

Well-preserved 

cultural landscape 
3.666667 1.110145 60.08% 

According to the questionnaires for domestic and foreign tourists in 2013 (tables 3-2 and 

3-3), 91.18% of the domestic tourists and 96.22% of the foreign tourists are satisfied with the 

abundant natural resources and picturesque landscape in Yangshuo. But the proportion of 

satisfaction to locally featured cultural landscape is lower, of which the domestic tourists account 

for 71.24 and the foreign tourists account for 76.05%. The proportion of tourist satisfaction to 

souvenirs is not high, of which the domestic tourists account for 52.94% and the 52.94% 42.44%. 

According to the field survey and interview, the souvenirs and crafts in Yangshuo are very 

similar to those in Xiamen, Fenghuang and other tourist destinations. Tourist souvenir 

homogenization is a phenomenon commonly existed in China. Regarding the local food culture, 
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the satisfaction proportion of domestic tourists is 52.29%, while the satisfaction proportion of 

foreign tourists is 76.47%. In other words, the local food satisfies more foreign tourists than 

domestic tourists. The food culture of Yangshuo is relatively monotonous and the once specials 

have become quiet common in Yangshuo. The Chinese high requirement for food, the less 

obvious uniqueness of the local food culture, and the difference between foreign food culture and 

Chinese food culture lead to the higher satisfaction of foreign tourists with local food than 

domestic tourists.  

Regarding resource conservation, the domestic tourists think the water quality of Lijiang 

River is better than that of Yulong River. However, the field survey shows that the water quality 

of Yulong River is better. According to the interviews, many domestic tourists who choose to go 

to Lijiang River have been to Yulong River. Many foreign tourists think the water quality of both 

Lijiang River and Yulong River is not good and only 43.70% of them are satisfied. As for 

cultural landscape preservation, both tourists at home and abroad don’t think the cultural 

landscape is well-preserved and only 55.56% of the domestic tourists and 60.08% of the foreign 

tourists are satisfied.  

3.3.2 Evaluation on Tourism Services of Yangshuo 

According to the questionnaire, tourists evaluate tourism services through five aspects: 

scenic spot service, food and beverage service, accommodation service, transportation service 

and shopping service.  

3.3.2.1 Low Satisfaction with Scenic Spot Service 

There are three evaluation indicators: reasonable ticket pricing for scenic spots, good service 

quality of scenic staff, clear tour description.  
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Table 3-4 Domestic tourist evaluation on scenic spot service  

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

service 

evaluation  

Scenic 

spot 

service 

Reasonable ticket pricing 

for scenic spots 

3.072368 0.979927 32.19% 

Good service quality of 

scenic staff 

3.391667 0.889747 44.93% 

Clear tour description 3.436975 0.801998 43.95% 

Table 3-5 Foreign tourist evaluation on scenic spot service 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

service 

evaluation  

Scenic 

spot 

service 

Reasonable ticket pricing 

for scenic spots 

3.612069 0.697343 52.52% 

Good service quality of 

scenic staff 

3.743478 0.750503 60.08% 

Clear tour description 3.629956 0.818214 55.04% 

According to the evaluation of domestic and foreign tourists on scenic spot service (tables 

3-4 and 3-5), the satisfaction is not high. But, the satisfaction of foreign tourists is slightly higher 

than that of domestic tourists. As for ticket pricing, the satisfaction proportions of domestic 

tourists and foreign tourists are 32.19% and 52.52% respectively. The low satisfaction in this 

regard is relevant to Yangshuo’s opaque pricing of tourism. As for the service quality of scenic 

staff, the satisfaction of foreign tourists is higher than that of domestic tourists. It is found in the 

field survey that the scenic staff prefers to serve the foreign tourists because they pay more for 

products.  

3.3.2.2 Low Satisfaction with Local Food and Beverage Service 

There are three evaluation indicators: food specialties, food hygiene and safety and 

reasonable price. 
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Table 3-6 Domestic tourist evaluation on food and beverage service 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

service 

evaluation  

Food 

and 

beverage 

service 

Food specialties 3.349259 0.900919 43.63% 

Food hygiene and safety 3.249175 0.832024 35.30% 

Reasonable price 3.168317 0.983193 34.15% 

Table 3-7 Foreign tourist evaluation on food and beverage service 

 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

service 

evaluation  

Food 

and 

beverage 

service 

Food specialties 3.653846 0.948333 58.82% 

Food hygiene and safety 3.700422 0.778517 59.24% 

Reasonable price 3.683544 0.903669 63.03% 

According to the above two tables (tables 3-6 and 3-7), less than 50% of the domestic 

tourists are satisfied with the local food and beverage service, the percentage of which is lower 

than that of foreign tourists. Generally speaking, the satisfaction of tourists at home and abroad is 

not high. It is found from the interviews that Yangshuo fails to satisfy tourists in food specialties, 

hygiene and safety and price. The homogeneity of food and opaque pricing bring the tourists a 

negative feeling on the local diet.    

3.3.2.3 Basic Satisfaction with Local Accommodation Service  

There are three evaluation indicators: good quality of room-and-board staff service, 

accommodation hygiene and safety and reasonable price.  
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Table 3-8 Domestic tourist evaluation on accommodation service  

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

service 

evaluation  

Accommodation 

service  

Good quality of 

room-and-board staff 

service 

3.401993 0.803191 45.10% 

Accommodation 

hygiene and safety 

3.504934 0.886302 50.50% 

Reasonable price 3.46589 0.752585 46.57% 

Table 3-9 Foreign tourist evaluation on accommodation service 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

service 

evaluation  

Accommodation 

service  

Good quality of 

room-and-board staff 

service 

4.025974 0.660192 72.69% 

Accommodation 

hygiene and safety 

3.940171 0.708851 72.69% 

Reasonable price 3.888889 0.742966 69.75% 

According to the above two tables (tables 3-8 and 3-9), the average of foreign tourist 

satisfaction with accommodation service is about 4. In other words, most of the foreign tourists 

are satisfied with the local accommodation. The average of domestic tourists is 3.5, which 

indicates that many of them remain neutral to accommodation. The satisfaction proportion of 

foreign tourists is apparently higher than that of domestic tourists. According to the interviews, 

the reason of this is that the domestic tourists have higher requirement for accommodation than 

foreign tourists and the accommodation facilities chosen by foreign tourists are generally better 

than those by domestic tourists.  
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3.3.2.4 Different Evaluations on Transportation Service 

There are three evaluation indicators: Convenient traffic, clear traffic signage, and 

reasonable price.  

Table 3-10 Domestic tourist evaluation on transportation service  

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

service 

evaluation  

Transportation 

service 

Convenient traffic 3.357377 0.965668 46.08% 

Clear traffic signage 3.345964 1.002224 43.95% 

Reasonable price 3.472727 0.951656 48.37% 

Table 3-11 Foreign tourist evaluation on transportation service 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

service 

evaluation  

Transportation 

service 

Convenient traffic 3.357447 1.016985 50.00% 

Clear traffic signage 3.097872 1.139953 37.82% 

Reasonable price 3.573913 0.787089 54.62% 

According to the above two tables (tables 3-10 and 3-11), the average of domestic and 

foreign tourists’ satisfaction with transportation is about 3.3. It can be seen from the variances 

that a big gap exists in the transportation service evaluation between domestic and foreign 

tourists, for the traffic convenience varies with the means of transport and travel methods. 

According to the interviews, the public transport in Yangshuo is not convenient and the public 

transit system is not complete. Many places need to be reached by bike or bus. Different from 

those in a package tour who can go everywhere by tourist bus, the DIY tourists will have a 

deeper experience of traffic inconvenience. Communication is the main reason that leads to the 

fluctuation of foreign tourist satisfaction. It is found upon our observation in Yangshuo station 

that foreign tourists are not clear about the bus schedule. Sometimes, they need some advices for 

fear of missing the bus. It would be better if they are with a Chinese tour guide. These factors can 

also explain why the satisfaction with transportation service fluctuates greatly.   
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3.3.2.5 Low Evaluation on Shopping and Entertainment  

There are five evaluation indicators: good service quality of employees at small shops 

around, tourism product homogenization, fake and shoddy tourism products, reasonable prices 

for tourism commodities, and diversity of recreational activities.  

Table 3-12 Domestic tourist evaluation on shopping and entertainment 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

service 

evaluation  

Shopping 

and 

entertainment 

Good service quality of 

employees at small 

shops around 

3.323283 0.896991 41.50% 

Tourism product 

homogenization 
3.706868 0.895473 57.19& 

Fake and shoddy 

tourism products 
3.423077 0.817356 40.69% 

Reasonable prices for 

tourism commodities 
3.184255 0.784785 30.23% 

Diversity of 

recreational activities 
3.563333 0.924196 51.32% 
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Table 3-13 Foreign tourist evaluation on shopping and entertainment 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

service 

evaluation  

Shopping 

and 

entertainment 

Good service quality 

of employees at small 

shops around 

3.484444 0.697302 45.80% 

Tourism product 

homogenization 
3.68 0.647143 53.79% 

Fake and shoddy 

tourism products 
3.705357 0.845532 54.20% 

Reasonable prices for 

tourism commodities 
3.344828 0.954172 49.16% 

Diversity of 

recreational activities 
4.056034 0.6765 73.53% 

 

It can be seen from the above two tables (tables 3-12 and 3-13) that the average of domestic 

and foreign tourists’ satisfaction with shopping and entertainment is around 3.5. Many tourists 

are less satisfied with the local shopping and entertainment service items. As the prices offered 

by the vendors in the tourism area are not transparent and changes with types of tourists, the 

domestic tourists are dissatisfied with the tourism product price and the satisfaction proportion in 

this regard only accounts for 30%. Most of the foreign tourists (73%) are satisfied with the local 

recreational activities. According to the interviews, foreign tourists love going to the bar and 

Yangshuo, a place with different types of bars, meets their needs.  

3.3.3 Evaluation on Tourism Environment of Yangshuo  

There are two evaluation indicators: human environment and natural environment. The 

human environment includes four indicators: local resident-friendliness, efficient handling of 

complaints, over-commercialized in the locality, and community in good public order. The 

natural environment includes three indicators: clean scenic environment, clean air and Low noise.   
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3.3.3.1 The Evaluation on Human Environment of Yangshuo is High 

Table 3-14 Domestic tourist evaluation on human environment 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

environment 

evaluation  

Human 

environment 

Local 

resident-friendliness 

3.746689 0.786473 63.40% 

Efficient handling of 

complaints 

3.115174 0.622242 21.57% 

Over-commercialized 

in the locality 

3.943522 0.835407 67.32% 

Community in good 

public order 

3.589018 0.815813 55.07% 

Table 3-15 Foreign tourist evaluation on human environment 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

environment 

evaluation  

Human 

environment 

Local 

resident-friendliness 

4.017094 0.763655 71.85% 

Efficient handling of 

complaints 

3.304147 0.712622 33.61% 

Over-commercialized 

in the locality 

3.889831 0.983556 63.87% 

Community in good 

public order 

3.781116 0.732056 60.92% 

According to the above two tables (tables 3-14 and 3-15), the average of tourist satisfaction 

with local human environment is around 3.7. The evaluation on local resident-friendliness and 

community security is relatively high. According to the interviews, as the proportion of tourism 

complaints of Yangshuo is low, tourists who have no complaint about Yangshuo tend to remain 
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neutral. That's why the satisfaction with the efficient handling of complaints is so low, with the 

average of 3.  

3.3.3.2 The Evaluation on Natural Environment of Yangshuo is Broadly Positive  

Table 3-16 Domestic tourist evaluation on natural environment 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

environment 

evaluation  

Natural 

environment  

Clean scenic 

environment 

3.705298 0.795262 63.24% 

Clean air  3.961921 0.802859 74.51% 

Low noise  3.325041 1.03703 44.61% 

Table 3-17 Foreign tourist evaluation on natural environment 

Main aspect Indicator 
Average Variance 

Satisfaction 

proportion  

Tourism 

environment 

evaluation  

Natural 

environment  

Clean scenic 

environment 

3.697479 1.232989 66.81% 

Clean air  3.923729 0.981392 75.63% 

Low noise  3.147679 1.567081 43.28% 

According to the above two tables (tables 3-16 and 3-17), the evaluation of domestic and 

foreign tourists on scenic environment and air is broadly positive. But both domestic and foreign 

tourists think the noise is high in Yangshuo and the difference in satisfaction is large. According 

to the interviews, some tourists choose to live by the road near Ten miles Gallery and some 

choose to live by the mountains. That’s the reason leading to large fluctuation of satisfaction.  

 

3.3.4 The Overall Evaluation on Yangshuo is High and Basically Meets or Exceeds 

the Expectations.  

Yangshuo receives a high overall evaluation from tourists at home and abroad. As the 

overall evaluation indicators in table 3-18 show, the proportion of satisfaction of foreign tourists 
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(87.90%) is higher than that of the domestic tourists (69.20%). Similar result can be found by 

measuring the tourist expectation of Yangshuo: the proportion of satisfaction of foreign tourists is 

85.29% while the proportion of satisfaction of domestic tourists is 66.83%. As shown in figure 

3-8, 32% of the domestic tourists think that their tour in Yangshuo is below expectation, while 

only 3% of the foreign tourists think so. It can be seen from the above that the overall evaluation 

on Yangshuo is high. In other words, most of tourists are satisfied with tour in Yangshuo.      

Table 3-18 Comparison of overall evaluation between domestic and foreign tourists  

Main 

aspect 

Indicator 
Average Variance 

Satisfaction 

proportion  

Overall 

evaluation  

Overall satisfaction of 

domestic tourists 

3.780000 0.509115 69.20% 

Overall satisfaction of 

foreign tourists 

4.129870 0.435234 87.90% 

 

 

Figure 3-8 Expectation of domestic and foreign tourists  

 

3.3.5 The Willingness to Recommend is Higher than the Willingness to Revisit 

As shown in figure 3-9, half of tourists are willing to revisit Yangshuo. This is relevant to 

the tourist satisfaction. The higher the satisfaction is, the higher the willingness to revisit is. 

Tourist source is an influencing factor. According to the survey, most of tourists to Yangshuo are 

from Guangxi and Guangdong because it takes a shorter time for them to get there. For foreign 
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tourists, the recreational activities in Yangshuo meet their needs, so many of them are willing to 

revisit Yangshuo.  

 

Willingness to revisit - Domestic tourists    

Willingness to revisit - Foreign tourists 

Figure 3-9 Willingness of domestic and foreign tourists to revisit  

As shown in figure 3-10, 69% of the domestic tourists are willing to recommend Yangshuo 

to their relatives and friends and 91% of the foreign tourists are willing to do so. Although the 

proportions of both are high, more foreign tourists than domestic ones are willing to do so. This 

is relevant to the tourist expectation. According to figure 3-8, only 14% of the domestic tourists 

think Yangshuo is beyond their expectations, while the proportion of foreign tourists in this 

regard reaches 61%. Those who think Yangshuo is beyond their expectations tend to recommend 

it to their relatives and friends. That's why more foreign tourists are willing to recommend.  

 

Figure 3-10 Willingness of domestic and foreign tourists to recommend 

Compared with the monitoring result last year (62.98% in 2012), the satisfaction of 

domestic and foreign tourists grows by over 20%, and the willingness to recommend and revisit 
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is also increased to a certain extent. This indicates that the language barrier encountered by 

foreign tourists in Yangshuo is not as serious as before and the traffic sign recognition system is 

improved. However, the satisfaction of domestic tourists drops slightly.  

3.4 Tourist Complains are Handled Timely and Efficiently and 

Less Complaints are Found.  

In the first half of 2013, 36 complaints and enquiries were received from tourists, of which 

29 were valid within the limits of powers, with the settlement rate of 100%, saving 35340 Yuan 

of economic loss for tourists; 7 complaints were transferred to other department for handling. The 

service complaints as shown in table 3-19 involve bamboo rafting, fake and shoddy products, and 

forced consumption. The complaints about bamboo rafting include short rafting time (7), 

property loss (6) and body injury (1) due to the upset of bamboo raft, and poor service attitude (3). 

The complaints about fake and shoddy products include forced consumption (1) and refund for 

fake and shoddy products bought in the scenic spots (8) and stores (2). The number of complaints 

about poor hotel service, refund for ticket, anchoring of irregular boat, improper itinerary and 

cheating act by tour guide is few.  

The number of complaints in the first half of 2013 is reduced by over 60% compared with 

that over the same periods of the previous years (from 1994 to the first half of 2012) 

Table 3-19 Record of complaint calls provided by Yangshuo County Tourism Quality 

Supervision and Management Office in the first half of 2013  

Subject of complaint Quantity Percentage 

Rafting  15 41.7% 

Fake and shoddy 

products 

11 30.6% 

Hotel service 4 11.1% 

Scenic spot service 3 8.3% 

Travel agency service 2 5.6% 

Tour guide service  1 2.8% 
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3.5 Summary of the Chapter 

In the survey, the tourist behavior and satisfaction of Yangshuo are monitored by means of 

questionnaires distribution, field observation and interview. It is found from the survey that most 

of tourists go to Yangshuo for sightseeing and wild adventure becomes an emerging activity for 

foreign tourists.  

3.5.1 The Proportion of DIY Tourists is High and the Per Capita Consumption 

Needs Further Improvement  

As DIY tour dominates the role in Yangshuo and some new ways to travel emerge, the 

domestic tourists have begun to detach themselves from mass tourism and seek other special 

tourism motivations, such as learning culture and enjoying food. The wild adventure, which is 

popular among foreign tourists, doesn't prevail in China. This is relevant to the Chinese 

preference. As the domestic tourists pay more attention to the culture of the destination, they 

concern more about the quality of travelling experience and cost performance. As a result, the 

product requirement becomes increasingly high and the length of stay and per capita 

consumption becomes shorter and lower. To make the tourists feel better, lengthen their duration 

of stay and stimulate per capita consumption, Yangshuo shall improve the service quality of 

tourism products and ensure the product uniqueness.  

3.5.2 The Satisfaction with Local Resources is High While the Satisfaction with 

Resource Conservation is Low 

The overall satisfaction with Yangshuo is above average and a great difference between 

domestic and foreign tourists exists in this aspect. Because the local staff values foreign tourists 

more than the domestic ones, the satisfaction of foreign tourists with Yangshuo is higher. The 

tourist evaluation on natural resources is generally high, but on local resource conservation, low. 

The evaluation on natural landscape maintenance, scenic environment and low noise is at the 

medium level. Althought the air is fresh in Yangshuo, the noise is loud. Many foreign tourists 

don’t think the water quality of Yulong River and Lijiang River is good.  
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3.5.3 The Satisfaction with Ticket Prices and Shopping is Low and both Services 

and Products Need Improvement  

The domestic tourists are dissatisfied with the tourism services (with only 30% satisfied), 

particularly the ticket prices. For foreign tourists, the satisfaction with the same only accounts for 

50%. As for shopping, except bars and other recreational activities, the tourist satisfaction with 

other tourism products is low, for the tourism products, souvenirs, crafts and specialities are 

monotonous. The fake and shoddy products and forced consumption are the issues which need to 

be noticed.   

3.5.4 The Tourist Experience is Good and a Large Difference in Experience between 

Domestic and Foreign Tourists Exist 

14% of the domestic tourists and 61% of the foreign tourists think that the experience is 

beyond their expectations; and 54% of the domestic tourists and 36% of the foreign tourists think 

that is exactly what they expect. These figures demonstrate that a majority of them are satisfied 

with their travelling experience and feel good about their tour in Yangshuo. At the same time, as 

the tourists at home and abroad have different preferences in experience items, the satisfaction 

proportion of foreign tourists is nearly 20% higher than that of the domestic ones. Regarding the 

willingness to revisit, the difference between domestic and foreign tourists is small. About half of 

them are willing to revisit Yangshuo. Of all respondents, 24% of them (for domestic and foreign 

tourists respectively) visit Yangshuo for the second time. The willingness to recommend is also 

high. Only less than 10% are not willing to do so. The number of complaints is reduced by a 

large margin this year. Generally speaking, the satisfaction of both domestic and foreign tourists 

is high. Particularly, the experience of foreign tourists is greatly improved. 
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Chapter IV Health and Safety  

Health and safety is an important standard to measure the sustainable development of tourist 

destination. The monitoring over health and safety mainly relies on secondary sources in 

combination with questionnaires and interviews. The first-hand information is the main indicator 

based on tourist attention and perception. All of indicators, health includes food hygiene and 

environmental hygiene while safety includes tourist safety and local public safety.  

4.1 Monitoring Indicators of Health and Safety  

Table 4-1 Monitoring indicators of health and safety  

Monitoring aspect Main indicator 

Health Food hygiene 

Environmental hygiene 

Safety Medical safety and disease control 

Public safety 

Tourists’ attention 

Local security problems Security problem 

Tourist perception 

4.2 Health  

4.2.1 Food Hygiene 

To provide a safe dining environment for tourists, the relevant department of Yangshuo 

carried out a special inspection in the foodservice industry for many times for the purpose of 

protecting the effective interests of tourists. The inspection mainly directs at the restaurants in 

West Street, Ten Miles Gallery, and the area by Yulong River, Xingpin, Early Paradise and other 

scenic zones. By adhereing to the regulation ideas of education, guidance, supervision and 

punishment, the inspectors educated and criticized those who had a low awareness of food safety 

and poor sense of responsibility, instructed those who had problems in obtaining catering service 

permit, managing the health of employees, conducting table-ware disinfection, disposing food 
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wastes and providing certificate and invoice of food to improve facilities and equipment and urge 

them to complete the improvement within limited term, and investigated and punished those who 

violated laws.  

4.2.2 Environmental Hygiene  

(1) Carry out daily and regular monitoring within the county in all round way. Public area, 

restaurants, farm houses, and hotels are the objects to be monitored. The monitoring involves the 

overall environment of the public area and the hygiene conditions of food material, processing 

and tableware of the restaurants; farm houses and hotels shall be monitored subject to the 

requirements of the food authority.  

 (2) Clearly define how to initiate and implement the public safety emergency plan 

(3) Timely handle and report to the superior any major health incidents. 

 (4) Carry out a campaign to promote public health, and broadcast the points for attention to 

the residents and tourists in the county.  

4.3 Safety  

4.3.1 Medical Safety and Disease Control  

In case of physical problem from the tourist, to prevent and control the infectious disease, a 

special investigation shall be made in the region where the disease is found. If that tourist is from 

the area where the infectious disease frequently occurs, he/she shall be timely isolated and 

disinfected. Proper disease control measures are required.  

4.3.2 Public Safety  

 (1) June 2013 is the safe production month of Yangshuo. In view of this, the Yangshuo 

County government in Guilin, Guangxi, organized ten departments, including the county public 

security bureau, the industrial and commercial administration, the fire department and the 

administration of power supply, to carry out a campaign to promote the safe production month of 

2013. The Yangshuo County fire department fully used this opportunity to strengthen the 

promotion and education of fire safety in all round way. By publishing the blackboard newspaper, 

providing consulting service, and distributing propaganda material, it teaches the masses the 
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―Knowledge of Enterprise Production Safety‖, ―Knowledge of Home Fire Safety‖ and the 

common sense of early fire suppression and evacuation. According to the statistics, the fire 

department distributed a total of 2000 leaflets on fire safety and received 50 questions from the 

masses, letting more people learn how to prevent fire and participate in maintaining fire safety.   

 (2) The relevant department conducted a law enforcement campaign concerning water 

safety in the Lijiang River section in Yangshuo to see if the cruise ships in Lijiang River are 

overloaded, carry passengers against law, and further protect the public order of Lijing River and 

tourists’ life and property. 

4.4 Tourist Perception  

4.4.1 Tourists are Satisfied with the Hygienic Condition of Yangshuo 

More than 50% of the domestic and foreign tourists remain neutral towards and recognize 

the safe and hygienic condition of food and accommodation in Yangshuo (see table 4-2). This 

indicates that the tourist evaluation on the environment of accommodation and restaurant is 

above average and both of them are relatively satisfied with the local hygienic condition, though 

there is still room for improvement.  

4.4.2 The Satisfaction with Yangshuo’s Public Order is High 

Most of tourists stay neutral towards and recognize the public order of Yangshuo, which 

indicates that both domestic and foreign tourists are satisfied with public order there. The foreign 

tourists have greater satisfaction than the domestic tourists. About 60% of them agree and 

strongly agree that the public order is good, while the domestic tourists only account for 42%. To 

most of the foreign tourists, Yangshuo is a friendly and safe tourist destination.  
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Table 4-2 Tourist evaluation on food hygiene, accommodation safety and hygiene and 

good public order  

       Item 

Evaluation 

Food hygiene（%） Accommodation safety 

and hygiene（%） 

Good public order（%） 

Domestic 

tourists 

Foreign 

tourists 

Domestic 

tourists 

Foreign 

tourists 

Domestic 

tourists 

Foreign 

tourists 

Strongly 

agree 

6.79 18.19 11.01 24.79 10.82 20.66 

Agree 20.50 40.08 21.92 46.69 31.95 39.26 

Neutral  37.10 33.47 28.43 21.07 27.30 31.82 

Disagree 9.43 4.55 7.55 2.89 4.40 3.72 

Strongly 

disagree 

2.77 1.65 1.89 1.24 2.14 0.86 

4.4.3 The Attention Paid to Public Order and Hygiene is Low 

Judging from the data analysis of The Most Desired Information about Yangshuo in the 

questionnaires issued to the tourists, domestic and foreign tourists pay insufficient attention to 

hygiene and public order. Compared with the monitoring last year, the attention paid by the 

foreign tourists to hygiene and public order is lower. In general, domestic tourists pay more 

attention than the foreign ones. This indicates that in tourism planning, the information about 

public order and hygiene attracts less attention from tourists than food, accommodation, 

transporation, and entertainment. The higher demand of the domestic tourists for information 

about public order and hygiene reflects that domestic tourists pay more attention to the public 

order and hygiene of Yangshuo.  
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Table 4-3 Attention of tourists to public order and hygiene 

 Domestic tourist Foreign tourist 

Public order 18.6% 7.44% 

Hygiene  14.3% 9.09% 

4.5 Summary of the Chapter 

 At present, the health and safety of Yangshuo is good. Both domestic and foreign 

tourists pay certain attention to the information of health and safety and are relatively satisfied 

with the local hygiene condition of food and accommodation. To enhance the local 

environmental safety and cultivate a good and harmonious tourism atmosphere, the government 

and relevant department have implemented measures to regulate and improve the safety of food 

and public environment. 
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Chapter V Tourism Planning and Control 

5.1 Monitoring Indicators of Tourism Planning and Control  

In monitoring the sustainable tourism development of Yangshuo, there are three aspects to 

measure the tourism planning and control: tourism transportation planning and control, tourism 

resources planning and control and land use for tourism. The monitoring indicators of these three 

aspects are shown in table 5-1:  

Table 5-1 Monitoring indicators of tourism planning and control 

Main monitoring aspect Monitoring indicator  

Tourism transportation planning 

and control 

Roadway standard 

Passenger station standard 

Means of transport (preference) 

Tourism service facilities and county land 

for transportation plan  

Tourism resources planning and 

control 

Development of core attraction elements 

Tourists flow rate control in the sightseeing 

spots 

Architectural landscape style and features 

control  

Land use control at the overall strategic 

level 

Land use for tourism Layout planning of tourism development 

space, and land use control 

Land use of main destination townships  

Land conversion and additional tourism 

land  
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5.2 Tourism Transportation Planning and Control 

5.2.1 Significance of the Indicators for Transportation Planning and Control  

In the aspect of tourism transportation planning and control, the monitoring indicators 

include roadway standard, passenger station standard, means of transport (preference), as well as 

tourism service facilities and county land for transportation plan. The roadway standard reflects 

the current carrying capacity of the transport means of Yangshuo; passenger station standard 

reflects the current handling capacity of the passenger flow; means of transport (preference) can 

provide a direction for the subsequent transport infrastructure planning scheme; and tourism 

service facilities and county land for transportation plan reflect the direction for current planning. 

Generally speaking, these indicators can comprehensively show the situation of transportation 

planning and control of Yangshuo County.   

5.2.2 The Traffic Sign Recognition System Needs to be Strengthened Based on the 

Roadway Standard. 

The road system in Yangshuo County consists of national highways, urban main roads, 

secondary mains roads, and by-passes and footpaths, of which the transit national highways, 

when serving as urban roads, are 42 meters under red line control, the main roads are 24-32 

meters under red line control, urban secondary main road, 12-18 meters, urban by-passes, 7-9 

meters, footpaths, 4-6 meters, and pedestrianized streets, 9 meters. As Yangshuo County has 

various types of roads, a higher standard is required for traffic signs. It is found from the 

feedback information of the questionnaires, 38% of the foreign tourists think the traffic signs of 

Yangshuo are clear and reasonable and 50% of tourists agree on that point, which indicates that 

Yangshuo County needs to further strengthen its setting of traffic signs based on the roadway 

standard.  
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Figure 5-1 Tourist perception to the visibility of traffic sign recognition system 

5.2.3 Passenger Station Basically Meets the Needs of Tourists.  

Administratively, Yangshuo is a county-level city, thus, its passenger station shall be 

classified as a tertiary station, i.e. a station with the number of passengers dispatched of over 500 

(including) (except those stations in the place of the county-level government which have been 

classified as primary and secondary stations; and stations in general tourist area). However, as 

Yangshuo is a developed tourist city, its actual passenger flow can't be measured by the standard 

adopted by the general cities at county level, and its carrying capacity is comparable to the cities 

at municipal level. For years, the tourism development has made Yangshuo passenger station 

become more mature in controlling passenger scale and number of runs. For example, Yangshuo 

passenger station can dispatch a coach to Guilin every 30 minutes, and runs of coaches to 

Guangzhou and other metropolises outside the province. It is clear in figure 5-2 that only 19% of 

the foreign tourists and 18% of the domestic tourists think the transporation in Yangshuo is 

inconvenient. The current passenger station in Yangshuo still can meet the needs of tourists.  
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Figure 5-2 Tourist perception to convenient transportation  

5.2.4 The Road and Traffic Construction shall Rely on the Means of Transporation 

Chosen by Tourists.  

As shown in figure 5-3, 64% of the domestic tourists go to Yangshuo by long-distance bus, 

28% by train, 11% by self-driving, and 13% by plane. For foreign tourists, 43% by long-distance 

bus, 34% plane and 19% by train. Some tourists are not directly from original place to destination. 

As they stayed elsewhere before going to Yangshuo, they took more than one transport means to 

get to Yangshuo. For example, some foreign tourists went to China by plane and ship and then to 

Yangshuo by long-distance bus or car. Compared with other transport means, long-distance bus 

is most popular among tourists to Yangshuo. So, in transportation planning, the improvement of 

road system is the top priority.   
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Figure 5-3 Choices of means of transport of tourists to Yangshuo 

 

Figure 5-4 Choices of means of transport of tourists in Yangshuo 

As shown in figure 5-4, 35% of the domestic tourists travel in Yangshuo by bike, 30% by 

sightseeing bus, and 30% on foot; for foreign tourists, 61% by bike, and 51% on foot. Currently, 

no bikeway is specially designed on the road of Yangshuo, and the sidewalk is crowded with 

peddlers. Given the tourist safety, it is a pressing need to build a green way for bikes and clean 

away the peddlers from the sidewalk.  

5.2.5 Constant Improvement of Tourism Transportation System 

In recent years, Yangshuo County proposed the development policy of ―focus on the 

Southern area and improve the Northern area‖, insisted on relying on the built-up area to seek 

sectional development and formed the space layout of ―double group and multi-section‖. In the 

220.74-hectare land for tourism service facilities, the northern area, by renovating the 
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administrative land in the old town, is mainly for travel and leisure, commercial finance, science 

research and education and residence, while the southern area, by building holiday resorts, hotels, 

international cultural exchange center and recreation and rehabilitation center, is mainly for 

vacation, administration, culture and sport and residence. It can be found that although both 

southern and northern areas of Yangshuo County have focused on tourism development, their 

development directions are different, which is particularly apparent in tourism service facilities 

construction and road traffic. 

In terms of road traffic of the Country, it not allowed to build any house along the river bank 

side of the electromobile lane from Low Mountain to Big Banyan, and if houses to be constructed 

at the opposite side, it is imperative to keep the house 200 meters away from the driveway. 

Construction projects crossing any village will be subject to specific management measures of 

the village concerned. To develop the northern area into a ―tourism area‖ which combines 

tourism industry and other related industry (such finance), the administrative center, cultural 

center and living center are moved from north to south. In terms of the transport in the county, 

Yangshuo is planning to move the passenger station to Fengming District located in the north of 

the county, with an area of 3.97 hectares; establish a bus station in the east of the living area 

located in the south of the county, with an area of 3.76 hectares; set up 8 parking lots in the 

public center, commercial center, tourist holiday resort, commercial finance area and other 

transportation hub, with an area between 0.6 and 11.6 hectares; move the gas station to the north 

of Dacun district, with an area of 1.6 hectares; and build a gas station in the south of the county, 

with an area of 1 hectare.  

5.3 Tourism Resources Planning and Control  

5.3.1 Natural Tourism Resources are Still the Core 

Yangshuo has abundant tourism resources. Reasonable planning and control of tourism 

resources are conducive to maintaining the rapid and steady development of local tourism. 

Monitoring the core tourism resources and landscape and understanding tourist perception to core 

tourism resources and landscape help to seize the key points of Yangshuo’s tourism development. 

As shown in figure 5-5, the natural scenery of Yangshuo is the most important core tourism 

resource that attracts domestic and foreign tourists. 68% of the domestic tourists agree the natural 
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scenery is the core attraction. 21% are attracted by the local folk customs and 22% are attracted 

by the leisure atmosphere; for foreign tourists, 94% are attracted by the natural scenery. Although, 

academically, folk customs, community residents, local architecture, and local tour guide of the 

destination may become the core attraction in tourism planning, less tourists to Yangshuo agree 

on that point. These figures indicate one thing: on one side, Yangshuo is a place with unique 

natural tourism resources and its resource development has been relatively mature, while on the 

other side, Yangshuo has no obvious cultural difference to tourists, thus, effort shall be made to 

further strengthen the cultural construction.  

 

Figure 5-5 Core attraction to tourists 

5.3.2 Tourist Diversion Starts to Achieve Initial Effect 

The statistics and monitoring of tourist flow rate of different scenic spots help the tourism 

operators and managers better understand the tourism situation of Yangshuo and play an active 

role in promoting the development decision in the tourism industry and other related industry as 

well as preventing the dangerous incidents in travelling. The flow rate distribution to different 

spots of Yangshuo is uneven. Some core spots attract the vast majority of tourists. As shown in 

figure 5-6, according to the statistics, West Street, Lijiang River rafting, Yulong River and 

Scenery on the 20 Yuan Note are the core spots of tourism resources planning and control; 71% 

of the domestic tourists have been to West Street, the highest proportion of all other spots, 64% 

have been to Lijing River, and over 30% have been to Big Banyan, Yulong River, Moon Hill and 

Scenery on the 20 Yuan Note. For foreign tourists, 84% have been to Lijiang River rafting, 70%, 
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West Street, and over 30%, Yulong River, Moon Hill and Scenery on the 20 Yuan Note. Judging 

from figure 5-7, the number of domestic tourists to the less famous spots, such as Butterfly 

Fountain, Ancient Totem Path, Jianshan Temple and Big Banyan, is higher than that of foreign 

ones, most of which are from tour groups. Because these spots are specially set for travel 

agencies, not many DIY tourists have been there. Foreign tourists mainly choose famous spots 

and less than 10% have been there. As the spots both domestic and foreign tourists choose are 

basically the same, it is very important to control the flow rate of those places. 

 

Figure 5-6 Scenic spots 

5.3.3 Stringent Control over the County's Architectural Landscape 

  As for the protection of historical and cultural city, considering the core of the old city area as 

an important carrier of Yangshuo cultural connotation and characteristics, it should be done to 

strictly protect the overall urban style, make better use of the historic blocks, monuments ruins, 

former residence of famous figures and other historical and cultural resources, properly utilize 

various natural landscape and cultural landscape, remedy, restore and display original historical 
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and cultural perceivable elements, exploit urban historical and cultural connotation, and 

demonstrate the core style of Yangshuo as a national historical and cultural city. 

 (1) Seeking change while keeping paces together is advocated in the development of the urban 

area. The construction may be done in various styles depending on the natures of development on 

the basis that the feature of Guilin is highlighted, to create a unique urban area which combines 

administration, commerce and entertainment, living and industry.   

(2) Architectural style and environmental design shall be taken into account in the development 

and construction of the urban area. On the premise that a harmonious scene is guaranteed, 

different heights of buildings should be well arranged in the urban area to avoid a group of 

buildings at the same height appearing in the one area. 

(3) The urban area development shall reflect the correlation, continuity and times of Yangshuo’s 

cultural characteristics, preserve the historical streets of Yangshuo, and restore the old as the old 

to reshow the city scale and history; efforts shall be done to preserve the houses representing 

different eras in the core of the old town and restore the style of the area without old houses. 

Creativity, planning layout, architectural design and landscape environment shall be taken into 

account in the development of the urban living area to embody the urban cultural connotation and 

form a cultural perception environment.  

(4) The cultural connotation and facilities construction shall be strengthened. In planning, a 

certain amount of funds shall be prepared to develop the cultural connotation and construct the 

facilities in the residential area. The cultural connotation development includes: community name, 

creativity, architectural style, historical origin, etc; the facilities construction includes: place of 

cultural activity (outdoor activity space, library, and cultural activity space for the youth and the 

elderly), cultural decoration (bulletin board, sculpture and stone inscription), sport facility and 

arrangement of plants.  

 (5) In planning and design of other items, the corresponding cultural content shall be given 

according to the item characteristics. 
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5.4 Proper Increase of the Proportion of Tourism Land 

The rapid development of tourism brings the locality with economic benefits and makes 

more and more pieces of land being converted for tourism purpose. But if too much land is 

converted for tourism purpose, it may destroy the local ecological environment and throw the 

local development out of balance. Given the scarcity of land, the land shall be used in strict 

compliance with the Overall Planning for the Land use of Yangshuo County (2006-2020) 

(hereinafter referred to as the Planning). According to the Planning, within the whole planning 

period, the land area for the farm residents is reduced by 307.81 hectares, of which 65.48 hectares 

of it is converted for tourism purpose; the tourism land is mainly used to build farmhouses and 

tourism villages. The farmhouses are mainly distributed in Yangshuo, Baisha, Fuli, Xingping, 

Putao, Gaotian and other rural town, and the tourism villiages include Longtan Village (Gaotian 

Town), Xingping Fishing Village (Xingping Town), and Old County Village (Baisha Town). The 

ways to use land include transfer, consolidation and comprehensive governance. The scenic, 

natural and cultural protection occupies the largest percentage (25.78%) of the land area in the 

land use allocation. The main purpose of land use is to protect the urban development and the 

construction of infrastructure and tourism service facilities.  

Lands in different towns and villages have different use purposes and shall be allocated and 

used reasonably based on the characteristics and development directions of those towns and 

villages. Take Xingping and Gaotian as examples. Situated by Lijiang River, Xingping Town is 

not only the largest town in Yangshuo County, but also rich in tourism resources. It is the core of 

the tourism belt along Lijiang River with its scenic, natural and cultural protection occupying the 

largest land area (taking up an area of 13143.08 hectares, about 41.89% of the total area of 

Xingping Town). By focusing on the development of the ecotourism and adventure tourism, 

Xingping Town will gradually become a secondary central town and railway hub for Yangshuo 

tourism. Gaotian Town is the largest tourism handicraft production base of Yangshuo. Although 

there are some famous tourist attractions like Big Banyan, Moon Hill and Julong Lake, the 

protection and consolidation of arable land are the focal point of Gaotian in its land use. It shall 

provide enough lands for vegetables, plants and agricultural facilities and allocate land for 
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handicraft processing and tourism facilities reasonably. Table 5-2 shows the land use in tourism 

towns and villages in Yangshuo County (2006 - 2020)  

Table 5-2 Land use in tourism towns and villages in Yangshuo County (2006 - 2020) 

 (Unit: hectare) 

 Land-use 

categories  

Yangshuo 

Town  

 Baisha 

Town  

 Fuli 

Town  

Xingping 

Town  

 Gaotian 

Town 

 Yangdi 

Town 

 The total land 

area  

7528.95 15383.14 23285.21 31376.89 15492.93 10263.55 

 Forest area 1831.07 4667．48 6344.59 10028.94 7984.56 5632.98 

 Urban 

construction 

land  

860.1 121.27 116.23 49 50.06 0 

11.42% 0.79% 0.5% 0.16% 0.32% 0 

 Mining and 

independent 

construction 

land  

71.15 160.07 110.98 133.4 134.88 30.56 

0.95% 1.04% 0.48% 0.43% 0.87% 0.3% 

 Rural 

residential land  

139 402.99 498.75 375.94 392.92 125.35 

1.85% 2.62% 2.14% 1.2% 2.54% 1.22% 

Land for scenic, 

natural and 

cultural 

protection 

1940.64 2168.54 3899.89 12143.08 876.71 2397.79 

25.78% 14.1% 16.75% 41.89% 6.3% 23.36% 

Others 411.84 811.73 4584.22 1179.71 545．08 496．98 

5.47% 5.28% 19.69% 3.76% 3.52% 4.74% 

 (Source: Land Resources Bureau of Yangshuo County) 
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5.5 Summary of the Chapter 

Tourism resources planning and control are the integral part of the tourism development plan 

as well as the important means to maintain a sustained, steady and coordinative tourism 

development. Reasonable planning and control of tourism transportation resource, tourism core 

landscape resource and tourism land resource can develop the tourism rapidly and steadily. It is 

our efforts to find and solve any problems timely, provide suggestions for future development 

and protect the local overall development from tourism development imbalance. 

5.5.1 The Planning and Construction for Tourism Transportation Need to be 

Strengthened 

According to the monitoring findings, the relevant department shall pay more attention to 

the planning of Yangshuo tourism transportation. Tour coach is still the first choice for tourists, 

but as the number of self -driving tourists increases, so is the number of cars for self-driving tour, 

the road bearing capacity is further challenged. 

5.5.2 The Tourist Demands Show a Preference for Natural Tourism Resources in 

Yangshuo 

In terms of tourism resources, the tourist preference for core attractions and key scenic spots 

has a bearing on the tourism resources planning and control. Judging from the market response, 

tourists prefer natural scenery, such as the Lijing River, Yulong River, Moon Hill, Big Banyan 

and other natural scenic spots, which are the core tourism resources for the tourism development 

of Yangshuo. So, it is a need to strengthen the maintenance of natural landscape, preserve natural 

environment, protect the infrastructure for natural landscape, and regulate the operation of the 

natural scenic spots in an order way. The tourist flow rates of West Street, Lijiang River, Yulong 

River, Moon Hill and Big Banyan are high, so, they shall be well-arranged in the process of 

reasonable development.   

5.5.3 It is a Need to Develop Rational Plans according to the Tourism Development 

of Yangshuo 

    In addition, the conversion of land function and the use of land are the basis of sustainable 

development planning for tourist destinations. The tourism planning and control of Yangshuo 
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must match with its actual situation while practical plans are formulated from the perspective of 

development. It is imperative to exercise strict control and requirements over the implementation 

of plans. 

To lay a solid foundation for the tourism development of Yangshuo, it is required to take 

into account the tourism transportation, tourism resources endowment, land use and urban 

architectural landscape and style, draw on advantages and avoid disadvantages, control negative 

factors, and ensure the planning is scientific and rational, in the process of planning and control.  
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Chapter VI Economic Benefits of Tourism 

6.1 Monitoring Indicators of Economic Benefits of Tourism  

The following indicators to measure the impact of tourism on economy are selected by 

reference to the economic benefit indicator monitoring system of UNWTO and the actual 

situation of Yangshuo:  

Table 6-1 Monitoring indicators of economic benefits of tourism 

Monitoring aspect Monitoring indicator  

Tourism receipts Tourism statistics (gross tourism receipts, number of 

tourists, number of beds, average length of stay, number of 

tourists staying overnight, etc.) 

Contribution of tourism to 

Yangshuo’s GDP and public 

finance 

Percentage of tourism receipts to GDP 

Contribution of tourism receipts to tax revenue  

Impacts of tourism on industry 

structure 

Overall development trend of the tertiary industry driven by 

tourism (percentage of corporate ownership and foreign 

owners) 

Impacts of tourism development on Yangshuo’s agricultural 

structure 

Impacts of tourism on 

Yangshuo’s handicraft and 

commercial development 

Development trend of accommodation and catering services 

driven by tourism   

Development trend of handicrafts and characteristic 

agriculture driven by tourism  

Impacts of tourism on 

Yangshuo’s social 

employment 

Resident training and skills improvement driven tourism 

(number of English training agencies in the county and the 

employee’s English skill required by the enterprises) 

Resident training and skills improvement driven tourism 

(number of English training agencies in the county and the 
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employee’s English skill required by the enterprises) 

Resident training and skills improvement driven tourism 

(number of English training agencies in the county and the 

employee’s English skill required by the enterprises) 

Impacts of tourism on employee's compensation and 

satisfaction 

Impacts of tourism on 

Yangshuo investment 

Data of County Investment Promotion Bureau and 

perception of employers to investment 

Tourism seasonality Tourism statistics (Occupancy rate, number of tourists per 

month) 

Low and peak seasons  

Impact of tourism seasonality on employment  

6.2 The Development Conditions of the Tourism Industry Continue to Improve 

As of September 29, 2012, the County had 7 A-rated scenic spots and more than 500 

guesthouses, restaurants and hotels (1 five-star, 3 four-star and 2 three-star). More than 14000 

beds have been registered and the number of beds for farmhouses and guesthouses exceeds 10000; 

there are 34 travel agencies and service outlets and over 160 bars and cafes; the county provides 

126 cruise ships, big and small and more than 500 sightseeing buses and 20000 rental bikes; there 

are 727 rural tour guides and more than 80000 people directly or indirectly engage in tourism.  

In the first half of 2013, Yangshuo received a total number of 4.523 million tourists, up 9.5% 

on a year-on-year basis, with the gross tourism receipts of 2.12 billion Yuan, up 18.5% on a 

year-on-year basis. Of all the tourists, 3.907 million are from China and 616,000 are from the 

places outside China. The number of inbound tourists staying overnight amounts to 221,000, the 

per capita consumption is 468 Yuan/person and the per capita length of stay is 1.37  
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Table 6-2 Statistics on Yangshuo Tourists (2010-June 2013) 

Year  

Indicator 

2010 2011 2012 January – 

June 2013 

 Total number of tourists 

(10,000 persons-times)  

811.3 935.6 1050.3 452.3 

 Of which: foreign tourists 

(10,000 persons-times)  

123.8 155.3 171.2 61.6 

 Accommodated person 

(10,000 persons-times)  

279.2 315.8 - - 

Average length of stay 

(day) 

1.38 - - 1.37 

 Gross tourism receipts 

(100 million Yuan)  

31.5 38.6 50.2 21.2 

 Tourist per capita 

consumption 

(Yuan/person)  

388.3 412.6 - 468 

 (Source: Yangshuo County Tourism Bureau. ―-‖ means no data) 

It can be seen from table 6-2 that the number of tourists in Yangshuo County continues to 

increase. The gross tourism receipts in 2012 exceed 5 billion Yuan to reach a historical height 

5.02 billion Yuan, which indicates that the tourism development of Yangshuo is on the rise.  

The main expected goals of the economic and social development of 2013: regional total 

output value, up 12%; fiscal revenue, up 12%; social fixed asset investment, up 25%; total social 

retail sales, up 16%; number of tourists received, up 10%; gross tourism receipts, up 18%; urban 

per capita disposable income, up 13%; and rural per capita net income, up 15%.  

6.3 Contribution of Tourism to Yangshuo’s GDP and Public Finance 

6.3.1 The Contribution of Tourism to GDP Increases Year by Year 

Despite the comparison between the added value of tourism receipts and GDP made by 

Tourism Satellite Account (TSA) for this indicator, it is difficult to calculate the value added of 
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the tourism receipts of Yangshuo County, so the proportion of tourism receipts in GDP takes the 

place. 

Table 6-3 GDP and tourism receipts growth of Yangshuo from 2001 to the first half of 2013 

 Year  

 GDP ( as per the pricing 

of the current year) (100 

million)  

 Tourism industry (as per the 

pricing of the current year) 

(100 million) 

  

 Proportion of 

Tourism in GDP  
 Gross  

 Growth 

rate  

 Total 

revenue  
 Growth rate  

2001 10.54 - 2.14 - 20.30% 

2002 11.36 9.32% 2.41 12.62% 21.21% 

2003 11.75 9.18% 2.44 1.24% 20.77% 

2004 14.31 14.57% 4.06 66.39% 28.37% 

2005 17.89 7.74% 5.51 36.21% 30.80% 

2006 22.91 23.32% 9.64 74.85% 42.08% 

2007 33.06 10.30% 12.77 32.47% 38.63% 

2008 39.67 10.30% 17.90 40.17% 45.12% 

2009 43.23 10.96% 24.20 35.20% 55.98% 

2010 56.12 24.10% 31.50 30.17% 56.13% 

2011 69.03 23.00% 38.60 22.54% 55.92% 

2012 76.40 10.68% 50.20 30.05% 65.71% 

The first 

half of 

2013 

- - 21.2 15.85% - 

 (Source: Government work report of Yangshuo County, Yangshuo County Tourism Bureau, 

"-" means no data) 
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Figure 6-1 Proportion of tourism in GDP in Yangshuo County 

It can be seen from table 6-3 and figure 6-1 that the contribution of tourism to Yangshuo’s 

GDP is one the increase and reaches 65.71% in 2012. A clear picture of how the local residents 

see tourism is got by chatting with them: ―If you ask me how we treat tourism, all I can tell you is 

that we all live on it.‖ ―Yangshuo is all about tourism.‖ All these show that Yangshuo is closely 

connected to tourism.  

6.3.2 The Contribution of Tourism to Finance Continues to Increase 

The contribution of tourism to finance is reflected through the contribution of tourism to 

fiscal revenue. The tourism receipts are generated from all industries. Table 6-4 shows the tax 

payment of the scenic spots. The proportion of taxes from scenic spots in fiscal revenue is on the 

rise and exceeds 10% in 2012. The scenic spots are operated in good condition.   

Table 6-4 Tax payment of the scenic spots of Yangshuo 

Name of taxpayer 2010 2011 2012 
The first 

half of 2013 

Guilin Guangwei Wenhua 

Tourism Culture Industry Co., 

Ltd.  

482239906.4 21711728.6 19896469.8 8814237.18 

Yangshuo County Qianliyuan 

Tourism Culture Co., Ltd.   
397107.25 588122.42 729407.75 356753.97 

Guilin Butterfly Fountain 399926.9 672513.24 1429928.48 531145.06 

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

比重 20.30 21.21 20.77 28.37 30.80 42.08 38.63 45.12 55.98 56.13 55.92 65.71
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Tourism Development Co., Ltd.  

Yangshuo County Longjing 

River Forest Ecotourism Co., 

Ltd.  

196658.23 175660.2 189990.57 4266.03 

Guilin Jiangshan Tourism 

Service Co., Ltd.  
369254.77 558854.87 713937.84 366398.33 

Yangshuo Landscape Tourism 

Development Co., Ltd.  
1233821.44 1474299.34 1515477 695308.38 

Yangshuo County Garden 

Management Institute 
831190.56 1050999.71 712228.52 384690.89 

Yangshuo County Niutouling 

Cultural Tourism Development 

Limited Liability Company  

346449.25 485537.62 641070.7 115275.23 

Yangshuo Suyuan Yulong 

River Rafting Co., Ltd.  
2198184.17 5312969.58 6199196.49 932914.66 

Yangshuo County Historical 

and Cultural Folk Custom 

Tourist Area Management 

Center 

392764.17 5305045.93 2268249.06 347059.32 

Yangshuo County Lijiang River 

Scenic Spot Management Co., 

Ltd.  

\ \ 3470714.03 1639372.62 

Total  
11,249,298.1

5 

37,335,731.5

1 

68,372,000.

28 

14,187,421.

67 

Fiscal revenue 450,000,000 555,000,000 
600,000,00

0 
- 

Proportion of taxes from scenic 

spots in fiscal revenue 
2.50% 6.73% 11.40% - 



Economic Benefits of Tourism 

225 

Monitoring report of sustainable tourism development --- 2013 • Yangshuo 

(Source: Local taxation bureau of Yangshuo County, government work report of Yangshuo 

County, "-" means no data) 

Tourism directly or indirectly affects the investments in Yangshuo and those investments are 

one of the most important parts in judging the tourism contribution to fiscal revenue, and play a 

driving force in industry development. The results of investment attraction in 2012 are significant 

with 18 domestic-funded projects implemented and 1.42 billion Yuan invested, up 31.2%; in the 

same year, 5 foreign-funded projects were implemented and 33.6 million USD were invested, up 

41%. At the same time, a historical height was made by giving 410 million Yuan as the project 

subsidy fund under the budget of the central government and autonomous region. The balance of 

deposits of the financial institutions is up 16% to 6.86 billion Yuan; and the balance of loans is 

up 13.8% to 3.4 billion Yuan.    

In the first half of 2013, 8 investment projects were implemented and 745.5 million Yuan of 

domestic funds from outer region were invested, with 50% of the annual tasks completed, up 3% 

on a year-on-year basis; at the same time, 15.5 million USD of foreign funds were invested, with 

50.32% of tasks completed, up 5% on a year-on-year basis.  

6.4 The Impact of Tourism Seasonality of Yangshuo is Weakened 

According to the analysis of the questionnaires for employers, 31.4% of the employers 

regard July and 27.1% regard May as the start of peak season, and 47.1% think October is the 

end of peak season. It can be seen from this that the peak season of tourism in Yangshuo is about 

May to October. The number of tourists received and the gross tourism receipts also show the 

time of low and peak seasons. Driven by the summer holidays, in the first half of 2012, the total 

number of tourists is 4.409 million and the number of the whole year is 10.503 million; the gross 

tourism receipts in the first half of 2012 are 1.83 billion Yuan and of the whole year, 5.02 billion 

Yuan.  

The tourism seasonality brings an impact on enterprise employment. Of 76 enterprises, 

except 35 which have no hired laborers, in the remaining enterprises, the average number of hired 

laborers is 6 in the peak season and 4 in the low season. It can be concluded from the standard 

deviation that the difference in the number of hired laborers between enterprises in the peak 
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season is higher. According to the field monitoring, many enterprises in West Street will hire 

―volunteers‖ during the summer holidays.  

Generally speaking, no obvious boundary between low and peak seasons is found in 

Yangshuo.  

6.5 Tourism Attracts More Investments  

Yangshuo County is an important tourism county of Guilin city, which has attracted many 

investors during its tourism development. In recent years, more and more investments were 

driven by tourism, among which the construction of Yangshuo New Town is an example. 

Situated in the south of Yangshuo County, Yangshuo New Town is positioned as an international 

destination which combines leisure resort, beautiful natural scenery and unique folk-custom 

culture with Guibei characteristics. According to the overall planning, it is divided into six 

functional zones:  

―Leisure resort‖: Establish a tourist resort with local characteristics by the international hotel 

group;   

―Tourism real estate and culture school‖: Let the mid- and high-end tourism real estate 

development dominate the role and set up schools to offer training about foreign langue, tourism, 

traditional Chinese culture, etc.  

Tourism service: Provide food and entertainment around the water bay, and set up high-end hotels 

and related tourism supporting facilities in the surrounding area.7  

In the first half of 2013, Yangshuo County, with the domestic investment funds of 745.5 

million Yuan from outer region, implemented 8 investment projects, and completed 50.32% of 

the annual tasks, up 3% on a year-on-year basis; at the same time, 15.5 million USD of foreign 

funds were invested, with 50.32% of the annual tasks completed, up 5% on a year-on-year basis. 

Two projects were added: First, ―Hot spring valley‖ project. With the total investment of 800 

million Yuan, this project mainly includes hot spring hotel, traditional Chinese medicine and 

health preservation; Second, electric vehicle project. With the total investment of 150 million 

Yuan, the project mainly includes the production of two-wheel and three-wheel electric vehicles. 

                            
7 Source: Yangshuo County Tourism Bureau, Charming Yangshuo – Chinese Key Tourism County 
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The current projects worth over 100 million Yuan under negotiation include Luxin Garden 

invested by Shandong Luxin Properties Co., Ltd. and ―Seven-star hills‖.  

In addition to the tourism investments made by the government authorities of Yangshuo, 

many business owners in Yangshuo are optimistic about the tourism investment potential in 

Yangshuo. As shown in figure 6-2, the average rating of Yangshuo tourism investment from 76 

owners in the questionnaires is 4 (1 stands for strongly disagree, 2, disagree, 3, neutral, 4, agree 

and 5, strongly agree), which shows that the business owners are optimistic about the tourism 

investment prospect in Yangshuo.  

 

Figure 6-2 Degree of optimism of owners to the tourism investment in Yangshuo  

6.6 Impacts of Tourism on Resident Employment  

In the tourism development of Yangshuo, tourism enterprises offering job opportunities to 

the residents of Yangshuo are in cruise, accommodation, catering, travel consultation, and crafts 

manufacturing business. At the same time, on the basis of the positioning of tourism development 

of Yangshuo, the development of tourism the local residents to study and take training to upgrade 

their language skills and service capabilities so as to seize better employment opportunities. In 

addition, as the tourism flourishes, the competition between tourism enterprises increases and the 

employee satisfaction is affected.  
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6.6.1 Increase Employment Opportunities for Yangshuo Local Residents 

According to the results of the resident questionnaires, residents agree to different extents 

that tourism development has brought more job opportunities. As shown in figure 6-3, the 

residents generally realize the active role of tourism played in local employment.  

 

Figure 6-3 Tourism development has brought more job opportunities 

 

According to the questionnaires for the employees of small tourism enterprises, 68.1% of 

them are from Yangshuo, 13.5%, Guilin (excluding Yangshuo County), 8.6%, other regions of 

Guangdong, and 9.8%, other domestic regions outside Guangdong. Of these employees, 53.9% 

think Yangshuo can offer adequate job opportunities to laborers. This reflects that Yangshuo 

tourism has attracted many outsiders to work there.  

6.6.2 Promote the Development of Education and Training Industry and Improve 

Resident Employment   

With the massive influx of foreign tourists, the English of many local residents is pretty 

good. In Yangshuo, the number of foreign tourists was more than that of domestic tourists in the 

first place. In the early stage of tourism development, the frequent contact between residents and 

foreign tourists offer a chance to residents to learn English and improve their capabilities to get a 

better job and improve the living standard. ―Mama Moon‖ is a typical example. Mama Moon is a 
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native resident of Yangshuo. She learned English by leading the way for foreign tourists, and 

became a professional English tour guide. Besides getting a job, she also built her own brand – 

―Mama Moon‖ for her restaurant.  

In addition, as an ―international leisure resort town‖, Yangshuo can also promote the 

flourishing growth of the local education and training organizations through its tourism 

development. At present, there are 13 foreign language schools in the county. Although the 

number of these education and training organizations is small, they can not only enable more 

local residents to learn English and improve their employment capabilities, but also attract more 

foreign tourists to learn foreign language, making contributions to the local tourism development.  

In the questionnaires for employees, 39.4% of them have the habit of learning English 

everyday, while in the questionnaires for residents, 34.4% of them have the same habit. 

According to the questionnaires for owners, 29.3% of them state that most of the employees are 

able to communicate with foreign tourists and 26.8% state that English is a required skill of being 

employed.   

6.7 Impacts of Tourism on Industry Structure 

As shown in table 6-5, the shops in the county are classified into nine parts. The first seven 

parts have a direct bearing on the tourism industry. To further analyze the impacts on tourism 

industry structure, the analysis over the change of tourism industry structure is discussed in the 

following part.  

6.7.1 Tourism Promotes Local Sales of Agricultural Products 

Agriculture is the basic industry of Yangshuo, thus the development of tourism contributes 

to the adjustment of the structure of agricultural production. Before the tourism development, 

Yangshuo is a traditional agricultural county which mainly grew rice. The agricultural population 

was about 260,000 and the arable area was 17718 hectares. After the development of tourism, the 

agricultural industry structure was adjusted. The tertiary industry structure was optimized and 

adjusted from 36.5:20.8:42.7 in 2005 to 23.9:34.7:41.4 8 in 2010. The plantation structure was 

optimized and the local natural advantages were used to develop specialty agricultural products 

                            
8 Government work report of Yangshuo County of 2011 http://www.ssfcn.com/detailed_gh.asp?id=26322&sid=1577  

http://www.ssfcn.com/detailed_gh.asp?id=26322&sid=1577
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like kumquat. Baisha Town, Yangshuo, has been rated as the land of kumquat, and its Shatian 

pomelo is very popular.  

In 2012, the economy of agricultural industry gradually took shape. The primary industry 

achieved the added value of 1.82 billion Yuan, an increase of 7%. With the newly planted 

kumquats of 31,700 mu, the total kumquat area of 158,000 mu, and the total output value of 1.35 

billion Yuan, Yangshuo has become a kumquat product area with the best benefit and quality as 

well as the largest area in China. The quality and benefits of sugar orange (Shatangju), Shatian 

pomelo, black sugarcane, tea leaves, Chinese yam and other famous specialty agricultural 

products are further increased. Rapid progress is seen in cultivation of cattle, soft-shelled turtles 

in Lijing River, bees, and bamboo rats, of which the outputs of soft-shelled turtles and bees 

continue to dominate the country. More than 60 production bases for specialty agricultural 

products with scale advantage have been completed, with an area of over 200,000 mu. 5500 mu 

of seedlings were newly planted, with a total area of 40,000 mu and an output value of 265 

million Yuan, making Yangshuo become the county with the fastest seedling growth and largest 

planting area in the city. 9 These agricultural products have been an integral part of Yangshuo 

tourism commodity. With the increase of tourists, the number of tourists who come to Yangshuo 

to buy some souvenirs for their relatives and friends rises accordingly. The local sales of 

agricultural products vigorously promote the agricultural development of Yangshuo. 

At the same time, as the rural tourism develops, many agricultural product derivatives 

appear, such as farms by Yulong River, farmhouses, rape flower bases and strawberry bases. 

These derivatives near the tourist spots become a flourishing business, promoting Yangshuo’s 

agricultural development.   

6.7.2 Diversification of Handicraft Business Types 

Among the shops in Yangshuo County, souvenir shops accounted for 8.82% of the total, 

mainly carrying handicrafts and specialty agricultural products. The Yangshuo-featured 

handicrafts include bamboo carvings, wood carvings, bamboo mat, calligraphies and paintings, 

painted fans, marble and talc products, landscape disk, stone products, ethnic embroidery, 

                            
9  Government work report of Yangshuo County （2013）

Countyhttp://www.gx.xinhuanet.com/dtzx/guilin/yangshuo/2013-04/18/c_115438001.htm 
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jewelry, colorful hydrangeas, T-shirt, antique ceramics, etc. The stalls, shops and outlets retailing 

handicrafts in the County are mainly lined along West Street, New West Street, Riverside Road, 

Pantao Road to which tourists resort, see figure 6-4. The development of handicraft business 

provides a good choice of employment for the residents and facilitates inheritance of local 

traditional handicraft techniques. With the increase of tourists, more and more tourists will buy 

some souvenirs to their relatives and friends, which will promote the production and sales of 

handicrafts and drive the development of handicraft manufacturing.                                

 

Figure 6-4 Distribution of streets selling souvenirs  

6.8 Impacts of Tourism on Yangshuo's Commercial Development  

6.8.1 Overall Impact Analysis: The proportion of Tourism Shops is Increased and 

the Competition among Small Enterprises is Intensified.  

In general, Yangshuo tourism brings about the development of tourism-related business, 

which is reflected by the stable quantity of the shops in Yangshuo, the increase in the large 

proportion of tourism-related shops, and the intensification of the competitions among tourism 

enterprises.  
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The proportion of tourism shops in Yangshuo is increased. Table 6-5 shows the results of 

the survey carried out for 27 main business streets of Yangshuo (including West Street, New 

West Street, Diecui Road, Chengzhong Road, Chengbei Road, Furong Road, Baoquan Road, 

Guihua Road, Shenshan Road, Bilian Lane, Riverside Road, Lianfeng Road, Pantao Road, 

Xianqian Road, Chengxi Road, Jingfeng Road, Longyue Road, Jiangjun Road, Huashan Road, 

Lanhua Road, Kangzhan Road, Wujing Road, Jinshi Road, Mingfeng Road, Shima Road, and 

Guanlian Road). It is found by comparison with the data of 2011 that the quantity of the shops in 

Yangshuo in these two years changes little and is about 2400. The proportion of tourism-related 

shops in 2013 is 67.75%, accounting for two thirds of the total and increased by nearly 5% 

compared with 2011.  

Table 6-5 Types of shops in Yangshuo County in 2013 

Shop type Quantity in 

2013 

Proportion 

in 2013 

Quantity in 

2011 

Proportion in 

2011 

Hotel 357 14.45% 388 16.04% 

Restaurant 386 15.62% 239 9.88% 

Bar and western 

restaurant 

93 3.76% 200 8.27% 

Souvenir 218 8.82% 74 3.06% 

Tourism services 76 3.08% 341 14.10% 

Chinese health area 77 3.12% 66 2.73% 

Foreign language school 13 0.53% 59 2.44% 

Public service facilities  228 9.23% 426 17.61% 

General merchandise 445 18.01% 295 12.20% 

Casual wear 180 7.28% 16 0.66% 

Others 391 15.82% 253 10.46% 

Empty store 7 0.28% 62 2.56% 

Total  2471 100.00% 2419 100.00% 

The above table shows that tourism plays a dominant role in the commercial development of 

Yangshuo and positively promotes the shop development. The quantity stability of the shops in 
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Yangshuo in these two years also proves that Yangshuo’s commercial development has become 

saturated and the positive impact of tourism on commerce is reflected by the penetration of 

tourism into the existing shops.  

The increase of tourism shops also intensifies the competition among small tourism 

enterprises. According to the comparison between the number of shops in 2011 and the number 

of shops in 2012 as shown in figure 6-5, from 2011 to 2013, the number of tourism-related shops, 

such as hotel, bar and western restaurant, souvenir, tourism services and Chinese health care, is 

on the increase, however, the number of shops selling casual wear to local residents is on the 

decline. The number of empty shops also declines. This illustrates one point: with the rapid 

development of Yangshuo tourism, the constant increase in the number of tourism-related shops 

exacerbates the competition among tourism enterprises in the county, and at the same time, may 

force the shops selling products to the local residents to move to other place due to the rising 

rents.  

 

Figure 6-5 Comparison between the types of shops in 2011 and 2013 in Yangshuo County 
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6.8.2 Change of Commercial Form under Tourism Impact 

6.8.2.1 Shop Use Function: from Serving Residents to Serving Tourists 

Under the tourism impact, the use function of the shops in Yangshuo is generally changed 

from serving residents to serving tourists.  

To better understand the change of use function of those shops, the use function is divided 

into three parts based on the group to which the products are sold, by reference to the impact of 

tourism on commerce proposed by the domestic scholars Bao Jigang and Su Xiaobo: Tourists, 

tourists and residents, residents. Figure 6-6 is prepared according to the statistical data of 2011 

and 2013.  

 

Figure 6-6 Comparison between shops of different use functions in 2011 and 2013 

It is clear from figure 6-6 that the percentage of the shops serving tourists is increased from 

37.42% in 2011 to 39.82% in 2013; of the shops serving tourists and residents is increased from 

25.37% in 2011 to 27.93%; and of the shops serving residents is reduced by 5%. In other words, 

the number of the shops serving tourists is increased. The change from serving residents to 

serving tourists is attributed to the increasing impact of tourism of Yangshuo. As the impacts 

increases, the commercial consumption brought by the tourists is higher than the daily 

consumption brought by the residents. The shops originally serving residents gradually change 

their forms and resort to tourism for more commercial opportunities.  
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6.8.2.2. Business Types of the Shops: from Providing Food and Accommodation to Providing 

Entertainment      

Generally speaking, the proportion of tourism-related shops is on the increase, and different 

business types of tourism shops show different changes.  

In the survey, the tourism-related shops are classified into seven parts according to the 

business scope: Hotel, restaurant, bar, western restaurant, souvenir (handicraft, special custome, 

local speciality, etc.), and tourism consultation (e.g. travel agency and bike rental shop). Figure 

6-7 is prepared in combination of the statistical data of 2011 to present the change of proportion 

of shop type.  

 

Figure 6-7 Comparison between the proportions of tourism shops in 2011 and 2013 

It is clear from figure 6-7 that hotel, restaurant and souvenir dominate the role concerning 

the types of tourism shops in 2013, accounting for 78.77% of the total. However, compared with 

2011, the proportions of hotel, restaurant, and foreign language school are reduced, while the 

proportions of the remaining four types are increased. This indicates that the types of tourism 

shops in Yangshuo change to certain extent from providing food and accommodation to 

providing entertainment, which is attributed to the rising rents of the shops in the main street. 

With the tourism development of Yangshuo, the rents of the shops in the tourism business street 

go up accordingly, forcing the hotels with limited profit space, particularly the guesthouses, to be 

酒店

旅馆

类 

饭馆

类 

酒吧

类 

西餐

厅类 

纪念

品类 

旅游

服务

类 

中式

保健

类 

外语

学校

类 

2011年旅游店铺比例 29.91% 34.04% 2.98% 3.51% 17.54% 5.18% 5.44% 1.40%

2013年旅游店铺比例 29.26% 31.64% 3.61% 4.02% 17.87% 6.23% 6.31% 1.07%

0.00%

5.00%

10.00%

15.00%

20.00%

25.00%

30.00%

35.00%

40.00%

比
例

 



Economic Benefits of Tourism 

236 

Monitoring report of sustainable tourism development --- 2013 • Yangshuo 

relocated in the remote alley. For example, many small guesthouses are densely distributed in the 

alleys around West Street.   

6.8.2.3 Shop Location: the Proportion of the Shops in the Tourism Central Area Increases  

In the survey, the business street is divided into three areas according to the crowding level 

of tourists: Area A, area B and area C. Area A, which includes 16 streets, such as West Street, 

New West Street, Baoquan Road, Bilian Lane, Riverside Road, Chengbei Road, Chengzhong 

Road, Furong Road, Fuqian Road, Guihua Road, Lianfeng Road, Pantao Road, Rongyin Road, 

Shenshan Road, and Xianqian Road, is the tourism central business district as well as the densely 

populated area. Area B, which includes 7 streets, such as Chengxi Road, Jiangjun Road, Jingfeng 

Road, Lanhua Road, Longyue Roadteng Lane and Xiangshui Road, Wu, is the transition area 

between tourism area and residential area, and thus, has less tourists than area A. Area C, which 

includes 6 streets, such as Jingfeng Road, Guanlian Road, Jinshi Road, Kangzhan Road, Shima 

Road, and Wujing Road, is the residential area and has the least tourists 

 

Figure 6-8 Comparison between the proportions of types of shops in all areas in 2011 and 

2013 

It is clear from figure 6-8 that the proportions of shops serving tourists as well as both 

tourists and residents in areas A and B in 2013 are increased compared with those of 2011, and 
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of shops serving residents is increased. The data indicates that the shops located in the tourism 

center and the places with large tourist flow tend to engage in tourism. Such change of business 

form is relative to the tour path as well the tourist activity area. It also indicates that tourists are 

still concentrated in area A, such as West Street and other main tourism streets, and the peripheral 

business area fails to attract more tourists.  

6.8.3 Analysis on the Social Behaviors and Psychosocial Performances of Small 

Tourist Business Owners 

76 valid questionnaires from business owners were collected in the monitoring. The major 

statistical indicators include business sense, local perception, energy-saving awareness and 

sustainable tourism development awareness of the owners.  

6.8.3.1 Business Sense: 60% of Owners are not Satisfied with the Current Operating State and 

the Land Rent is the Biggest Obstacle  

According to the sample statistics of Yangshuo owners, 65.79% of owners are not satisfied 

with their current operating state and only 6.57% are satisfied with it. This is relevant to the 

existing factors affecting the business operation in Yangshuo. According to the survey findings 

from several indicators like ―rent‖, ―wage‖, ―product cost‖, ―other enterprise competition‖, 

―tourist consumption ability‖, ―tax‖ and ―policy‖ (see figure 6-9), rent, tourist consumption 

ability and other enterprise competition are the major factors affecting business operation, of 

which the high rent is deemed by the owners as the biggest obstacle hindering business operation. 

It is found from the interviews that the annual rents of the hotels near West Street exceed 100,000 

Yuan, some of which even reach 300,000 Yuan. Many owners complain that it is hard to bear 

such a heavy rent. The existence of these factors lowers the operation stability of Yangshuo 

enterprises. Of all 76 respondents, only 39 (half of the total samples) have a business term of 

more than 3 years, while the business term of the rest is around 1 year. This instability increases 

the owner’s risk in setting up a shop. Enough attention shall be given to the problem of high rent, 

which will certainly influence the sound development of the business.  
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Figure 6-9 Factors deemed to affect the operating state by the owners 

6.8.3.2 Environmental Perception: Most of the Owners are Satisfied with the Living and 

Investment Environment, but They Think West Street is Deeply Commercialized 

Six indicators, including ―safety‖, ―livability‖, ―worth the investment or not‖, ―leisure 

activity‖, ―West Street commercialization‖ and ―West Street attraction‖, are included in the 

questionnaires to evaluate the owner’s local perception. Statistically, the average satisfactions of 

―safety‖, ―livability‖, ―worth the investment or not‖, and ―leisure activity‖ are close to 4, and in 

particular, the satisfaction of ―livability‖ reaches 4.29. This indicates the owners are generally 

satisfied with the living and investment environment of Yangshuo. In terms of the perception to 

West Street, the owners agree to certain extent that West Street is deeply commercialized (68.4% 

of owners think so) and less attractive to tourists.   

6.8.3.3 Energy Saving: the Energy-saving Measures have not been Universally Implemented and 

the Awareness Thereof is Poor  

Concerning the question ―Do you implement the energy-saving measure‖, according to the 

statistics of figure 6-10, only 38% of owners implement the energy-saving measure and more 

than 50% of the enterprises which implement such measure are guesthouses. This indicates that 

only a small number of enterprises implement the energy-saving measure in Yangshuo and the 

types of these enterprises are basically the same. Energy saving behavior has not been 

popularized.  
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Concerning the question ―Will you implement the energy-saving measure‖, more than 37% 

of owners say no, many of which ―deem it unnecessary‖, ―care less about it‖ and ―have no idea of 

it‖. The energy-saving awareness needs to be further enhanced in Yangshuo.  

 

Figure 6-10 Owner’s selection of energy-saving behavior 

6.8.3.4 The Owner Perception to Sustainable Tourism Development is Inadequate 

It is show in the results of questionnaires that the owner perception to sustainable tourism 

development is inadequate. Less than a quarter of owners are very familiar with this concept and 

this group of owners are not fully aware the sustainable tourism development. Generally speaking, 

the perception of owners to sustainable tourism development is inadequate.  

The mass media and government are the major channels to deepen the understanding in the 

concept of sustainable tourism development. Particularly, the mass media plays an important role. 

To enhance the public perception to sustainable tourism development in the future, it is a need of 

the government and mass media to intensify propaganda.  

6.8.4 Analysis on the Social Behaviors and Psychosocial Performances of Small 

Tourist Business Employees  

Of 168 valid questionnaires from the employees in Yangshuo, 143 are engaged in tourism 

and 25 works in the tourism business area. So, the statistical results may be deemed as the survey 

results from the employees under tourism background.  
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6.8.4.1 Job Satisfaction: the Overall Satisfaction is High, but the Working Treatment Needs to 

be Improved.  

According to the survey result, the average satisfaction of employees with the current job is 

3.85, which is higher than the neutral level (3) and close to the satisfaction level (4). It is 

appropriate to say that the employees in Yangshuo are generally satisfied with their current jobs.   

However, the survey result shows that the employees are less satisfied with the working 

treatment. In the monitoring, 11 indicators, including ―wage‖, ―bonus‖, ―holidays‖, ―promotion‖, 

―comment form the superior‖, ―support from the superior‖, ―colleague collaboration‖, ―colleague 

exchange‖, ―family support‖, ―comfort‖ and ―scenic environment‖, are included in the 

questionnaire to measure the employee satisfaction with his/her job. These 11 indicators can be 

classified into 3 impact dimensions: working treatment, interpersonal relationship and work 

environment. According to the statistics shown in table 6-6, the employees are satisfied with the 

interpersonal relationship and work environment, the average satisfactions of which are close to 4; 

however, they hold a general attitude towards the working treatment, the average satisfaction of 

which is neutral.  

Table 6-6 Average satisfactions of employees with each indicator 

Impact dimension Monitoring indicator Average satisfaction 

Working treatment Wage  3.3 3.19 

Bonus 3.15 

Holidays 3.2 

Promotion 3.12 

Interpersonal 

relationship 

Comment form the superior 3.66 3.9 

Support from the superior 3.82 

Colleague collaboration 3.93 

Colleague exchange 4.07 

Family support 4.05 

Work environment Comfort 3.79 3.95 

Scenic environment 4.1 
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Figure 6-11 Average satisfactions of employees with each indicator 

   It can be seen from figure 6-11 that the satisfactions with wage, bonus, holidays and 

promotion are low. According to the survey result, the wage of employees engaging in tourism in 

Yangshuo ranges between 1001 and 2000 Yuan (figure 6-12). These fit the characteristics of 

tourism enterprise: low wage, less holidays in the peak season and tight pyramid business 

structure. The low satisfaction with promotion is relevant to the great number of small enterprises 

in Yangshuo as well as the lack of promotion space.   

 

Figure 6-12 Employee’s monthly income 
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    In general, the satisfaction of employees with job is high. In terms of interpersonal 

relationship, the satisfaction of employees with colleague exchange is the highest, which is 

attributed to the high requirement of exchange and cooperation in offering tourism services. In 

terms of work environment, many employees agree that the scenic environment is beautiful, 

which indicates that better maintenance of scenic environment during tourism development will 

improve employee satisfaction. More attentions shall be given to the working treatment and 

relevant improvement measures shall be taken.   

6.8.4.2 Occupational Choice: Priority is Given to the Pursuit of Life Style and the Willingness to 

Change Job is High 

    The indicators to evaluate the employee’s attitude and behavior of occupation choice are 

―reason to choose the job‖, ―obtain more suitable employment opportunities or not‖, ―how to get 

the job‖ and ―change the job or not‖.  

Statistically, in terms of ―reason to choose the job‖ and motive to get the job, 45% of employees 

think they like Yangshuo's comfortable environment and pursue a lifestyle (see figure 6-13), 

which fit the survey result that the satisfaction of employees with the work environment is the 

highest. However, the mobility of those who are willing to accept low wage for pursuit of a life 

style is high. According to the survey data, 44% of employees are willing to change their jobs, 

and most of them are planning to make a change within one or two years. This is not good for 

improving the overall service level of Yangshuo tourism. It also indicates that tourism not only 

creates jobs in Yangshuo, but also increases the employee mobility as well as the social 

employment instability.   
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Figure 6-13 Reason to choose a job in Yangshuo 

    In terms of employment opportunity, 46.37% of employees think that the employment 

opportunities in Yangshuo are limited and 98.79% get the job on their own or by relatives and 

friends. The government and community provide little help in this regard. So, the government 

and the public service organizations shall expand the channel to provide more employment 

information to create more jobs.   

6.8.4.3 Learning Behavior: Tourism Improves the Employee’S Foreign Language Learning 

Ability 

The employee’s foreign language acquisition behavior is reflected through two indicators in 

the questionnaire: ―English proficiency‖ and ―English learning frequency‖. According to the 

statistics shown in figure 6-14, the English acquisition ability of employees in Yangshuo is 

relatively strong. 35.21% of them know English and 40% of them have the English learning habit, 

the percentages of which are apparently higher than those of the small business employees in 

other towns. This indicates that Yangshuo tourism have strengthened the employee's desire to 

learn English and improved the English level of all employees. 
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Figure 6-14 Comparison of employees of English acquisition in different enterprises 

To facilitate further analysis, the employees are divided into two parts according to the 

business nature: Tourism-related employees and non-tourism-related employees. It is found that 

35.21% of the tourism-related employees know English and 40% have the English learning habit, 

while the percentages of the non-tourism-related employees account for 20% and 36% 

respectively. This shows that the English proficiency of tourism-related employees is better than 

that of the non-tourism-related employees. As foreign tourists make up a considerable proportion 

in Yangshuo, many tourism enterprises require their employees have high level of English. At the 

same time, tourism plays a key role in promoting the enterprise employees to learn English. As 

the employees engaging in tourism are more aware of the importance of English, they cultivate a 

habit of English learning. Generally speaking, tourism improves employee's ability to learn 

English.     

6.9 Summary of the Chapter 

6.9.1 Tourism has Vigorously Promoted the Overall Economic Development of 

Yangshuo 

Tourism plays an extremely important role in the economic development of Yangshuo and 

has proactively promoted the overall development of Yangshuo’s social economy. It greatly 

generates the economic income, increases the financial contribution year by year, drives the 

development of agriculture, commerce, handicraft and other related industries, creates more 
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employment training and opportunities to the local residents and promotes the local investment 

attraction. 

6.9.2 Tourism Plays an Obvious Role in Driving Investment  

With the tourism development, the emergence of the large demand of tourism consumption 

attracts more investors to invest in Yangshuo, increases foreign investment and promotes the 

construction of high-end leisure tourism facilities. In the first half of 2013, Yangshuo 

implemented 8 tourism investment projects with the total investment amount of 761 million Yuan, 

which shows the importance of tourism in investment promotion.  

6.9.3 Tourism Plays a Prominent Role in the Industrial Restructuring of Yangshuo 

The tourism development of Yangshuo has promoted the sales of local agricultural products as 

well as the inheritance and development of the traditional handicraft industry; tourism shops, 

scenic spots and tourism enterprises has created more job opportunities for local people. So, 

tourism can, to some extent, not only guarantee the benign development of the primary industry, 

but also accelerate the transfer of labor force from the primary industry to the tertiary industry, 

playing an important role in Yangshuo’s industrial restructuring. In terms of industry, the role of 

tourism played in commerce promotion is particularly prominent. The number of tourism-related 

shops is on the rise. 

6.9.4 Tourism Plays a Prominent Role in Promoting the Commercial Development 

of Yangshuo   

In terms of industry, the role of tourism played in commerce promotion is particularly 

prominent. The number of tourism-related shops in 2013 is increased compared with 2011, 

accounting for nearly 70% of the total shops; the number of shops offering tourism information 

service, Chinese health care, and other leisure tourism service, and bars goes up significantly.  
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Chapter VII Tourism and Resources Environmental Protection 

7.1 Monitoring Indicators of Tourism and Resources 

Environmental Protection  

Table 7-1 Monitoring indicators of tourism and resources environmental protection  

Main monitoring aspect Monitoring indicator  

Atmospheric environment  Air quality and conformance to standard 

Perceptual evaluation of residents and 

tourists 

Utilization of water resource and 

conservation of aquatic 

environment 

Utilization and protection of water resource 

Perceptual evaluation of residents and 

tourists 

Noisy environment Noise control 

Perceptual evaluation of residents and 

tourists 

Solid waste 

Solid waste disposal 

Perceptual evaluation of residents and 

tourists 

Landscape and visual impacts of 

tourism 

Whether there is landscape and visual 

improvement and control in support of 

tourism development 

Perceptual evaluation of residents and 

tourists 

Energy management  

Percentage of enterprises taking energy 

conservation measures and types of such 

measures  
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7.2 Atmospheric Environment 

7.2.1 The Air Quality is Obviously Improved 

It can be seen from the overall air quality of Yangshuo in 2011 and 2012 that Yangshuo 

effectively reduced its pollutant discharge in 2012 by developing cyclic economy, actively 

promoting clean product, adjusting industrial and energy structures, and closing the enterprises 

causing heavy pollutions. According to the Environment Bulletin of Guilin City 2012, the average 

annual values of sulfur dioxide, nitrogen dioxide, and total suspended particulates contained in 

the ambient air of Yangshuo County in 2012 meet the national secondary city standard. The 

contents of sulfur dioxide and inhalable particles in the ambient air of Yangshuo County in 2012 

drop obviously, which greatly improves the air quality. No obvious improvement in the content 

of nitrogen dioxide is seen.  

 

 (Source: Environment Bulletin of Guilin City 2012) 

Figure 7-1 Air quality environment of all counties in Guilin City in 2012 
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(Source: Environment Bulletin of Guilin City 2011) 

Figure 7-2 Air quality environment of all counties in Guilin City in 2011 

7.2.2 Perception: the Resident Perception is Poor while the Tourist Perception is 

Good 

The resident perception to Yangshuo's air pollution caused by tourism is shown in figure 7-3. 

Of all respondent residents, 36% and 12% of them agree and strongly agree that tourism has 

aggregated air pollution; 19% and 8% disagree and strongly disagree on that point; and 25% 

think that tourism has no bearing on air pollution.   

 

Figure 7-3 Tourism has aggregated air pollution 

As for tourists, according to figure 7-4, most of the tourists, at home and abroad, have the 

same perception to the air cleanliness of Yangshuo. 76% of them agree and strongly agree the air 
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is clean, 17% of domestic tourists and 5% of foreign tourists remain neutral, and 7% of domestic 

tourists and 9% of foreign tourists disagree and strongly disagree on that point.  

 

Figure 7-4 Air cleanliness of Yangshuo 

Generally speaking, the resident perception to Yangshuo air is low and most of the residents 

think the air there is not good; however, many tourists agree and strong agree that the air in 

Yangshuo is clean. The reason of this is that Yangshuo residents attach great importance to their 

living environment and are sensitive to the change of the local environment. And the tourists, 

who live there for a short time, only see part of Yangshuo and compare what they see with their 

cities. Thus, a large gap of perception exists between domestic and foreign tourists.   

7.3 Water Resource Environment  

7.3.1 Water Resource Utilization and Protection Improvement 

According to the Government Work Report of Yangshuo County 2013, Yangshuo obtained a 

financial fund of 120 million Yuan for water conservancy construction in 2013, the highest 

record in the history. It has completed an investment of 108 million Yuan in water infrastructure 

construction, added 130km of anti-seepage canal and improved 36,000 mu of farm irrigation. The 

reinforcement projects for 2 middle-sized reservoirs and water filling wells in Jiuda and Shunmei 

and 20 small reservoirs in Liuxi and other places have been launched and conducted on schedule. 

36 rural drinking water safety projects are done to provide safe drinking water to 17,000 people.  
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7.3.2 Perception: the Residents Perceive that the Water Quality Gets Worse while 

the Tourists Think that it is Good  

The resident perception to water quality is shown in figure 7-5: 13% of the respondent 

residents strongly agree that tourism development has exacerbated the local water pollution; and 

41% agree on that point. 18% and 7% of them disagree and strongly disagree on that point. 21% 

think that it has no bearing on water pollution.  

 

Figure 7-5 Tourism has aggregated water pollution 

The domestic and foreign tourists hold different perceptions to the quality of Lijiang River 

water. 24% of domestic tourists and 13% of foreign tourists strongly agree that the water quality 

is good, while the percentages of domestic and foreign tourists who agree on that point are 45% 

and 31% respectively. This shows the high degree of recognition of tourists over water quality. 

25% of domestic tourists and 41% of foreign tourists remain neutral. 4% of domestic tourists and 

12% of foreign tourists disagree on that point while the percentages of them who strongly 

disagree are 2% and 3% respectively.  
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Figure 7-6 Good water quality of Lijiang River 

25% of domestic tourists and 11% of foreign tourists strongly agree that the quality of 

Yulong River water is good, and 41% of domestic tourists and 36% of foreign tourists agree on 

that point. The percentages of domestic and foreign tourists who remain neutral are 30% and 41%. 

3% of domestic tourists and 9% of foreign tourists disagree that the water quality there is good 

while 2% of domestic tourists and 4% of foreign tourists strongly disagree on that point.  

 

Figure 7-7 Good water quality of Yulong River 

Generally speaking, the residents perceive the water quality gets worse, while the tourists 

think it is good. The overall perceptions of domestic and foreign tourists to the water quality of 

Yulong River and Lijiang River are in uniform distribution. According to figures 7-5 and 7-6, the 
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number of domestic tourists choosing Agree is more than that of foreign ones, while the number 

of foreign tourists choosing Disagree is more than that of domestic ones. This indicates that the 

perception to water varies with different geographical environment, and that more efforts need to 

be made to improve and maintain the water as the water, in fact, is not in good quality.   

7.4 Noisy Environment 

7.4.1 State Quo of the Noise Environment 

It is shown in the Environment Bulletin of Guilin City 2012 that the noise monitoring result 

of Yangshuo County is lower than the national standard.  

7.4.2 Perception: Heavy Noise Pollution  

From the resident prospect, 49% and 15% of respondent residents agree and strongly agree 

that tourism has aggregated noise pollution. 15% and 5% disagree and strongly disagree on that 

point. 16% hold that tourism has nothing to do with noise pollution.  

 

Strongly agree  Agree  No impact  Disagree  Strongly disagree 

Figure 7-8 Tourist perception to worse noise pollution caused by tourism  

From the tourist prospect, 12% of domestic tourists and 16% of foreign tourists strongly 

agree the noise in Yangshuo is low. However, 4% of domestic tourists and 11% of foreign 

tourists strongly disagree on that point. The percentages of domestic and foreign tourists 

choosing Agree are 34% and 27% and those choosing Disagree are 16% and 23%. 35% of 

domestic tourists and 23% of foreign tourists remain neutral.  
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Strongly agree  Agree  Neutral  Disagree  Strongly disagree 

Figure 7-9 Small noise in Yangshuo  

Generally speaking, more than half of residents think that the noise in Yangshuo is serious. 

Some respondent residents hold that the noise brought by tourism development has disturbed 

their lives, most of which are living in West Street. Domestic and foreign tourists hold different 

perceptions noise. In general, the perception of domestic tourists to noise is not apparent, while 

40% of foreign tourists disagree that the noise is small in Yangshuo because they mainly live in 

the hotels near West Street and experience how loud the noise is at night.   

7.5 Solid Waste 

7.5.1 The Rate of Solid Waste Disposal Increases  

According to Government Work Report of Yangshuo County 2013, a total of 6.5 million 

were invested in 2013 to restructure and put in to use the leachate equalization basin at the 

household refuse disposal plant in the County with the disposal rate of 98%, and to renovate 13 

public toilets in the County and establish 8 public toilets for towns. In addition, 7.5 million Yuan 

were invested to expand the sewage pipe network in Kangzhan Road, Pantao Road, Diecui Road, 

Furong Road, and Tianma Road and from the park’s parking lot to the junction of Dangxiao 

Road, with the sewage disposal rate of 96%.  
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7.5.2 Perception: the Residents Perceive that the Solid Wastes Increase while the 

Tourists Think that the Scenic Environment is Clean 

From the resident prospect, of 484 valid questionnaires, 49% and 15% of respondent 

residents agree and strongly agree that tourism has increased solid wastes, 18% think tourism has 

nothing to do with the solid wastes, and 13% and 5% of them disagree and strongly disagree that 

tourism has increased solid wastes.  

  

Strongly agree  Agree  Neutral  Disagree  Strongly disagree 

Figure 7-10 Tourism has increased solid wastes 

From the tourist prospect, 17% of domestic tourists and 24% of foreign tourists strongly 

agree that the scenic environment is clean, 47% of domestic tourists and 43% of foreign tourists 

agree on that point. 27% remain neutral in this regard, while 7% of domestic tourists and 9% of 

foreign tourists disagree. The percentages of domestic and foreign tourists choosing Strongly 

Disagree are 2% and 6%.  
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Strongly agree  Agree  Neutral  Disagree  Strongly disagree 

Figure 7-11 The scenic environment is clean 

Generally speaking, most of the respondent residents think that tourism development has 

increased solid wastes. The increase of tourists will produce more domestic wastes in all aspects, 

such as food, clothing, housing and transportation. It will bring a negative impact on the scenic 

spot management and tourist’s travelling experience if such wastes can't be timely disposed. Most 

of the tourists are satisfied with the sanitation of the scenic environment. At the same time, there 

are still a small number of them who think some local environment needs to be improved. The 

habit of littering by some tourists also disturbs other tourists.  

7.6 Landscape Maintenance and Visual Impact 

7.6.1 Constant Issue of Measures for Landscape Improvement 

According to the Government Work Report of Yangshuo County 2013, the editing and 

revision of the Overall Planning of Yangshuo County from 2012 to 2030 have been basically 

completed, in which, to ensure the construction of cities and towns, the planning of land use of 

the County and 9 towns, the overall planning of Baisha Town, and the control detailed planning 

of Fuli Town and Xingping Town have been completed and the framework to planning of 250 

villages has been done. From March 2012 to March 2013, Yangshuo obtained 4289 mu of 

construction land, becoming a county with the largest area of construction land within the city. 

The area of land expropriation and transfer exceeds the total area of those in the remaining 11 
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counties. 258 construction projects were approved, with the total construction area of 776,000 

square meters. A joint supervision mechanism against illegal use and construction of land was 

established, and 34 cases of illegal land occupation (with the area of 37,000 square meters) and 

77 cases of illegal construction (with the area of 31,000 square meters) were investigated.  

7.6.2 Perception: the Resident Awareness On Landscape Maintenance Is Poor And the 

Tourist Perception is Good  

Of 492 valid questionnaires, 37% of respondent residents think that hotels and other tourism 

facilities have no impact on landscape aesthetics. 21% and 9% of them agree and strongly agree 

that hotels and other tourism facilities have ruined landscape aesthetics, while 26% and 7% 

disagree and strongly disagree on that point (figure 7-11).  

 

Strongly agree  Agree  Neutral  Disagree  Strongly disagree 

Figure 7-12 Hotels and other tourism facilities have ruined landscape aesthetics 

For domestic tourists, 39% and 17% of them agree and strongly agree that the cultural 

attractions are properly maintained, 35% remain neutral, and 6% and 3% disagree and strongly 

disagree on that point. For foreign tourists, the percentages of them choosing Agree and Strongly 

Agree are 39% and 23%, Neutral, 35%, Disagree, 10% and Strongly Disagree, 4%.  
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Strongly agree  Agree  Neutral  Disagree  Strongly disagree 

Figure 7-13 The cultural attractions are properly maintained 

In terms of the resident perception, most of the residents think hotels and other tourism 

facilities bring economic benefits instead of destroying the landscape aesthetics, so they are not 

aware of the importance of environmental landscape protection. As for tourists, both domestic 

and foreign tourists think that the cultural attractions are properly maintained, however, more 

foreign tourists disagree on that point. This indicates that more efforts shall be made to maintain 

the cultural attractions.  

7.7 Energy-saving Management  

As early as 2011, Yangshuo invested 29.88 million Yuan in completing 83 rural power grid 

transformation projects in 63 natural villages of 9 towns, improving the power supply quality of 

the electric network. In terms of energy conservation, Yangshuo County government promotes 

the use of clean energy to the tourism enterprises and encourages them to adopt energy-saving 

measures. In this round of monitoring, the team randomly surveyed and interviewed the owners 

of different types of tourism enterprises in Yangshuo County, and recovered 76 valid 

questionnaires. The results of the questionnaires (Figure 7-13) shows 35% of enterprises have 

taken measures to save energies and water resources, including using energy-saving lamp, saving 

water intentionally (such as using water within limited time and controlling power supply), and 

using solar electrical appliance, etc. 28% of enterprises have not done so but intend to do so, and 
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37% have not done so nor intend to do so. The main reasons for this, as the team found out in the 

interviews, can be divided into two classes: first, they want to save the equipment cost; and 

second, they don’t know the approaches and measures of energy saving.  

 

Figure 7-14 Proportion of enterprises taking energy-saving measures 

7.8 Summary of the Chapter 

Generally speaking, the tourism environment and environmental protection are relatively 

satisfactory in Yangshuo. The related policies introduced by the government have promoted the 

environmental protection and achieved certain progress. In terms of atmospheric and aquatic 

environment, the resident perception to atmosphere and water is relatively poor, while the tourist 

perception to the same is good. As for noise control, more efforts need to be made to control the 

noise in Yangshuo. Tourists and residents living in some area feel that their lives are disturbed by 

the high noise intensity. In terms of solid waste, the household refuse disposal system in the 

county and towns has been improved. With the increase of tourists, the residents think that the 

solid wastes increase accordingly, while the tourists think that the scenic environment is clean. 

With regard to landscape, the residents don’t think that the buildings ruin the landscape, while the 

tourists generally think that the cultural attractions are properly maintained. As for energy 

management, the rural power grid transformation for natural villages in 2011 improved the 

quality of the electric network, but the situation of energy conservation among enterprises seems 

not very optimistic. To improve the above problems, the following measures shall be taken:   

First, to develop tourism in Yangshuo, it is necessary to take into account how the local 

resident feel. The atmospheric and aquatic environment shall be further improved to provide a 

benign living environment to local residents.  
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Second, the noise intensity is high in some areas of Yangshuo. Particularly, in West Street, 

the shouts of street vendors and the music from the bars at night seriously disturb the residents 

and tourists living around, and at the same time, lower the tourism experience. So, it is necessary 

to control the noise in those areas.  

Third, as the tourism development is getting better in Yangshuo, more wastes will be 

produced by tourists. So, it is necessary to further improve the efficiency and effect of waste 

disposal.  

Fourth, the resident awareness on environmental protection shall be improved. It can be 

found from the resident perception to landscape destruction caused by the buildings that the 

residents are not aware of the harm in this aspect. So, propaganda and education are required.   

Fifth, the enterprise space of energy saving and environment protection needs to be further 

expanded and promoted to put the measures of energy saving and environment protection into 

place and realize the sustainable tourism development.  

The survey and analysis on the supply and demand of Yangshuo’s tourism products and 

services is the basic requirement to enhance tourist satisfaction and accelerate the tourism 

development, as well as the key to the sustainable development of the tourism market in 

Yangshuo. In the round of monitoring, the development of Yangshuo’s tourism products and 

services are surveyed by means of questionnaires and observation On the one hand, the 

questionnaires were distributed to the tourists to get to know their primary motives of visiting 

Yangshuo and their tour routes for the purpose of monitoring the demand characteristics of the 

tourism market in Yangshuo; on the other hand, the survey on the provision of tourism hardware 

service was conducted by means of observation to get a clear picture of Yangshuo’s capability to 

provide tourism services as well as its potential to develop tourism in the future. 
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Chapter VIII Tourism Products and Services 

8.1 Monitoring Indicators of Tourism Products and Services 

In this part, the diversity of tourism products and services scope and the image of tourism 

destination are used to indicate the development of the tourism products and services in 

Yangshuo. The monitoring indicators are concluded according to the Indicators of Sustainable 

Development for Tourism Destinations. See table 8-1.  

Table 8-1 Monitoring indicators of tourism products and services  

Main monitoring aspect Monitoring indicator 

Expectation of tourists to 

tourism products  

 

Tourist’s purpose to Yangshuo 

Expected length of stay in Yangshuo 

Tourist choice of tourism 

products 

Shops attracting tourists  

Consumption of tourism products 

Tourist choice of tourism attractions 

Tourism services scope Types of the basic tourism service facilities 

at the tourism destinations  

Distribution of tourism service facilities  

Destination image/tourist’s 

response to tourism products 

Channels for tourists to get the destination 

information 

Destination information expected by the 

tourists 

Willingness of tourists to revisit  

Willingness of tourists to recommend 

Yangshuo to others 
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8.2 Indicator Analysis  

By distributing the tourist questionnaires designed based on the above indicators and 

carrying out a field survey, the survey team succeeded in collecting the primary data and, under 

the assistance of the relevant local administrative departments, some secondary data as the 

supplementary and supporting information. It uses the data and information obtained to analyze 

the matters related to tourism products and services, including the characteristics in four major 

aspects, such as tourist expectation, tourism products, tourism service facilities and destination 

image, as well as monitors the sustainable development of the tourism products and services at 

the tourism destination.   

 

8.2.1 Tourists’ Purchase Characteristics 

The following two questions in the monitoring questionnaire, such as ―What is your 

motivation to come to Yangshuo?‖ and ―How long do you plan to stay in Yangshuo?‖, will 

mainly reflect the index of expected characteristics before the tourists’ spending, which will be 

analyzed and explained through date results from the questionnaire, combined with field 

observations and interviews. 

8.2.1.1 Traveling Purpose: Still Based on Sightseeing and Leisure 

Traveling purpose reflects, to some extent, the expectations of the tourists on tourist 

destinations. It is the understanding of tourist expectations and spending motivations that will be 

an important prerequisite to understand market demand and segmentation. According to the 

results of the questionnaire on what the tourists’ motivation to come to Yangshuo is, it is 

analyzed as shown in Table 8-2 and Figure 8-1. (multiple choices, optional for the tourists to 

select multiple traveling purposes) 
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Table 8-2 Comparison table of traveling purpose for domestic and foreign tourists 

Traveling purpose Domestic tourists Foreign tourists 

Percentage Sorting 10 Percentage Sorting 

Sightseeing 68.6% 1 71.1% 1 

Leisure & vacation 64.7% 2 43.3% 2 

Business events 3.3% 8 2.9% 8 

Official meetings 

and survey  

2.5% 9 0.4% 13 

Incentive travel of 

the company and 

unit  

5.8% 5 1.2% 11 

Religious worship 0.5% 13 0.8% 12 

Scientific expedition 1.1% 11 1.7% 10 

Wild adventure 3.7% 6 24.0% 4 

Photography 10.5% 4 16.5% 5 

Family & friend 

visiting 

3.4% 7 8.7% 6 

Festival activities 1.0% 12 2.9% 8 

Understanding of 

culture and cuisine 

21.3% 3 25.2% 3 

Others 2.3% 10 8.3% 7 

 

Visibly, most of the tourists focus on sightseeing and leisure and vacation, where 68.6% of 

domestic tourists choose the sightseeing as their motivation and 64.7% of domestic tourists 

choose leisure and vacation, with an increase compared with 61.97% and 63.14% in 2012 

respectively; the sightseeing prevails, but there is little proportion difference between them, and 

sightseeing and leisure and vacation mainly function in Yangshuo as a popular tourist destination. 

                            
10

  Note: It is sorted from 1 to 14 based on the proportion of the tourists selecting this item in the table, and the bigger 

the proportion is, the closer the sorting near to the top is.  
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As for foreign tourists, it is primary for sightseeing, for example, sightseeing tourists account for 

71.1%, while the tourists for leisure and vacation account for 43.3%. 

 In addition, the proportion of the understanding of culture and cuisine is ranked third in the 

choice of domestic and foreign tourists, with an increase compared with 13.07% domestic 

tourists and 19.89% foreign tourists in 2012, showing that the tourists pay more attention to the 

expectations of the understanding of local culture and cuisine, and therefore, in the design of 

local tourism products and services, appropriate importance will be attached to the products and 

services related to the culture and cuisine. 

Photography and wild adventure are notable. The proportion of the said two certainly 

increases, compared with the data in 2012, especially in wild adventure, in which, the proportion 

rises to #6 from #8 in domestic tourists, while it rises to 24.0 % from 17.68% in foreign tourists, 

roughly showing that more tourists start to pay attention to the adventure and photography in 

Yangshuo, conducive to develop diversified Yangshuo tourism products and services which 

satisfy sustainable tourism development in Yangshuo. 
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Figure 8-1 Comparison of traveling purpose for domestic and foreign tourists 

In Figure 8-1, the comparison of traveling purpose of domestic and foreign tourists can be 

more clearly; although with both sightseeing and leisure and vacation as the most important 

tourist purposes, the proportion of ―Leisure and vacation‖ for foreign tourists is significantly 

lower than that of domestic tourists, possibly because of different awareness and expectations of 

tourism products related to leisure and vacation between domestic and foreign tourists. In 

addition, "wild adventure" is more obviously different, i.e. 24.0% for foreign tourists and only 

3.7% for domestic tourists, mainly due to different awareness and acceptance of new tourism 

products, and meanwhile the choice of foreign tourists also indicates the conditions and potentials 

of adventure tourism products in Yangshuo. In incentive travel of the company and unit, the 

proportion of domestic tourists is higher. 

Differences of traveling purpose between domestic and foreign tourists will bring about an 

affect on their choice of tourism products and services. More diversified tourism products are 

required to meet different needs of tourists in tourism purposes. 
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8.2.1.2 Expected Stay: Short-term-oriented, along with Longer Stay for Foreign Tourists  

Expected stay in Yangshuo reflects, to some extent, the tourists’ expectations of tourism 

products and services and actual overall perception in Yangshuo. "Usually, richer variety of 

activities could attract the tourists to stay and experience longer". Therefore, this indicator can 

also reflect the diversity of tourism products and services in tourist destination, and show whether 

it can attract the tourists and meet their needs. According to the questionnaire results, the stay of 

domestic and foreign tourists in Yangshuo is analyzed as shown in Figure 8-2. 

 

Figure 8-2 Tourists’ stay in Yangshuo 

It can be seen from Figure 8-2 that the stay of both domestic and foreign tourists focus on 

1-3 days, for a short stay. This is certainly related to tourism purpose, for example, single 

sightseeing causes short stay in local attractions. 

Compared with domestic tourists, foreign tourists stay relatively long, and the proportion of 

7-15 days and more than 15 days is significantly higher than that of domestic tourists respectively, 

which is also related to traveling activities of foreign tourists. It is learned in the interviews that 

foreign tourists select the following activities, like learning of Taiji, kung fu and language or 

teaching, so such special tourism activities require more stay time. Except for special tourism 

activities, foreign tourists not only select local sightseeing and leisure, but also tend to deeply 

understand local life and culture. In tourist-concentrated popular area in China, fewer foreign 

tourists are found. Different tourism products and activities due to different traveling motivation 
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lead to the differences in the stay of domestic and foreign tourists, and it is visible that attention 

shall be paid to demand difference of the groups as to the products and services provided to 

different market groups, and also tourism products and functions bring about an important affect 

on the tourists’ stay. 

8.2.2 Tourism Products 

Monitoring indicators of tourism products are mainly reflected in "Shops attractable to the 

tourists", "Tourism commodities" and "Tourist route" (i.e., tourist-selected attractions). The task 

force has conducted statistical analysis on the basis of the questionnaire results and related data. 

8.2.2.1 Shops Attractable to the Tourists: Still Dominated Bars and Handicraft Shops 

Attention paid to the attractiveness of local shop types to the tourists can be used to not only 

understand the interest and demand of the tourists and meanwhile reflect the development of 

local shops to some extent, but also play a certain role in positioning tourist destination in 

different tourist groups, and contributing to balanced development of local business environment 

and maintaining the diversity. (multiple choice, optional for the tourists to choose multiple types 

of the shops which they are interested in.) 

Table 8-3 Types of the shops favorable for domestic and foreign tourists 

Shop Type Domestic tourists Foreign tourists 

Percentage Sorting11 Percentage Sorting 

Hotel & 

guesthouse 

18.50% 5 10.30% 8 

Western 

Restaurant 

16.70% 6 23.90% 5 

Bar 49.20% 2 33.80% 2 

Apparel store 20.70% 4 25.20% 4 

Handicraft shop 54.80% 1 29.10% 3 

Specialty shop 21.60% 3 12.80% 7 

                            
11

  Note: It is sorted from 1 to 14 based on the proportion of the tourists selecting this item in the table, and the bigger 

the proportion is, the closer the sorting near to the top is. 



Tourism Products and Services 

267 

Monitoring report of sustainable tourism development --- 2013 • Yangshuo 

Video store 2.20% 11 1.30% 12 

Chinese 

restaurant 

7.40% 7 54.30% 1 

Travel agency, 

tourist consulting 

service and ticket 

agency  

2.30% 10 13.70% 6 

Foreign language 

school 

1.50% 12 6.80% 10 

Shop for health 

care and 

preservation and 

leisure 

3.10% 9 8.10% 9 

Others 4.30% 8 6.80% 10 

 

From Table 8-3, the followings like handicraft shop, bar, specialty shop and apparel store are 

most attractive to domestic tourists. Compared with the data in 2012, the proportion of bars and 

apparel stores rises certainly, from 40.82% to 49.20% and from 15.27% to 20.70% respectively, 

indicating the attractiveness of these two shop types increases. 

As for foreign tourists, the followings like Chinese restaurant, bar, handicraft shop, and 

apparel store are most attractive. Compared with the data in 2012, the proportion of apparel 

stores rises certainly, from 18.23% to 25.20%, the proportion of Chinese restaurants rises about 

7%, and the proportion of the bars rises about 5%. 
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Figure 8-3 Shop type attractable to domestic and foreign tourists 

It can be seen from the comparison in Figure 8-3 that domestic tourists do not share the same 

view of attractive shop types with foreign tourists who pay more attention to Chinese restaurants, 

while less attention to handcraft shop, specialty shop and bar than domestic tourists, possibly 

because foreign tourists consider local Chinese restaurants are more representative of local 

culture in Yangshuo; in addition, foreign tourists show more interest in travel agency, tourist 

consulting service and ticket agency than domestic tourists, possibly due to local information 

assistance required by foreign tourists accessible to less information. 

Why more focus of domestic tourists on hotel and guesthouse is larger than that of foreign 

tourists may probably lie in that it is more novel and popular to domestic tourists accessible to 

family hotel, inn and youth hostel with local characteristics. 

Overall, it is bar and handcraft shop that are currently most attractive in Yangshuo, and it is 

required to pay more attention to the differences and changes of interest and demand of domestic 

and foreign tourists, and the development of the shops satisfying the needs of different tourists, 

and maintain the diversity and balance. 

8.2.2.2 Tourist Commodities: Dominated Handcraft and Specialty Food 

As the tourists’ spending of local tourist commodities is one of important indicators to 

evaluate local products and services, it will be analyzed in this monitoring through local tourist 
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commodity type and purchase reason spent by the tourists in the local. (multiple choice, optional 

for the tourists to choose purchased commodity types and why they purchased.) 

 

Figure 8-4 Consumption of tourist commodities of domestic and foreign tourists 

It can be seen from Figure 8-4 that domestic tourists pay more attention to handcraft, 

specialty food, creative commodity and ethnic costumes, while foreign tourists mostly focus on 

daily item, specialty food and handcraft. As this is basically consistent with the commodity 

corresponded to tourist-interested shop type, it shows that tourist commodities like local special 

handcraft and specialty food in Yangshuo are much attractive to the tourists. That foreign tourists 

purchasing such commodities are significantly less than domestic tourists may explain such 

commodities do not conform well to the awareness of foreign tourists to local folk culture, and 

not reflect representative culture. 

In addition, there is still a certain proportion of tourists not purchasing any tourist 

commodity (12.3% domestic tourists, and 26.1% foreign tourists), indicating that there is still 

some space for tourist commodities in Yangshuo, and it is required to consider how to further 

enhance the uniqueness and attractiveness of local tourist commodities. 
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Figure 8-5 Why domestic and foreign tourists buy tourist commodities 

Why the tourists buy the commodities can be seen from Figure 8-5. Visibly, it is to buy 

themselves or friends and family souvenirs or gifts as main reason for both domestic and foreign 

tourists, indicating the tourists are willing to buy the souvenirs and local tourist commodities can 

satisfy such demand to some extent. Second, it is because journey thing works, i.e. the needs of 

the tourists can not be neglected. But the proportion of the souvenirs or gifts bought by foreign 

tourists is less, it may be associated with travel distance. 

In general, the tourists’ needs of the commodities are mainly reflected in local special 

commodities like handcraft and specialty food, which mainly satisfy the souvenirs or gifts, 

followed by daily item demand in the trip. 

8.2.2.3 Tourist Choice of Attractions: Still First Choice of West Street and Lijiang River 

Main attractions in Yangshuo County include: Yangshuo West Street, Moon Hill, Li Village, 

Yulong River, Peach Resort, Ancient Guilin Show, Big Banyan Tree Scenic Area, Impression on 

Sister Liu, Longjing River rafting, Xingping Fishing Village, Lijiang River, Ten-mile Gallery, 

Mushan Village and East Street. The task force has selected the following 13 well-developed 

scenic spots as monitoring range of attractions, to study the tourists’ choice of the attractions. 

(multiple choice, optional for the tourists to choose the attractions.) 
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Table 8-4 Tourists’ product preference in the attractions 

Tourist 

attractions 

Domestic tourists Foreign tourists 

Percentage Sorting12 Percentage Sorting 

West Street 86.9% 1 70.5% 2 

Lijiang River 78.4% 2 84.2% 1 

Huangbu 

reflection 

36.3% 6 37.8% 5 

Qing'e Ferries 13.9% 11 6.2% 11 

Butterfly Spring 31.5% 8 4.6% 13 

Ancient Guilin 

Show 

32.3% 7 3.7% 14 

Jianshan Temple 8.8% 12 6.2% 11 

Big Banyan 

Tree 

43.0% 4 10.4% 9 

Yulong River 44.4% 3 38.2% 4 

Moon Hill 38.2% 5 46.5% 3 

Longjing River 

rafting 

17.6% 9 10.8% 7 

Yang Di scenic 

spot 

15.6% 10 10.0% 10 

Fuli Ancient 

Town 

4.5% 14 12.4% 6 

Others 4.6% 13 10.8% 7 

It can be seen from Table 8-4 that the majority of domestic and foreign tourists take West 

Street and Lijiang River as the attractions in tourist line. 86.9% domestic tourists and 70.5% 

foreign tourists will visit West Street, while 78.4 % domestic tourists and 84.2% foreign tourists 

will go to Lijiang River, respectively ranked first and second, similar to the results in 2012, 

indicating core status and product maturity of these two attractions in Yangshuo. 

                            
12

Note: It is sorted from 1 to 14 based on the proportion of the tourists selecting this item in the table, and the bigger 

the proportion is, the closer the sorting near to the top is. 
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In addition, the followings like Yulong River, Moon Hill and Huangbu reflection are popular 

to domestic and foreign tourists, accounting for about 40% both, similar to the results in 2012, 

indicating that these places have gradually been developed into landmark attractions in Yangshuo 

– important attractions out of West Street and Lijiang River. 

 

Figure 8-6 Choice of the attractions by domestic and foreign tourists  

It can be seen from the comparison in Figure 8-6 that a bigger difference in the choice of 

some tourism products has been shown between domestic and foreign tourists. Domestic tourists 

pay more attention to Ancient Guilin Show, Butterfly Spring and Big Banyan Tree, which, 

through observation and interviews, are arranged by travel agencies, but selected by fewer 

foreign tourists as public attractions. Folk culture represented by Fuli Ancient Town has been 

welcomed by foreign tourists. Moreover, other attractions are selected by foreign tourists, 

including, based on the text and interviews, countryside, rock climbing and Yinshui rock. 

In summary, the landmark attractions like West Street and Lijiang River are still very 

attractive to the tourists at home and abroad, while the followings including Yulong River, Moon 

Hill and Huangbu reflection gradually play an important role. Some public attractions, artificially 

created and constructed, like Ancient Guilin Show, Butterfly Spring and Big Banyan Tree are 

selected by more domestic tourists. Foreign tourists are more inclined to select the attractions 

with fewer public tourists, but folk culture or satisfaction of special traveling demand. 
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8.2.3 Tourism Service Scope 

Monitoring indicators of tourism service scope primarily focus on ―Basic tourism service 

facility type in tourist destination‖ and ―Hardware distribution in tourist destination‖. To this end, 

the task force was divided into three groups to conduct a half-day on-site investigation and 

collect first-hand shop data respectively in three areas. 

It includes main gathering areas of tourists and residents in Yangshuo County, divided into 

Area A / B / C. 

Area A, yellow area in Figure 8-7, mainly refers to surrounding streets centered by West 

Street, including West Street, New West Street, Baoquan Road, Bilian Road, Binjiang Road, 

Chengbei Road, Chengzhong Road, Diecui Road, Furong Road, Fuqian Road, Guihua Road, 

Lianfeng Road, Pantao Road, Rongyin Road, Shenshan Road and Xianqian Road. 

Area B, green area in Figure 8-7, mainly refers to the surroundings of Jingfeng Road, 

including Jingfeng Road, Chengxi Road, Huashan Road, Jiangjun Road, Lanhua Road, Longyue 

Road, Xiangshui Road, Yuxi Road, Wuteng Lane and others. 

Area C, red area in Figure 8-7, mainly refers to the surroundings of Shima Road and 

Kangzhan Road, including Shima Road North, Shima Road South, Kangzhan Road, Fengming 

Road, Guanlian Road, Jinshi Road, and Wujing Road. 
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Figure 8-7 Zoning distribution of service facilities in Yangshuo County 

8.2.3.1 Service Scope: More Comprehensive Services Provided for the Tourists 

Based on field investigation, tourism services provided for the tourists in Yangshuo County 

include: 

Hotel & guesthouse (hotel, family house, inn, youth hostel etc.) 

Restaurant (hotel, Chinese restaurant, food stall, rice-flour noodle shop, snack bar, etc.) 

Bar and western restaurant (bar, KTV, coffee shop, Hong Kong style restaurant, French 

restaurant, American chain restaurant, etc.) 

Souvenir shop (ethnic costumes store, handcraft shop, specialty supermarket, jade shop, 

specialty apparel store, calligraphy and painting shop, etc.) 

Tourism service (travel agency, bicycle rental, rock climbing club, agency for air, train and 

coach tickets, tourist consulting company etc.) 
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Chinese health care (foot massage, foot bath, massage, chiropractic massage, sauna, 

recreation center, leisure clubs, massage center, health club, etc.)  

Foreign language school including foreign language school and English college, etc. 

Public service facilities (bank, post office, hospital, large clinic, government department, 

school, public toilet, telecommunications, pharmacy and supermarket) 

General merchandise (grocery, canteen, hardware store, small supermarket, news kiosk, and 

convenience store etc.) 

Casual clothing (including brand apparel store, casual clothing store, lingerie store, bedding 

store, shoe store, luggage store, children's clothing store, etc.) 

Other services (furniture, appliance, decoration material shop, etc.) 

It can be seen that service facilities in Yangshuo county are more comprehensive and perfect, 

and a variety of service facilities can meet daily and tourism needs of residents and tourists.  

8.2.3.2 Service Facilities Distribution: Separated between Tourists and Residence, and 

Distributed More Reasonably  

See the table below for shop quantity in areas and the proportion in total shop number. 

Table 8-5 Quantity and proportion of various shops  

Area Area A Area B Area C 

Shop type Quantity Proportio

n 

Quantity Proportio

n 

Quantity Proportio

n 

Hotel & 

guesthouse 

207 14.69% 94 15.36% 56 12.44% 

Restaurant 214 15.19% 107 17.48% 65 14.44% 

Bar 43 3.05% 1 0.16% 0 0.00% 

Western restaurant 49 3.48% 0 0.00% 0 0.00% 

Souvenir 187 13.27% 8 1.31% 23 5.11% 

Tourism service 59 4.19% 10 1.63% 7 1.56% 

Chinese health 38 2.70% 36 5.88% 3 0.67% 
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care 

Foreign language 

school 

9 0.64% 4 0.65% 0 0.00% 

Public service 

facilities 

104 7.2% 70 11.4% 57 12.6% 

General 

merchandise  

199 13.7% 66 10.7% 173 38.4% 

Casual clothing 168 11.6% 5 0.8% 4 0.9% 

Others 124 8.6% 210 34.1% 57 12.6% 

Object 

Shops for tourists 610 42.1% 191 31.2% 112 24.9% 

Shops for tourists 

and residents 

475 32.8% 101 16.5% 98 21.8% 

Shops for residents 324 22.3% 319 52.1% 239 53.1% 

 

According to Table 8-5 and Figure 8-8, it can be seen from the comparison of shop type 

proportion in the areas that Area A refers to commercial and tourist compact district, where the 

number of service facilities including hotel & guesthouse, restaurant, bar, western restaurant, 

souvenir and tourism service is significantly more than that in other areas, and from the 

proportion, the shops in Area A mainly focus on the tourist. 

Area B refers to a mixing area of tourists and residents. From the quantity, there are more 

hotels and guesthouses and restaurants, and less shopping venues like souvenir and apparel stores, 

indicating that the needs of accommodation and catering can be satisfied in this area, but 

commercial shopping is less strong. From the proportion, it is equal between shops for tourists 

and for residents. 

Area C is mainly residential area. From the quantity, there are fewer hotels and guesthouses, 

almost no bar and western restaurant, but more facilities serving the residents like general 

merchandise. From the proportion, it is least for the tourists in three areas, but it is largest in 

shops serving the residents. 
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Figure 8-8 Quantity comparison of tourism-related shops in the areas  

From the functions, there are more hotels, restaurants, public service facilities and general 

merchandises, distributed in a more balanced form in various areas, while some shops like bar, 

western restaurant, tourism service and souvenir shops are distributed in a more concentrated 

form, which can more satisfy the needs of residents and tourists; thus tourism development does 

not disproportionately affect the lives of residents, and public services and commodities widely 

distributed will be more convenient to daily needs of residents and tourists. 

8.2.4 Tourist Response to Tourism Products 

Image indicators of tourist destination are mainly embodied in ―Information channel 

accessible to tourist destination‖, ―Tourism information excepted by tourists‖, ―Revisiting 

willingness of tourists‖ and ―Tourist recommendation willingness‖, and the corresponding 

questionnaires will be used to analyze tourist expectation of destination image, information 

access, image perception and communication. 
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8.2.4.1 Information Access Channel: Internet and Public Praise Communication 

Understanding of tourists’ information access channel will be conducive to select more 

appropriate marketing of destination image, and know the effectiveness of various marketing 

channels. Channels accessible to tourism information in Yangshuo by the tourists are shown 

below. 

 

Figure 8-9 Channels accessible to tourism information by domestic and foreign tourists 

It can be seen from Figure 8-9 that it is Internet and the recommendation of friends and 

family that access to tourism information by domestic and foreign tourists. In addition, travel 

agencies and books play a more important role too. It is big difference that obviously domestic 

tourists access more information from television which fewer foreign tourists are accessible to, 

indicating that domestic TV introduction has played a certain role in imaging tourist destination, 

Yangshuo, while less promotion is found in foreign television programs. Also, foreign tourists 

have accessed to tourism information from more channels, and through interviews and text 

descriptions, "Lonely Planet" or other travel guides will be ideal. 

Overall, how to access to tourism information is diversified and focused, especially in the 

communication of public praise, and websites and travel guides, and therefore, it is particularly 

important for the marketing of Yangshuo destination to pay attention to the development of 

tourism products and services, destination image maintenance and guaranteed good public praise 

effect. 
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8.2.4.2 Desirable Information: Basic Information like Attractions and Accommodation 

Figure 8-10 shows that attractions introduction will be the most desirable information for 

domestic and foreign tourists, followed by accommodation information, both of which are the 

most basic information, absolutely necessary for all tourists, so it is required to make such 

information informed to the tourists through channels. 

Differences between domestic and foreign tourists are reflected in transportation, catering, 

cost and culture. Why domestic tourists pay more attention to the information regarding the 

transportation, catering and cost may lie in more short-haul self-drivers, and the concern about 

catering may possibly be due to the desire of domestic tourists to more distinctive local 

restaurants, while it is easier for foreign tourists to find Chinese food, different from their own 

dishes. In addition, it is average income level in China that makes domestic tourists more 

concerned about the costs in the destination. Foreign tourists focus more on the culture than 

domestic tourists. 

 

Figure 8-10 Information desired by the tourists 

8.3 Summary of the Chapter 

Through the questionnaires, field investigation and interviews, the task force has monitored 

the conditions of tourism products and services in Yangshuo, reflected in the tourists’ expectation 
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of products and services, consumer characteristics, feedback as well as objective development of 

products and services. 

8.3.1 Concentrated Tourism Motivation with Desiderated Diversification 

Improvement  

It is sightseeing and leisure that motivate the tourists in Yangshuo, in both high proportion, 

but the tourists only select 1-3 days stay. On the other hand, there is still a large space to improve 

the diversification of tourism products and services in Yangshuo, and then it is temporarily 

unable to attract more attention from various types of the tourists, but it is notable that, the 

motivation of adventure, rock climbing and photography will be possibly developed to enrich 

local diversity. 

8.3.2 Welcomed Tourism Products with Local Characteristics 

Handcraft and specialty food with cultural features prevail, no matter in the shops attractive 

to the tourists or tourism commodities purchased by the tourists. Why the tourists purchase such 

products focuses on the souvenirs or gifts, requiring that tourism commodities are certainly local 

and culture-oriented to meet the needs of the tourists. Pub culture in Yangshuo is still concerned 

by most of the tourists, which, in fact, has become one of local culture features. 

8.3.3 Attractiveness Maintained by Landmark Attractions and Visibility 

Improvement of Other Attractions 

It is found through the survey that the landmark attractions like West Street and Lijiang 

River are still very attractive to most of the tourists, while the followings including Yulong River 

and Moon Hill are gradually visible. Some public attractions artificially created and constructed, 

like Butterfly Spring, Big Banyan Tree and Ancient Guilin Show are selected by more domestic 

and foreign tourists. In addition to independent traveler or tour group, more attention shall be 

paid to internal cause to understand the needs of the tourists. 

8.3.4 Improved Service Facilities and Reasonable Regional Distribution 

Rich service facilities in Yangshuo county can greatly satisfy the needs of tourists and 

residents, reasonably distributed, for example, the area with strong commercial feature and high 



Tourism Products and Services 

281 

Monitoring report of sustainable tourism development --- 2013 • Yangshuo 

concentration of the tourists, resident-concentrated area, as well as mixing area of residents and 

tourists, so that tourism development does not bring too much negative impact on the residents. 

8.3.5 Important Communication of Internet and Public Praise and Focus on 

Tourism Information Transfer 

The survey shows that it is Internet and friends’ recommendation that make the tourists 

accessible to tourism-related information, and attractions introduction will be the most desirable 

information for the tourists. So importance shall be attached to such channels and information 

used in the promotion of tourist destination image of Yangshuo. 
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Chapter IX Conclusion 

Through the analysis of first-hand data and second-hand material obtained in field 

monitoring survey this year, compared with the data in previous years (2006-2012), the following 

conclusions are shown: 

9.1 Increased Awareness of Tourism Engagement by Community 

Residents, but in Limited Mode 

90.9% of the interviewed residents expressed the support for Yangshuo tourism, while most 

of the residents highly satisfied the development of local tourism, and considered that the tourism 

will be conducive for the locals and benefit them accordingly. The residents had clear perception 

of positive and negative impacts of tourism development, i.e. a certain positive impact on 

promoting economic development, cultural exchange and handicraft development, and a negative 

impact on the inflation, increased housing prices and environmental pollution. This shows that 

the awareness of tourism engagement by community residents increases. Resident engagement is 

limited, even with lower engagement, just because of the following reasons, such as lower 

education, imperfect tourism career development, inadequate grasp of practical advice and 

decision-making power, difficult access to government information, and narrow view channels. 

In particular, at this stage, less attention has been paid to vulnerable residents in Yangshuo 

tourism, embodied in the insufficient subsidies for elderly and disabled population. 

9.2 Transition of Traveling Mode for Domestic and Foreign 

Tourists but with Large Differences in Travel Experience 

As the tourism in Yangshuo is gradually mature, along with less mass tourism, other 

alternative modes emerge. There are more and more new tourists interested in wild adventure and 

photography, and also more foreign tourists visiting family and friends and learning Taiji and 

Chinese. A better tourist experience is mainly reflected in the satisfaction of natural resources, 

along with a higher willingness of revisiting and recommendation. But most of the remaining 
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satisfaction indicators are not high, mainly reflected in poor homogenization competitiveness of 

designed tourism products and services, poor local custom resource, inadequate protection of 

cultural landscape resources, poor water quality, lower tourism price transparency, poor catering 

service, less accessible transportation, less entertaining and shopping services, as well as big 

noise etc., especially lower complaint handling. A big difference between domestic and foreign 

tourists is mainly reflected in travel mode, spending power and ideas, tourism expectations, 

recommendation willingness, the satisfaction of the transportation, catering and service along 

with the perception of water quality in Lijiang River. 

9.3 Higher Attraction of Natural Resources and Desiderated 

Improvement of Tourism Transportation  

It is Yangshuo scenery that, as core tourism resource, attracts domestic and foreign tourists, 

and it is required in related planning and control of urban development to firmly perform better 

protection and development of natural resources, strengthen the construction of secondary core 

attractions including cultural customs, community residents, local building, and local tour guides. 

It is road traffic pressure that still challenges, to largest extent, current tourism transportation 

planning in Yangshuo. Among them, on one hand, it is required to improve tourism transportation 

based on tourist preference, reflected in the improvement of the pavement and cycle track; on the 

other hand, initiative guidance will be required to realize effective diversion and management of 

the tourists through rational planning, improvement of effective and multi-level transportation 

system and the development of multiple tourism resources throughout the region. In addition, at 

this stage, a trend of increasing tourism land in Yangshuo has emerged; on the premise of 

unbalanced development, local government shall flexibly prepare land planning to rationally and 

effectively allocate and use the land based on the characteristics of different towns. 

9.4 Tourism Promotion for Local Economic Development and 

Great Ripple Effect from Tourism Industry 

Tourism industry in Yangshuo has contributed more than 65% in GDP, with significantly 

higher rate than other industries since 2004. Tourism industry has played an important role in 

financial contribution, jobs and investment attraction. In particular, it has also played an 
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important role in leading to the development of education and training industries, promoting local 

marketing of agricultural products, and supporting local handicraft industry in Yangshuo. 

9.5 Increased Competition among Small Tourism Enterprises and 

Independent Change of Tourism Commercial Activities 

With rapid development of tourism industry in Yangshuo, tourism-related enterprises were 

continuously stationed, and the competition among enterprises increased. Independent change of 

commercial activities has been caused due to competitive behavior, tourist preference and rental, 

reflected in the service transfer from the residents to the tourists in the functions of overall 

commercial shops in Yangshuo in recent years, but due to the demand of recreation and shopping 

by the tourists, tourism-related shop type has been changed from the service like eating and living 

to leisure and recreation, and then the facts that the tourists gather towards tourist center and the 

residents leave core area, away from the tourists have further promoted the change of commercial 

activities. 

9.6 Rental Impact on Stable Operation of Small Business and 

Employee-Concerned Wages and Benefits 

Business owners in Yangshuo County are optimistic about tourism investment potential, and 

generally satisfy living environment in Yangshuo, but more than 60% owners are not satisfied 

with operating status, with high rental as a major obstacle, which further affects operating 

stability. As the perception of the owners to sustainable tourism development is not enough, mass 

media and government promotion are required to facilitate the channels. 

According to the survey, it is middle and high in employee satisfaction, where interpersonal 

relation and work environment are satisfactory, but working benefit (wages, bonuses, vacation, 

promotion) is most unsatisfied, while the wages for more than 60% employees are between RMB 

1000 to 2000 Yuan. The reason is not only because of generally low wages, less vacation in peak 

season and tight pyramid organizational structure in tourism enterprises, but also related to small 

businesses and lack of promotion in Yangshuo. Why almost half of the employees choose to work 

in Yangshuo lies in its environment, for a desirable lifestyle in Yangshuo. However, such 

employees, willing to accept lower wage to pursue a lifestyle, are characterized at very high drain. 
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In addition, government and public service organizations provide less employment assistance, 

and it is required to broaden the channels of employment information to increase employment 

rate. The requirements for English in Yangshuo tourism industry will be promotive with English 

learning of the employees who realize the importance of English proficiency. 

9.7 Overall Health and Safety Image and Gradually Formed 

Environment-Friendly Destination 

The vast majority of the tourists and residents clearly feel that, tourism development will 

inevitably bring the air, water, noise and waste pollution to local environment, along with instable 

society and impact on local culture due to the inflows of foreign population, but they also 

consider that it has brought about effective management to cope with these issues effectively and 

even realize better future than before. Among them, the renovation of urban and rural 

environment in Yangshuo achieves a huge success and is well praised by people, which makes 

effective waste treatment. In addition, the government and relevant departments have formulated 

the specifications and corrective measures for food security and public environment security. 

Currently the air quality in Yangshuo is significantly improved, but water pollution still exists, 

and urban noise pollution is serious; health and safety conditions are basically good. 

94.5% of the interviewees believe that it is important to protect natural environment. 

Although a tourist destination trend, environment-friendly, healthy and safe, has basically 

emerged in Yangshuo, it is still required to pay sufficient attention to noise pollution control, 

water pollution treatment, sustainable development education to tourism business owners, 

especially energy-saving awareness education, as well as energy-saving measures of tourism 

enterprises. 

9.8 Upgrade and Transformation of Tourism Products and 

Further Improvement of Supporting Tourism Facilities 

It is required to provide more diversified tourism products based on motivation difference of 

the tourists, and then achieve the upgrade of tourism product through the transformation of 

traveling mode to high-level, featured and more diverse direction. As for the difference between 

domestic and foreign tourists, it is required to design and market the products well. As landmark 
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attractions and local unique tourism commodities are still attractive, which will be taken as main 

impression in Yangshuo tourism industry by the tourists, it is critical to effectively manage and 

design them. For other tourism products, local characteristics and travel experience shall be 

required, and the business concepts, fake and inharmonious, shall be abandoned. In the new era, 

it is very important for good product and service quality communicated in Internet and public 

praise, and it is effectively attractive to the tourists to revisit and recommend. In addition, overall 

tourist facilities and services in Yangshuo are rich and reasonably distributed, towards regional 

distribution, but it is required to further plan scientific and rational development in the future. 
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Appendixes 

Questionnaire of Yangshuo Sustainable Tourism Development 

(For tourists) 

Dear Sir or Madam, 

We are from the United Nations World Tourism Organization, doing a research about the 

sustainable tourism development of Yangshuo. The result is for academic research only, and 

won’t be used for any commercial purposes. All your personal information will be kept 

confidentially. Please write down the information according to your real situation. Thank you 

very much for your support! 

 

Including this time, how many times have you been to Yangshuo ________ 

 

You came to Yangshuo as: 

A. Independent traveler   B. Joining a tour group on your own   C. Joining a tour group with 

friends or families   D. Joining a tour organized by your work organization   E. During a 

conference  F. Else______ 

 

How many companions with you came to Yangshuo _________ 

 

Where did you get information about Yangshuo?(Multiple choices accepted) 

A. Newspapers and magazines           B. Internet            C. TV         D. Travel 

agency       E. Tour Brochure         F. Friends and relatives        G. 

Else____________ 

 

What is your motivation to come to Yangshuo? (Multiple choices accepted) 

A. Relax    B. Take joy & risks     C. Take activities   D. Want changes or escape     E. 

Education & learning    F. Know geographic knowledge   G. Social factors   H. Weather    

I. Culture and food    J. Else _____ 
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How did you come to Yangshuo? (Multiple choices accepted) 

A. Self-driving   B. Coaches   C. Taxi   D. Boat   E. Sightseeing tour bus   F. Walk   G. 

Else ____ 

 

How did you travel in Yangshuo during your stay (Multiple choices accepted) 

A. Self-driving    B. Bike      C. Taxi   D. Boat   E. Sightseeing tour bus   F. Walk  G. 

Else ____ 

 

How long do you plan to stay in Yangshuo? 

A. 1-3 days          B.4-7 days          C. 7-15 days       D. Over 15 days 

Where do you live? 

A. Family hotel      B. Youth hostel       C. Star Hotel      D. Else ___ 

 

What’s you travel budget per person? (personal cost) 

A. <500 Yuan      B.500-1000 Yuan     C.1000-1500 Yuan    D.1500—2000 Yuan     

E.>2000 Yuan 

 

So far, how much did you spend on following parts? (personal cost RMB/Yuan) 

Transportation______   Yuan      Catering______  _ Yuan       Entertainment____   

Yuan    Shopping_____    Yuan      Accommodation____    Yuan    Else __    _ 

Yuan 

 

Which impresses you most? 

A. Natural scenery   B. Unique humanistic feelings   C. Recreational atmosphere   D. 

Hospitable people   E. Nothing 

 

You are going to visit: (Multiple choices accepted) 

□West Street   □Lijiang River  □Painted hill of nine horses   □Scenery on the 20 Yuan note    

□Camel crossing the river   □Butterfly Fountain   □Totem Trail   □Jianshan Temple   
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□Big Banyan Tree   □Yulong River   □Moon Hill   □Longjing River Drifting Resort     

□Yangdi Scenic Area   □Peach Resort    □Impression Liu Sanjie Show   □Fuli Town  

□Else________ 

 

What shop in West Street are you most interested in? (Multiple choices accepted) 

A. Hotel & guesthouse  B. Pub and western restaurant   C. Apparel store  D. Handcraft shop 

E. Specialty shop  F. Chinese health care shop    G. Chinese restaurant   H. Travel agency, 

tourist consulting service and ticket agency   I. Foreign language school  J. Else______ 

 

Does Yangshuo meet your expectation? 

A. Exactly meet           B. Generally meet         C. Faire   D. Less than expectation  

D.  Bad 

 

Will you visit Yangshuo again? A. Yes        B. No         C. Not sure 

 

Will you recommend to Yangshuo friends or relatives? A. Yes   B. No   C. Not sure 

 

Please draw “√”on the appropriate option depending on you travel experience: 

 Strongly 

agree 

Agree Neutral Disagree Strongly 

disagree 

Tourism 

resources 

View in scenic pots is 

beautiful 

5 4 3 2 1 

Environment is clean 5 4 3 2 1 

Traffic is crowded 5 4 3 2 1 

Ticket price of scenic spots 

is reasonable 

5 4 3 2 1 

Cultural landscape has 

local amorous feelings 

5 4 3 2 1 

Water quality of Lijiang 5 4 3 2 1 
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River is high 

Water quality of Yulong 

River is high 

5 4 3 2 1 

Tourism 

services 

Health quality of catering 

and accommodation is 

high 

5 4 3 2 1 

Service of hotel and 

restaurant staff is good 

5 4 3 2 1 

Service of interpretation in 

attractions is good 

5 4 3 2 1 

Service of souvenir shop 

staff is good 

5 4 3 2 1 

 

 

 

Tourism 

environment 

Local security is good 5 4 3 2 1 

Traffic condition is good 5 4 3 2 1 

Air condition is good 5 4 3 2 1 

Noise pollution is little 5 4 3 2 1 

Local residents are 

friendly 

5 4 3 2 1 

Price of catering and 

accommodation is 

reasonable 

5 4 3 2 1 

Price of transportation is 

reasonable 

5 4 3 2 1 

Price of tourism products 

is reasonable 

5 4 3 2 1 

Price of entertainment is 

reasonable and amount is 

abundant 

5 4 3 2 1 

Else Goods have lots of local 5 4 3 2 1 
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 characteristics 

Commercialization is too 

much 

5 4 3 2 1 

I’d like to accept local tour 

guide service in the street 

5 4 3 2 1 

The overall l is satisfied 5 4 3 2 1 

 

Have you watched the performance “Impression Liu Sanjie” in person □Yes         □No  

(Please jump to NO.21 directly) 

 

What “Impression Liu Sanjie” impresses you most? 

 

 

A.Stage   B.Light   C.Local costume   D.Dance   E.Sing   F.Liu Sanjie    

G.Actors  H.Else____ 

 

 

 

 

 

 

Are you agree with the following (tick “√”where you agree) Agree Disagre

e 

During watching, I concerned about the story of Liu Sanjie most   

During watching, I concerned about the performance in stage most   

After return, I will get further understanding of the story of Liu 

Sanjie 

  

The performance reveals the living condition of local residents   

 

On what aspects do you think Yangshuo need to improve for tourism development? 
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Please fill in the next questions, and your personal information will be kept confidentially. 

Gender: A. Male      B. Female    Place of your residence (Country): _________ 

Age:  A.<18   B.18-24   C.24-35   D.35-45    E.45-60    F.>60 

Your educational level: A. Primary school   B. Junior middle school   C. Senior middle 

school or technical secondary school  D. Junior college    E. Bachelor    F. Higher than 

bachelor 

Your income per month: A. <1500 Yuan   B.1501-2500 Yuan   C.2501-4000 Yuan   

D.4001—6000 Yuan   D.>6000 Yuan 
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Questionnaire of Yangshuo Sustainable Tourism Development 

(For foreign tourists) 

Dear Sir or Madam,                                             

We are from the United Nations World Tourism Organization, doing a research about the 

sustainable tourism development of Yangshuo. The result is for academic research only, won’t 

used for any commercial purposes. All your personal information will be kept 

confidentially .Please write down the information according to your real situation.  

Thank you very much for your support!  

1. Including this time, how many times have you been to Yangshuo ________ 

 

2. You came to Yangshuo as 

A.Independent traveler   B.Joining a tour group on your own   C.Joining a tour group with 

friends or families   D.Joining a tour organized by your work organization   E.During a 

conference  F.Else______ 

 

3. How many companions with you came to Yangshuo __________ 

 

4. Where did you get information about Yangshuo?(Multiple choices accepted)  

A. Newspapers and magazines           B. Internet            C. TV         D. Travel 

agency   

E. Tour Brochure         F. Friends and relatives        G. Else______________ 

 

5. What is your motivation to come to Yangshuo? (Multiple choices accepted) 

A. Relax    B. Take risks     C. Take activities   D. Want changes     E. Education    F. 

Know geographic knowledge   G. Social factors   H. Weather    I. Culture and food    J. 

Else ______ 

 

6. How did you come to Yangshuo? 
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A. Self-driving   B. Coaches   C. Taxi   D. Boat   E. Sightseeing tour bus   F. Walk   G. 

Else ____  

 

7. How did you travel in Yangshuo during your stay(Multiple choices accepted) 

A. Self-driving    B. Bike      C. Taxi   D. Boat   E. Sightseeing tour bus   F. Walk  G. 

Else _____ 

 

8. How long do you plan to stay in Yangshuo?   

A. 1-3 days          B.4-7 days          C. 7-15 days       D. Over 15 days 

9. Where do you live? 

A. Family hotel      B. Youth hostel       C. Star Hotel      D. Else ______ 

 

10. What’s you travel budget per person? 

A. <300 Yuan      B.300-600 Yuan     C.600-1000 Yuan    D.1000—2000 Yuan     

E.>2000 Yuan 

 

11. So far, how much did you spend on following parts? (RMB/Yuan) 

Transportation______   Yuan      Catering______  _ Yuan       Entertainment____   

Yuan    Shopping_____    Yuan          Else __    _ Yuan 

 

12. Which impresses you most? 

A. Natural scenery   B. Unique humanistic feelings   C. Recreational atmosphere   D. 

Hospitable people   E. Nothing 

 

13. You are going to visit: (Multiple choices accepted) 

□West Street   □Lijiang River  □Painted hill of nine horses   □Scenery on the 20 Yuan note    

□Camel crossing the river   □Butterfly Fountain   □Totem Trail   □Jianshan Temple   

□Big Banyan Tree   □Yulong River   □Moon Hill   □Longjing River Drifting Resort     

□Yangdi Scenic Area   □Peach Resort    □Impression Liu Sanjie Show   □Fuli Town  

□Else________  



Appendixes 

295 

Monitoring report of sustainable tourism development --- 2013 • Yangshuo 

 

14.What shop are you most interested in? 

A. Hotel   B. pub and western restaurant   C. Souvenir shop  D. Chinese health care shop    

E. Chinese restaurant   F. Travel agency   G. Foreign language school  H. Else________  

 

15. Does Yangshuo meet your expectation?   

A. Exactly meet           B. Generally meet         C. Higher            D. Lower 

 

16. Will you visit Yangshuo again?   

A. Yes                   B. No                   C. Not sure  

 

17. Will you recommend to Yangshuo friends or relatives?   

A. Yes                   B. Not                 C. No sure 

 

 

 

 

 

18. Please draw “√”on the appropriate option depending on you travel experience 

 Strongl

y agree 
Agree  

Neutra

l  

Disagr

ee  

Strongly 

disagree 

Touris

m 

resourc

es 

View in scenic pots is beautiful 5 4 3 2 1 

Environment is clean 5 4 3 2 1 

Traffic is crowded 5 4 3 2 1 

Ticket price of scenic spots is 

reasonable 
5 4 3 2 1 

Cultural landscape has local 

amorous feelings 
5 4 3 2 1 

Water quality of Lijiang River 5 4 3 2 1 
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 Strongl

y agree 
Agree  

Neutra

l  

Disagr

ee  

Strongly 

disagree 

is high 

Water quality of Yulong River 

is high 
5 4 3 2 1 

Social 

services 

Health quality of catering and 

accommodation is high 
5 4 3 2 1 

Service of hotel and restaurant 

staff is good 
5 4 3 2 1 

Service of interpretation in 

attractions is good 
5 4 3 2 1 

Service of souvenir shop staff 

is good 
5 4 3 2 1 

Touris

m 

environ

ment 

Local security is good 5 4 3 2 1 

Traffic condition is good 5 4 3 2 1 

Air condition is good 5 4 3 2 1 

Noise pollution is little 5 4 3 2 1 

Local residents are friendly 5 4 3 2 1 

Price of catering and 

accommodation is reasonable 
5 4 3 2 1 

Price of transportation is 

reasonable 
5 4 3 2 1 

Price of tourism products is 

reasonable 
5 4 3 2 1 

Price of entertainment is 

reasonable and amount is 

abundant  

5 4 3 2 1 

Else  Goods have lots of local 

characteristics 
5 4 3 2 1 
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 Strongl

y agree 
Agree  

Neutra

l  

Disagr

ee  

Strongly 

disagree 

Commercialization is too much 5 4 3 2 1 

I’d like to accept local tour 

guide service in the street 
5 4 3 2 1 

The overall l is satisfied 5 4 3 2 1 

 

19.Have you watched the performance “Impression Liu Sanjie” in person 

□Yes         □No(Please jump to NO.21 directly) 

 

20. What “Impression Liu Sanjie” impresses you most? 

A.Stage   B.Light   C.Local costume   D.Dance   E.Sing   F.Liu Sanjie   G.Actors 

H.Else____   

 

Are you agree with the following(tick ―√‖where you agree) Agree Disagree 

During watching, I concerned about the story of Liu Sanjie most   

During watching, I concerned about the performance in stage most   

After return, I will get further understanding of the story of Liu Sanjie    

The performance reveals the living condition of local residents    

 

21. On what aspects do you think Yangshuo need to improve for tourism development? 

 

Please fill in the next questions, and your personal information will be kept confidentially. 

1. Gender: A. Male      B. Female    Place of your residence (Country): ___________ 

 

2. Age:  A.<18   B.18-24   C.25-35   D.36-45    E.46-60    F.>60 

 

3. Your educational level:  

A. Primary school   B. Junior middle school   C. Senior middle school or technical secondary 

school  D. Junior college    E. Bachelor    F. Higher than bachelor  
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4. Your income per month: 

A. <1500 Yuan   B.1501-2500 Yuan   C.2501-4000 Yuan   C.4001—6000 Yuan   

D.>6001 Yuan 

 

 

 

 

Questionnaire of Yangshuo Sustainable Tourism Development 

(For residents) 

Dear Sir or Madam, 

We are from the United Nations World Tourism Organization, doing a research about the 

sustainable tourism development of Yangshuo. The result is for academic research only, and 

won’t be used for any commercial purposes. All your personal information will be kept 

confidentially. Please write down the information according to your real situation. Thank you 

very much for your support! 

1. Please tick the appropriate option with “√” based on your perception and satisfaction of 

the impact of tourism development in Yangshuo. 

[5 for strongly agree, 4 for agree, 3 for no impact, 2 for disagree, and 1 for strongly 

disagree.] 

  
Strongly 

disagree 
Disagree 

No 

impact 
Agree 

Strongly 

agree 

A 
Tourism is good to our local 

development 
1 2 3 4 5 

B I can benefit from tourism 1 2 3 4 5 

C 
Tourism industry brings about 

the following impact to the locals: 
 

 
Tourism development has 

brought more job opportunities to 
1 2 3 4 5 
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us 

Tourism development has created 

more job opportunities for local 

youth 

1 2 3 4 5 

I’m satisfied with my income 1 2 3 4 5 

Tourism industry attracts more 

investment and spending 
1 2 3 4 5 

Tourism development has led to 

price rise 
1 2 3 4 5 

Tourism development has led to 

increased housing price 
1 2 3 4 5 

Tourism has improved living 

standard greatly 
1 2 3 4 5 

Tourism has increased crime rate 1 2 3 4 5 

Tourism has disturbed our 

former lives 
1 2 3 4 5 

Tourism has damaged moral 

standards 
1 2 3 4 5 

I’m limited to use the resources in 

scenic spot 
1 2 3 4 5 

Tourism has improved 

infrastructure greatly 
1 2 3 4 5 

Tourism has improved medical 

facilities and services greatly 
1 2 3 4 5 

Demolition and new construction 1 2 3 4 5 

Tourism promotes cultural 

exchanges between the locals and 

outsiders 

1 2 3 4 5 

Local folklore and traditional 1 2 3 4 5 
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culture are destroyed and 

forgotten 

Local festivals and activities 

increase 
1 2 3 4 5 

More people participate in the 

promotion of traditional culture 
1 2 3 4 5 

Tourism promotes local crafts 1 2 3 4 5 

Tourism has exacerbated traffic 

crowding 
1 2 3 4 5 

Tourism has led to aggravated air 

pollution 
1 2 3 4 5 

Tourism has led to aggravated 

water pollution 
1 2 3 4 5 

Tourism has led to aggravated 

noise pollution 
1 2 3 4 5 

Tourism has led to more solid 

wastes 
1 2 3 4 5 

Hotel and other tourism facilities 

damage the scenery  
1 2 3 4 5 

Protection of natural 

environment is important in my 

opinion 

1 2 3 4 5 

I’m willing to provide advice on 

local tourism 
1 2 3 4 5 

Some decisions of the scenic zone 

incorporate our advice 
1 2 3 4 5 

I access to related information 

about policies and guidelines 

implemented by the government 

1 2 3 4 5 
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I’m satisfied with the 

implementation by the 

government 

1 2 3 4 5 

 

2. What do you think about the satisfaction of tourism development in Yangshuo? 

A.Strongly unsatisfied   B. Unsatisfied    C. Satisfied     D. Good     E. Very good 

 

3. Will you continue to support tourism development in Yangshuo? 

A. Strongly disagree     B. Disagree      C. Neutral   D. Agree     E. Very agree 

 

4. For local tourism development, what is mostly changed? What's your most concern? 

______________________________________________________________________________

______________________________________________________________________________

______________________________________ 

5. What is your suggestion about tourism development in the place where you 

live?__________________________________________________________________________

______________________________________________________________________________

__________________________________________ 

6. Do you know what sustainable tourism development is? If so, how do you feel it? 

______________________________________________________________________________

___________________ 

 

Please fill in the next questions, and your personal information will be kept confidentially.  

 

1. Gender: A. Male      B. Female        2. Nationality: ___ 

 

3. Age:  A.<15   B.15-24   C.25-44   D.45-60    E.>60 

 

4. Place of your residence: __ Township /town ___Village 
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5. Your educational level: A. Primary school and below   B. Junior middle school   C. 

Senior middle school or technical secondary school  D. Junior college or Bachelor    E. 

Master or Higher  

6. Have you learnt English in your extra time? A. Yes   B. No 

7. What do you do? _________________A. Full time   B. Part time 

   What is your working hour: _______________ Where do you work: _______________ 

 

8. How much do you earn per month? 

A. <1000 Yuan   B.1001-2000 Yuan   C.2001-3000 Yuan   D.3001—5000 Yuan   

E.5000-10000 Yuan  F. >10000 Yuan 

 

9. Your monthly income: __________(Proportion accounting for total family income: 

_____%) 

 

10. How long do you live in local residence: A. <1 year B. 1-3 years C. 4-6 years D. 7-10 

years E. 10 years or more 

 

Thanks for your cooperation! 
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Questionnaire of Yangshuo Sustainable Tourism Development 

(For employees) 

Dear Sir or Madam, 

We are from the United Nations World Tourism Organization, doing a research about the 

sustainable tourism development of Yangshuo. The result is for academic research only, and 

won’t be used for any commercial purposes. All your personal information will be kept 

confidentially. Please write down the information according to your real situation.  

Thank you very much for your cooperation and support! Wish you a happy life! 

 

1. Please draw “√”on the appropriate option: (5 for strongly agree, 1 for strongly disagree) 

 Strongly 

agree 
Agree Neutral Disagree 

Strongly 

disagree 

I’m satisfied with my salary 5 4 3 2 1 

I’m satisfied with bonus system 5 4 3 2 1 

I’m satisfied with current vacation system 5 4 3 2 1 

Challenging job 5 4 3 2 1 

The supervisor can objectively evaluate 

subordinate performance 
5 4 3 2 1 

The supervisor can assist and guide me in 

case of the difficulties 
5 4 3 2 1 

Educational background prevails in 

recruitment and promotion 
5 4 3 2 1 

I can expect my promotion 5 4 3 2 1 

I can be cooperative with other colleagues 5 4 3 2 1 

I can exchange and communicate well 

with other colleagues 
5 4 3 2 1 

I can be supported by my family  5 4 3 2 1 

The enterprise’s regulations can be 

effectively carried out 
5 4 3 2 1 
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The enterprise has clearly developed the 

duties of the departments  
5 4 3 2 1 

I clearly understand the management of the 

enterprise  
5 4 3 2 1 

I cleary understand development objective 

developed by enterprise management 
5 4 3 2 1 

Short-term management objective 

developed by the enterprise can be 

effectively carried out 

5 4 3 2 1 

I’m satisfied with comfortable work place 5 4 3 2 1 

Beautiful environment in scenic spot will 

improve working efficiency in my opinion 
5 4 3 2 1 

 

1. Are you satisfied with your job? 

A. Strongly satisfied  B. Satisfied  C. Fair   D. Unsatisfied E. Strongly unsatisfied 

 

2. Is this your first job in Yangshuo? 

A. Yes  B. No, this is __ 

 

3. Why do you choose to work here? 

A. Beautiful environment for a lifestyle  B. Make a living  C. Else____________ 

 

4. Do you think there are more job opportunities as you require in Yangshuo? 

A. Yes     B. No 

 

5. Do you plan to work outside? 

A. Yes, I’m planning to leave in___ (year)  B. No 

 

6. Do you plan to divert your job? 

A. Yes, I’m planning to divert my job in___ (year)  B. No 
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7. Do you plan to establish your own career? 

A. Yes, I’m planning to establish your own career in___ (year)  B. No 

 

8. Have you learnt English in your extra time? 

A. Yes  B. No 

 

Please fill in the next questions, and your personal information will be kept confidentially. 

1. Gender: A. Male      B. Female 

 

2. Age:  A. 18-25   B.25-44   C.45-64   D.>65 

 

3. Nationality: A. Zhuang   B. Han  C. Else____(Please complete); 

 

4. Are you a local? 

A. Yes, I’ve lived here for ___ (year)  B. No 

 

5. If you are not a local, where are you from:  

A. This county   B. Guilin City  C. In Guangxi   D. Other places in the country _______ 

 

6. Your educational level:  

A. Primary school   B. Junior middle school   C. Senior middle school or technical secondary 

school  D. Junior college or Bachelor   E. Master or Higher 

 

7. Your income per month: 

A. <1000 Yuan   B.1001-2000 Yuan   C.2001-3000 Yuan   D.3001—5000 Yuan   E. 

5001-10000 Yuan  F. >6000 Yuan 

 

8. Do you have other income sources except for this job? 
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9. Your monthly income: __________(Proportion accounting for total family income: 

_____%) 

Thanks for your cooperation! 
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Questionnaire of Yangshuo Sustainable Tourism Development 

(For owners) 

Dear Sir or Madam, 

We are from the United Nations World Tourism Organization, doing a research about the 

sustainable tourism development of Yangshuo. The result is for academic research only, and 

won’t be used for any commercial purposes. All your personal information will be kept 

confidentially. Please write down the information according to your real situation. Thank you 

very much for your support! 

1. Where does your enterprise locate? _____________What is your enterprise name? 

_____________ 

 

2. What is your business scope? 

□Accommodation: ① Hotel   ② Guest house   ③ Family inn  ④ Else 

□Catering: ① Ordinary restaurant   ② Local delicacies   ③ Western restaurant, bar or 

café shop  ④ Cold drink shop  ⑤ Stall    ⑥ Else;  

□Entertainment: ① Song & Dance hall   ②Kara-Ok  ③ Else; 

□Commodity sales or production: ①  Souvenir  ②  Book and video   ③  General 

merchandise  ④ Apparel  ⑤ Else; 

□Rent: ① Transportation facility   ② Outdoor tools, like climbing gear and bike ③Else; 

□Travel agency: ① Tour guide   ② Ticket booking  ③ Room booking   ④ Else; 

□Management of tourism item (scenic spot), like______; 

□Beauty treatment and hair dressing;    □Picture development;  

□Else ______ (completed by task force) 

 

1.Your products (or services) are characterized at: 

A. Local   B. Western   C. Else______ 

 

2. What is your business peak season? From__ to__ (month). 
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3. Have you hired some employees? 

 A. Yes   B. No     

If so, how many employees are there (); how many in peak and slack seasons respectively (); 

how many female employees are there (). 

 

4. What do you focus on in the recruitment? (Please list three or four items) 

 

 

5. Educational level of the employees:  

A. Primary school   B. Junior middle school   C. Senior middle school or technical secondary 

school  D. Junior college or Bachelor   E. Master or Higher 

 

6. Are the employees trained/educated before they work? 

How does the training/education work? _________If so, how many trained employees are there 

in total number____. 

What is trained? _______________________ 

 

7. How many locals are there in the employees? _______________________. 

 

8. Why do you choose here to open a shop? A. Beautiful environment for a lifestyle  B. Make a 

living  C. Else_________ 

 

9. What is the largest impact on your management? ________(Multiple choices accepted). 

A. Rental  B. Employee’s salary  C. Goods cost  D. Competition from other companies  E. 

Low tourist spending  F. High tax  

 

10. Please draw ―√‖ on the appropriate option on whether you agree with the description of 

Yangshuo  
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Strongly 

disagree 
Disagree Fair Agree 

Strongly 

agree 

It is safe in Yangshuo 1 2 3 4 5 

It is a tourist destination worthy of 

investment  
1 2 3 4 5 

I’m satisfied with the leisure in 

Yangshuo in my extra time 
1 2 3 4 5 

Commercial feature is too strong in 

my opinion 
1 2 3 4 5 

West Street attraction is declining 

to the tourists 
1 2 3 4 5 

 

11. What ownership pattern does your business belong to?   

A. Private   B. Family business  C. Two or more shareholders  D. Chain 

 

12. If the establishment is leased, how much is the rental per month? RMB ______Yuan. How 

many years do you lease for? 

 

 

13. Does your business take measures to save energy/water resources?  

A. Yes, like _________   B. No, but planned     C. No, not planned for now  

 

14. Why does your business take (or no) measures to save energy/water resources? 

_______________________ 

 

15. Do you know what ―sustainable tourism development‖ is? 

A. Totally    B. A little    C. Basically no   D. Totally no  

If so, where do you get such information: A. Promotion from the government  

B. Media promotion (TV, broadcasting, newspaper and magazines etc.)  C. Specialized agencies  

D. Else_____ 
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16. What is your view or suggestion for tourism development in the future in Yangshuo? 

 

Please fill in the next questions, and your personal information will be kept confidentially. 

1. Gender: A. Male      B. Female; 

 

2. Age:  A. 15-24   B. 25-44   C. 45-64   D.>65 

 

3. Nationality: A. Zhuang   B. Han  C. Else____(Please complete); 

 

4. Are you a local?  A. Yes  B. No 

 

5. If you are not a local, where are you from: A. This county   B. Guilin City  C. In 

Guangxi   D. Other places in the country ____ 

 

6. Your educational level: A. Primary school   B. Junior middle school   C. Senior middle 

school or technical secondary school  D. Junior college or Bachelor   E. Master or Higher 

 

7. Your income per month: A. <1000 Yuan   B.1001-2000 Yuan   C.2001-3000 Yuan   

D.3001—5000 Yuan   E. 5001-10000 Yuan  F. 10001—30000 Yuan  G. 30001—50000 

Yuan  H. >50000 Yuan 

 

8. Do you have other income sources except for the management of small tourism 

enterprise? 

Thanks for your cooperation! 

 

 


